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ooking Backward 


For 


New Designs 


Lavish Decoration and Ingenious Workmanship of Early 
Watches Serve as Motifs for the Latest Creations 


ISTORY is beginning to repeat itself in watches 

—at least in the matter of appearance. In their 

lavish decoration and ingenious workmanship the 
newest ones are reminiscent of the time of Queen Eliza- 
beth, but there is one extremely fortunate difference— 
ours of today keep accurate time, whereas the watches of 
those days were beautiful but dumb. 


ORN as other jewels were worn, for display, the 

chief appeal of those early watches lay in their 
novelty—the fact that they were something new in the 
realm of fashion. No one expected them to be very use- 
ful. The smartest people at the European courts, includ- 
ing Queen Elizabeth herself, changed their watches with 
their costumes, and some wore two at a time—one on a 
gold chain around the neck and another attached to the 


girdle. 


HUS the ingenuity of jewelers and goldsmiths was 

taxed to the utmost in devising new watch cases, 
each more decorative and distinctive than the last. Some 
they made of fine tortoise shell, inlaid with mother-of- 
pearl; others of white or blue enamel over silver or gold, 
decorated with hand-painted miniatures, and others of 
filigree gold as delicate as fine lace. Many they studded 
with precious gems. Sometimes they inserted a watch 
in a jeweled locket or set one in the lid of a snuff box 
or card case or in the gold biscuit-shaped top of a velvet 
purse, says a writer for the National Jewelers Publicity 


Association. 










This odd clock, made 
of onyx, rose quartz 






and chalcedony, is 


on show at the 
Autumn Salon 
that just 
opened in 


Grand ; 
Palais, ~ 



























ROM these lovely jeweled watches of this period, 

specimens of which you can see for yourself in 
almost any city art museum, modern jewelers are deriving 
many valuable ideas for watch cases today to supply the 
growing American demand for ornament. Once more, 
tortoise shell and mother-of-pearl, colored enamels deco- 
rated with hand-painted miniatures, filigree gold and 
sparkling gems are being featured in watches, in addition 
to a large number of stunning modern designs. 


ND, where they were formerly set in snuff boxes 

and card cases, watches are now set in flasks, ciga- 
rette boxes, lighters, calendars, inkwells and all sorts 
of unexpected places where only yesterday our fathers 
and mothers would never have thought of looking for 
them. The smart woman of today, speeding along in her 
motor car, tells the time by the jeweled watch set in 
the gauntlet of her driving glove, and the fashionably 
dressed man times his business appointments by the small 
octagon-shaped watch set in his gold mesh bracelet. 


N fact, having learned to take an efficient watch for 

granted, Americans have lately begun to be greatly 
concerned with its ornamental aspects. In buying a watch, 
the average man is no longer intrigued by the novel points 
of its mechanism; he knows that even the cheapest Ameri- 
can watch movement usually keeps fairly accurate time. 
Instead, his attention is caught and held by the stunning 
design of its gold case or the latest offering in watch 
chains or bracelets. 

9 
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Selling Mor 


Styles Must Be Up to the Minute and 
Window Displays Attractive and 


Alluring 


jewelry. The new mode is the thing. If it is new 

the women want it, and they want it because it is 
the present mode. Style is a fetish that sways women 
to mass buying. 

Every new season brings forth its particular types 
of dress, and of late years the jewelry worn is adapted 
to the type of costume. Women have become style con- 
scious in the selecticn of their jewelry, just as they 
have become style censcious in the selection of other 
accessories of dress. They have learned that it is not 


A sewe is the most important appeal of costume 


February 7, 1929 





How K. Burns & Son, Inc., New York, fea- 
ture costume jewelry 


the mode to wear old style costume jewelry with this 
year’s changed types of costumes. 

It is only lately that jewelers have given the atten- 
tion they should to style. The most successful have 
found that when women demand style they are willing 
to pay for it. They have found by playing up style 
that sales have been easier to make and volume has 
keen increased with a consequent increase in stock- 
turns. 

Style being so important it is necessary to present 
style in the window and interior displays. It is not 





Fig. 1—Chokers and necklaces well displayed by Gimbel Bros., New York 
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enough to just show merchandise, it must be displayed 
in a manner to suggest chic and style. In the photo- 
graphs of the two windows, Figs. 1 and 2, we have 
splendid examples of style presentations. It may be 
well to analyze these displays for the jeweler in order 
that he may adapt his displays to the presentation of 
style. 

The first thing to be considered is the space given to 
the display. In both instances the windows are large. 
There is both an advantage and disadvantage in large 
windows. The disadvantage of large windows comes 
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shown in a case it suggests the need of greater care in 
its preservation. 

A close inspection of the display in Fig. 1 will dis- 
close the fact that a large number of the items are 
price ticketed. This is so carefully done that price is 
not made a keynote of the display, but gives the infor- 
mation the prospective customer always wants. | 


HE grouping of many items of costume jewelry 
with other accessories of dress is remarkable for 
its effectiveness in Fig. 2. Fans, cigarette cases, com- 





Fig. 2—Excellent display of necklaces, earrings, chokers, etc., by Stern Bros., New York 


from the tendency to fill them with too much merchan- 
dise. The advantage shows in the possibility of group- 
ing and of creating units of interesting types. In Fig. 
1 we have three distinct units of display, the central one 
predominating, as it should. In Fig. 2 the three unit 
idea is also present, but they are so blended as to form 
but a single unit. 


F the window space is small the divided unit should 
be avoided. A single central unit should be shown 
without crowding the space provided by the window. 

Another thing to be noted is that the window displays 
in Figs. 1 and 2 are below the height of the average 
standard jewelry window. This makes possible the use 
of taller units. In the higher windows the units must 
be kept lower because they should not rise much above 
the level of the eye of the onlooker on the sidewalk. 
One of the disadvantages of low windows lies in the 
necessity of building up the display units. This disad- 
vantage has been very carefully turned to advantage 
through the grouping of the display accessories. 

Both of these displays show the tendency of modern 
art in the decorations. The cube and square surfaces 
predominate in Fig. 1, while the triangular steps in 
Fig. 2 furnish the motif. 

The presentation of style in these displays is recog- 
nized from the fact that the merchandise is not crowded. 
There is plenty of space between each item as there is 
between each unit. The types of displayers are such 
as every jeweler uses and the absence of trays and jewel 
cases is worthy of note. Each article is shown to ad- 
vantage against a background that brings out its color 
and brilliance and suggests use. Where the item is 


pacts, hand bags, jewel cases, perfume bottles and other 
items in this display do not detract from the showing of 
jewelry. In fact, they rather add to its attractiveness and 
suggest the need of an entire ensemble. 

If costume jewelry is presented in a manner to sug- 
gest style it will sell readily. The jeweler owes it to 
himself to educate his community in the matter of the 
proper styles in costume jewelry through his displays. 

The photo reproduced at the top of page 33 is an ex- 
cellent example of a “Sale” window. The “Specials” are 
grouped at a single price in the various panels in the 
window. 

The object of this display is really not to present 
style, but “specials.” While price is not made obtrusive 
it is distinct enough to suggest bargains, and that the 
prospective customer should step inside to see the other 
offerings the jeweler is providing “at a price.” 

There is a time when each type of display is needed, 
but they should not be confused. Present “style” early 
in the season and when the cream of the business on 
costume jewelry has been skimmed the remaining items 
may be presented on a “price” basis. 





Imported Watches May Cost More 


Cable dispatches from Switzerland to some importers 
of watches in New York, last week, announced that as a 
result of an agreement between the Ebauche Trust and the 
makers of spare parts, the cost of Swiss movements has 
been advanced about five per cent. 

This, it is said, is the first increase of the kind that has 
been announced but that further increases are expected 
during the present year. 
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ITH justifiable pride Rogers, Lunt & Bowlen present their new creation in 





Sterling Silver Tableware—The Granado Pattern. Smartly modern in its straight 

lines, slender handles and splendid weight, yet authentically correct, and most 
appropriate for American homes, in its interpretation of Spanish-Colonial design. A 
pattern of unusual charm and distinction, which is receiving an enthusiastic welcome by 
leading jewelers. Orders are now being accepted for March delivery. 


ROGERS, LUNT & BOWLEN CO. o Silversmiths o GREENFIELD, MASS. 
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Large Diamond Imports in December Bring 
Up Total for 1928 


N advance compilation of the statistics showing 
A diamond imports for December, just made for 
THE JEWELERS’ CIRCULAR, indicates that the 
total imports for that month amounted to $5,707,327, 
of which the value of the stones cut but not set, is 
given as $4,014,070, and that of the rough or uncut 
shipments, $1,693,257. While in no way phenomenal, 
these figures are sufficiently large to show a gratify- 
ing increase in demand for gems in the latter part of 
the year and bring the total of the importations for 
1928 up to $53,570,745, a figure which exceeds by a 
quarter of a million dollars the total imports of 1927, 
though distinctly behind the totals of the years 1926, 
1925, 1924 and 1923. 

An analysis of the diamond importations, month 
by month during the year, indicates the low water 
mark to have occurred in June and the high water 
mark in December. The figures month by month are 
as follows: 


Cut But Rough or 

Month Not Set Uncut Total 
0 $3,708,295 $696,714 $4,405,009 
DE s60ia sds eadaeses 3,406,787 1,095,101 4,501,888 
NR ia ease saiserale sie 3,737,000 983,110 4,720,110 
DOME iis Arkib Gi wie ioe adie 3,279,572 1,860,733 4,640,305 

MR at ES 55S eiavateriaie wines 3,238,131 1,086,794 4,274,925 
EE St eebap eas acwckaees 2,832,640 349,480 3,182,120 
MRK gene ebeeeabees 3,366,335 734,802 4,101,134 
eer 3,634,263 1,300,178 4,934,441 
Ee 4,227,098 488,272 4,715,370 
EE Sikhs wn yknee-a adele 3,377,901 1,016,544 4,394,445 
IOOWOMEBOT on cc cccc cscs: 2,858,482 1,135,186 3,993,668 
ee 4,014,070 1,698,257 5,707,327 





$41,680,574 $11,890,171 $53,570,745 
Whether or not the pronounced increase in Decem- 
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ber was due to the fight against smugglers cannot be 
verified, but there is little doubt that the drive made 
by both the trade government agents against the clan- 
destine imports caused some of these smugglers to 
bring through the custom house merchandise that 
might otherwise have been brought in through ille- 
gitimate channels. 





Retail Jewelers Favor Price Maintenance 


HAT the retail jewelers of the country are in 
[savor of the principle of price maintenance has 

been shown by the support given in our indus- 
try to such measures as the Capper-Kelly bills, which 
would legalize the contracts made by manufacturers 
with customers, to establish retail selling prices. The 
jewelers have so expressed themselves in the resolu- 
tions of their state and national associations. Never- 
theless, the opponents of price maintenance have often 
taken the ground that this was the sentiment only of 
a few leaders and that the trade, as a whole, was in- 
different or at least divided on the subject. Such. 
people can take little comfort from the report of the 
Federal Trade Commission which gives the result of 
the questionnaire in all industries and shows that the 
views expressed by the jewelers regarding price main- 
tenance indicate that 93 per cent of the retailers 
answering the questionnaire were in favor of legis- 
lation similar to the Capper-Kelly bills. 

True, there were but 143 replies received to the 
questionnaire, but it was an open one and opponents 
as well as advocates of price maintenance had an 
equal chance to express their views. That 133 of the 
replies should favor legislation permitting manufac- 
turers to fix retail prices by contract and only seven 
jewelers were opposed to such legislation (with three 
failing to answer) indicates a condition so positive 
that it can be taken as a criterion showing the atti- 
tude of the trade, as a whole. 

A full summary of the replies to the Federal Trade 
Commission contained in the report which the com- 
mission recently submitted to Congress, appears in 
another column of this issue, and should be read 
carefully. It gives not only the attitude of jewelers 
on the various questions propounded by the commis- 
sion, but also those of retailers generally and of man- 
ufacturers, in and out of our trade. That 90 per 
cent of all retailers answering the commission’s ques- 
tionnaire replied in the affirmative on the question, 
whether they favor retaii sale price maintenance, 
should have a distinct effect on Congress; and the fact 
that 75 per cent of department and chain stores indi- 
cated opposition to price maintenance legislation, 
should show Congress exactly where the opposition 
to the proposed legislation lies. 

The report of the Federal Trade Commission, 
which is submitted without comment or recommen- 
dation, should tend to dissipate much of the false 
propaganda that has been issued by the opponents 
of all movements to amend the anti-trust laws in a 
way that would give a manufacturer some right over 
the prices at which a trademarked or branded prod- 
uct can be sold and used for the purpose of creating 
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unfair competition. It should hearten the advocates 
of the Capper-Kelly legislation and tend to bring the 
fight around it down to basic facts. 





Trade Associations Must Be Preserved and 
Strengthened 


HERE has never been a time in the history of 
i the jewelry trade when the organizations of the 

industry can function more effectively for the 
benefit of their members than at present. There has 
never been a time when the individual or firm, wheth- 
er in the manufacturing or distributing business, 
needed his trade organization for his own protection 
or for his development as a merchant, more than he 
does now. With the new conditions that every busi- 
nessman has to meet, resulting from mass production, 
intensive selling, unfair competition, not to speak of 
dangerous legislation that threatens, both in national 
and state legislatures, the individual is helpless 
alone to meet the forces that confront him and can 
only act effectively in cooperation with all others 
equally affected. The days when a businessman could 
“paddle his own canoe” without reference to others, 
is past. Today everything that affects his competi- 
tors, his customers and even those from whom he 
buys affects him, often vitally, and the only way he 
can make his voice heard is in conjunction with 
those who wish to say or do the same thing. To exer- 
cise influence, he must speak through the trade or- 
ganization. 

But even the organization, to do effective work, 
must be a representative body. 
sentiment and opinion of its members, as a whole, 
and not of any clique, faction or individual. It musi 
be an organization controlled from the bottom up, 
not from the top down. The jewelry trade has such 
organizations in its manufacturing, wholesale and re- 
tail lines.. They have functioned for years, not always 
100 per cent but still they have functioned (surpris- 


Some sug- 
gested designs 
for up-to-date 

scarf pins 
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ingly well considering the support they have re- 
ceived), and, today, we are glad to say, they are more 
effective in their werk, more representative in their 
membership and speak for the section on the indus- 
try in which they function in a truly representative 
way. 

For the sake of their members, for the sake of 
the industry, they must be preserved, developed and 
made more efficient than ever before. This can be 
done if their individual members will give their offi- 
cers and committees whole-hearted and earnest co- 
operation and real loyalty. Those who would seek 
to tear down the trade bodies which it has taken years 
to build up are traitors, not only to their organiza- 
tions but to the jewelry industry as a whole. They 
are in the position of a man who tries to scuttle the 
ship during a storm in the fear that it is unsea- 
worthy. 

The jewelry trade, if it is to succeed, has a long, 
hard and strenuous fight before it to meet the ad- 
verse influences growing up on all sides. In this 
fight we must depend upon our trade organizations 
which we must make effective and efficient and repre- 
sentative. This can only be done by the whole- 
hearted support of the individual members who must 
realize that their organizations are only what the 
members make them and that efficiency will only be 
attained when these members take a real interest in 
the work and give their officers loyalty, support and 
cooperation. 

This condition is especially true of the American 
National Retail Jewelers’ Association and its con- 
stituent state bodies. The attempts now being made 
in some quarters to break down these associations or 
to merge them into a nebulous or “paper” organi- 
zation that exists only in the minds of a few men, 
strikes a blow at the very foundation of the organiza- 
tion movement in the jewelry trade. It should be 


resisted to the utmost by all public spirited jewelers 
who have at heart the interests of their organizations 
and their industry. 


Contributed by 
Staiger & 
Sons, 
New York 
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New owels Show Si tyle T rend 


Vogue for Black and White Reflected in Some 
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of the Latest Paris Designs 


’ T this season of the year Paris fashion 
wi sleuths must resort to real detective 

methods if they are to obtain advance 
information on the coming styles. It is just be- 
fore the big Spring openings when the establish- 
ments of the great fashion designers are shrouded 
in a deep veil of secrecy like the heavy velvet cur- 
tain which shuts off a view of the stage before 
the opening of a play. Conferences between 
dressmakers and milliners and jewelers are held 
behind guarded doors, and over all that short 
but influential street, Rue de la Paix, there is an 
air of hushed expectancy as in the theatre just 
before the footlights come on and the curtain goes 
up, says a writer for the National Jewelers’ Pub- 
licity Association. 


EVERTHELESS, there are certain clues 
Now which the experienced fashion scout 
may foresee the trend of the new styles, 
as an audience may judge the nature of an oper- 
etta by the overture played by the orchestra. Of 
these, jewelry has become the most important 
item. Jewels are now used 
by the couturiers as lace and 
furs are used in the creation 
of their models; hence, the 
jewelry ateliers are carefully aa 
watched for new features 
that may throw light on the 
coming mode. 


LL the latest evidence 
of this kind seems to 
point to a tremendous vogue 
for black and white and navy 
blue this Spring, for the new- 
est jewels are designed to ap- 
pear to greatest advantage 
against the background of 


a) 





these colors. 


dant necklaces, 
lets and 
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Jeweled safety pin in diamonds or 
combined with rubies or emeralds 
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Jewelry ensemble in platinum, 
black enamel and diamonds 











New Paris ship motif pin 


Black 


rings, 


NE striking exam- 
ple is the half-and- 


onyx and diamonds are 
featured again and 
again in all types of 
jewelry—earrings, pen- 
brace- 

and 
brooches. 
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New ring reflecting black and 
white vogue 


half pin, marked by distinct 
divisions of black and white, 
as shown in the illustration. 
It is especially designed for 
the black frock with a yoke 
or collar of white, on which 
it is placed so that the black 
half appears against the 
white of the dress while the 
diamond half is _ outlined 
against the black fabric. 
Some of these new black onyx 
and diamond brooches are 
really glorified safety pins, 
measuring about four inches 
from end to end and modeled 
frankly on the useful lines of the good, old safety. 
You have no idea how lovely a safety pin can be 
until you see one of platinum or gold, outlined 
with diamonds, with a clasp or central ornament 
of black onyx. The newest position for the brooch 
for the simple afternoon gown or for the street 
frock is a central one, an inch or so below the 
neckline, where it has all the brilliance of a sta- 
tionary pendant. 


GJ ARIS is always glad to find some new way to 

use ships and the ship motif. Ship cafes, 
ship houses and even the famous Lutetia Hotel, 
built like a ship with porthole windows, are im- 
portant in Paris life. Right now the French 
capital is filled with hundreds of tiny ships— 
sailboats, pirate ships, gondolas. Yet none of 
them may sail away, for they are made of dia- 
monds, and rest peacefully on the hats or the 
shoulders of the smart women for which Paris 
is famous. 


HE most fashionable are the galleons, with sails in 

the breeze and oars aloft, and long slender pins that 
are in the design of a Venetian gondola—all in diamonds, 
save that the gondolier wears a black Venetian hat of 
onyx and a wide red sash of small rubies. 
are wearing these little diamond ships in pairs—one on 
the hat and one on the shoulder, or on lapel and handbag. 


Paris women 


¢ IAMONDS are going modern in 1929—so say the 


.F Paris jewelers. 
ions, when put to a number of the important jewelers 


The question of future jewel fash- 


(Continued on page 67) 
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suggests the appropriate 
intimate gift and here are 
four suggestions. 

The elongated cigarette holder, 
once a fad and a novelty, is now 
being used out of choice by so 
many ardent smokers that the 
Fifth Avenue jewelers are de- 
signing them with enticing vari- 
ation this Spring. These telescope holders 
are made in four sections with a mouthpiece 
and tip added. Black enamel makes the fitted 
sections, white ivory the mouthpiece and tip 
with faceted red coral forming a ring between 
the two materials on one of these new holders. 
Illustrated is one of these new telescope 
cigarette holders, carried out in silver with tips of green 
jade. All gold, with ivory trimmings or engraved silver 
and crystal are among these new offerings. Shorter 
cigarette holders, those are ten inches or less are carved 
complete from jade, carnelian, crystal or chalcedony. 
With any of these holders come matching pieces. Pocket 
lighters, cigarette cases and the holder may be grouped 
together or for the boudoir an ashtray, a table lighter 
and the holder may be designed to match and, carried out 
in like mediums, are delightful gifts. 


Sa VALENTINE’S DAY 


IMPLE jewels for daytime appropriate for gifts show 

some of the latest designs. In brooches and bar pins, 
watches, vanity cases and coif and hat ornaments they are 
carried out this Spring in pearls, engraved rock crystal 
and faceted colored gemstones. Pearls and faceted 
amethyst make the brooch and the shoulder watch shown 
in the illustration. The brooch is one of the new hollow 
rectangles and the pearls are set in two circles at either 
end of the brooch. For the fob watch, a double row of 
small pearls makes the joining chain while brooch and 
watch case are carved from pieces of the amethyst, 
beveled at their sides and mounted at their centers with 
the pearls. Another jewel design carried out in these 
materials is a platinum lorgnette, which hangs from a 
pearl and amethyst chain. Lockets are favorite jewels for 
wear with the simpler silk frocks. They are constructed 
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Dame Fashion Finds Fifth 
Avenue Prepared for 
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St Fatentine’s Day 


By Isabelle M. Archer 


of engine-turned platinum and mounted with pearls or 
baguettes of colored gemstones. Two new brooches have 
carved rock crystal as their principal gem. One is disc- 
shaped with a crystal center and a border of platinum 
mounted pearls. Another brooch is a rectangle of crystal 
with pearls running along either end and a narrow strip 
of faceted red tourmaline finishing either end. 


‘pease has come to the mode. Color in bright hues, 
in soft blends, in pale tints, half-tones, in modernistic 
combinations and in the all-popular two-tone arrange- 
ments is to be featured this Spring throughout the modish 
woman’s wardrobe. In the accompanying illustration is 
shown one of the new suits in light woolen material, dark 
blue of color, but combined with apple-green for the toque, 
(Continued on page 49) 
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This beautiful example 
of Russian Art was 
sent to the exposition 
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by the Leningrad Mu- 
seum and is valued at 
$250,000 


Unique cabinet of plantain-wood inlaid with lapis- 
lazuli and other Ural stones 


ewelry aud Silverware 


at ‘Russian Art Exhibition 


Unusual and Beautiful Specimens Now on View at Grand Central Palace, New York, 
Reflect the Skill of Native Craftsmen. 


By Albert Parry 


and is valued at $250,000. The rest of the jewelry and 





([] msie vy and beautiful specimens of jewelry 
made by the Russian, Tartar, Daghestanian, and 
Armenian craftsmen of the Soviet Union are 
being exhibited this month in New York. They consti- 
tute an important section of the Russian Art and Handi- 
craft Exposition, which, sponsored by the Amtorg Trad- 
ing Corporation, opened in Grand Central Palace on Feb. 1 
and is expected to close on or around March 1. 


, pm list of objects of interest to jewelers must neces- 
sarily start with a unique cabinet made of plantain- 
wood and inlaid with lapis-lazuli and other Ural stones. 
It was sent to the exposition by a Leningrad museum 


3] 


silverware exhibited in Grand Central Palace can be di- 
vided into three groups. The group of creations of the 
Moscow Province masters holds the visitor’s closest at- 
tention. There are tea and liquer sets, vases, bowls, cups, 
pitchers, and other objects of the enamelled gold-plated 
silverware*which is produced near the Red capital. The 
factory is being run by the workers ona co-operative 
basis with the help of the Soviet government. Revolution- 
ary or modernistic designs give place to flowers, animal 
figures, and symbolical human figures executed in a deli- 
cate, intricate, truly Orierftal manner. The flowers serve 
as the main theme of the design, with the animal and 
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Vase of gilded and 
enameled silver inlaid 
with precious stones 
from the Ural Moun- 
tains. This is one of 
the pieces made by 


human figures as supplementary elements. The whole ef- 
fect of the designs is that of rich Asiatic splendor. The 
jewelry produced by these Moscow craftsmen is usually 
chased and hammered, hand engraved and enamelled or 
“oxidized.” Some of the designs are hand-painted on 
the enamel. A tea set valued at $325, and illustrated 
on page 45, gives a fair conception of the methods and 
artistic ideas of these Moscow craftsmen-jewelers. There 
is also a vase of gilded and enamelled silver, inlaid with 
semi-precious stones from the Ural Mountains, and 
valued at $1,350, shown at the top of this page. 
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Silver cigarette cases made 
by Armenian and Kabachi 
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Moscow Province mas- 
ters. The factory is 
run by the workers on 
a cooperative basis 
with the help of the 
Soviet Government 


~ the second group belong the objects made of the 
so-called “Polish Silver” by the Tartar silversmiths. 
The grooves on top of the jewelry-piece are covered with 
a special kind of blackening which produces the impres- 
sion of dull burnished silver. The motifs of these designs 
are mostly taken from the ancient fibulas and buckles 
used in Russia of feudal times. Some of these objects 
are engraved with floral designs. Professor N. N. 
Sobolieff, of the State Technical Art Institute, states that: 
“All these cast silver objects are made in one place, in 
(Continued on page 45) 
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J ewelry and Silverware at Russtan_Art Exhibition 


(Continued from page 42) 


the Laishevsk canton of the Tartar Republic in the Soviet 
Union, in a community called ‘Ribnaya Sloboda’ (Fishing 
Village). Here more than 140 craftsmen are engaged 
in this industry. Some of them work individually, while 
others are organized into a group belonging to the Tartar 
Union of Arts and Handicrafts. This industry was pre- 
served from ancient times. Cast buckles and buttons re- 
sembling those made now are even yet in use in the 
Kirghiz steppes, where the remote and nomadic dwellers 
of the Ural, Akmolinsk, and Semipalatinsk regions keep 
them for decorating their national costumes.” 


HE third group of the jewelry objects at the Expo- 
sition form those made of ivory and precious metals 
by the Caucasian mountain dwellers. Here we can note 
the two subdivisions of the group: the work of 


6 INCE childhood the Kubachi people know the various 

ways of fashioning beautiful objects out of gold 
and silver. Most of these ways would seem exceedingly 
primitive to the Western silversmiths and goldsmiths, 
but the perfection of the finished objects of the Kubachi 
make amaze a spectator. The work is done by hand, and 
much time is spent on fashioning each article. Professor 
Sobolieff explains the existence of such a highly artistic 
culture among the half-savage. mountain dwellers by the 
conservatism of the native creative work, untouched by 
the destructive influence of the cities. He also stresses 
the beneficial effect of the artistic monuments of ancient 
times surrounding the Kubachi craftsmen. In every 
sparsely inhabited section of Kubachi there is to be found 
in the homes of the craftsmen such a various collection 
of ancient artistic objects as is not found even in museums. 








Russian tea set of silver embellished with gold and enamel, the work of Moscow craftsmen-jewelers 


Daghestanian’ silversmiths and the creations of Trans- 
caucasian (Georgian and Armenian) masters. Most of the 
silver cigarette-cases reproduced on our photographs are 
those made by the Armenian craftsmen, but in spirit 
they are good specimens of the general Caucasian school. 
Professsor Sobolieff has this to say about the Caucasian 
countries and their jewelers: 


6¢ JN the mountain villages of these countries there are 

many artist metal workers. Among the more im- 
portant centers of metal work in Daghestan are the hill 
towns of Kazi-Kymykh of the Lakst region, Chokh in the 
Gunibsk region and Kubachi in the Kaitag-Tabakharansk 
region. In these places weapons and arms have been 
made for centuries. This is reflected in the names of 
the villages: Kubachi, in Persian ‘Ziregeran,’ means a 
maker of chain mail (chain mail was made of thin steel 
rings and was the habitual armor of the middle ages). 
These metal workers, accustomed to decorating their 
weapons with gold, silver, ivory, blackening, enamel, etc., 
preserve to our day the technique and decorations of those 
ancient times. Everything is made by hand, both the 
fashioning of the metal and the instruments used, and 
this art the craftsmen of Daghestan have handed down 
from father to son. 


The Kubachi began to collect these things at a time when 
city dwellers had not yet become interested in them.” 


‘oo Grand Central Palace Exposition acquaints the 
. American art lover with the examples of the Kubachi 
craftsmanship and its Persian motifs. There are powder 
boxes, buttons for electric bells, bracelets, napkin rings, 
cigarette cases, umbrella handles, and other objects made 
of ivory with inlay of black gold or of gilded silver with 
black engraving. 


HE Byzantine artistic culture is evident in the ob- 

jects made by Armenian silversmiths and goldsmiths. 
These objects present a very interesting collection at the 
Exposition. Professor Sobolieff thus analyzes the work of 
Armenian jewelers: “The Armenian craftsmen take as 
the basis for their designs the complicated geometrical 
intertwining designs which decorated the whitestone walls 
of the ancient Armenian palaces of the sixth and eighth 
centuries, built by the Byzantines in the Caucasus follow- 
ing the introduction of Christianity.” 


E maintains that the successful adaptation of these 
interwoven designs gives an entirely new finish to 
the hammered ornamentation. 
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RICHMOND’S RACING CUPS WHICH WERE RECENTLY SOLD AT AUCTION IN LONDON 


Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


LONDON, Jan. 20.—Conditions in the 
diamond market in this center are show- 
ing an improvement after a quiet period 
devoted to stocktaking and the after- 
math of the holidays. It is stated by 
members of some of the largest concerns 
that an optimistic outlook is taken at 
the present time, regarding business 
conditions for the new year and the re- 
ports at present, from the diamond mar- 
kets are to the effect that the new year 
will result in better trade than last year 
and that thus far conditions have been 
very satisfactory. 

So far as conditions during the past 
year were concerned in this market, it 
may be stated that although the amount 
of business done did not reach the level 
of that consummated in the continental 
diamond markets in the sale of polished 
stones the majority of the merchants 
here experienced a steady business. Re- 
ports from the London Diamond Syndi- 
cate indicate that large transactions 
were consummated at various times dur- 
ing the year. There has been a strong 
demand for “rough” during the past six 
months and this demand continues with 
every indication of increasing prices. 
Merchandise of fine quality and of good 
sizes have been in sharp demand and a 


number of important sales have been 
made. 

The National Jewelers Association, at 
the last annual meeting, elected as its 
president Major E. A. Dodd. Mr. Dodd 
is a member of the well known firm of 
P. G. Dodd & Sons, pearl and diamond 
merchants, formerly of Leadenhall but 
now established at Cornhill. 

a Ke 


AMSTERDAM, Jan. 21.—The diamond 
market here has been active for the first 
few weeks of the new year and has been 
stimulated by the arrival of representa- 
tives of American firms. This indicates 


that the Christmas trade in the United © 


States was not at all unsatisfactory. 
There is a good demand at the present 
time for good quality diamonds and 
mélée, although in the latter branch of 
the trade, manufacturers complain that 
it is hard for them to make a reasonable 
profit. During the past fortnight there 
has been a better market for the fancy 
shaped stones. So far as the “rough” 
market is concerned, it can be stated 
that there is a continuous strong de- 
mand for “rough” in all grades, with a 
scarcity of the fine quality rough caused 
by big concentration of consignments 
taken by importers at the Syndicate. 


The general feeling in this market at 
the present time is optimistic, the trade 
being established on a firm foundation 
with prospects for the future regarded 
as excellent. 

Much regret is felt over the death of 
the late Leopold Stern, head of Stern 
Bros. & Co., New York, who had many 
friends in this center. 

* * * 

PaRIs, Jan. 22.—Reports from this 
market indicate that the holiday season 
was not up to the usual standard. The 
high cost of living among middle class 
people has made it necessary for them 
to curtail the purchase of luxuries and 
the heavy taxes with which they have 
been burdened has been an added reason 
why there has been a decline in trade. 

It is a well known fact that an in- 
crease of five per cent in the cost of 
labor recently demanded by polishers of 
fancy shaped diamonds, has not been 
met by the employers as they are afraid 
that they could not compete with An- 
twerp. It has, however, been learned 
that the Antwerp diamond workers have 
received a slight increase in their wages 
and have obtained a concession by get- 
ting a holiday of a week during the 
summer with pay. 
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CT HIS beautiful gold cup, with 
a replica of Bubbling Over, 
winner of the Kentucky Derby 
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Gold (up for YW mner of $25,000 Stake 
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Louisiana flower, the magnolia. 
The emblem of the Louisiana 
Jockey Club in the bowl is in 
colors green and white. 





in 1926 shown above, was 
awarded to the winner of the 
$25,000 New Orleans Handicap 
at the Fair Grounds Friday, 
February 1. 

The cup, as well as the horse, 
is made of 14-karat gold, the 
bowl being 11 inches in width. 
The height is the same, and, in- 
cluding a base, is 14 inches. 

The bowl sets on a marble base with 14-karat gold plate 
with the inscription, and on each side of the plate is the 





Beautiful trophy fo 
Orleans Handicap 


The Louisiana Jockey Club is 
awarding this $2500 gold cup in 
addition to the $25,000 added, 
for the big race. 


a HIS is the second year the 
award is being made. It was 
won last year by Justice F which 
is training for the winter classic 
again. 
The cup was made in the factory of Hausmann, Inc., 
New Orleans, La., in two working weeks’ time. 
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Dame Fashion on Fifth Avenue 


(Continued from page 39) 


the handbag and in the figured textile used for scarf and 
blouse. The jewels hold pieces of jade, small sections of 
lapis-lazuli and small emeralds. Blue is combined in other 
suits prepared for early Spring wear with red and white 
as the contrast. Two-tones of brown show a café au lait 
and a deep wood brown together or an off-white and a 
light beige for a three-piece suit for formal wear. Two 
blue tones show turquoise and midnight blue used to- 
gether, while two greens have a vivid emerald for the 
darker shade and a pale sea-green for its light tint. What 
a chance any one of these suits offer in gifts of costume 
jewels to blend. 


ARIATIONS in slipper buckle designs are among 
the latest offerings from the Fifth Avenue jewelers. 
Pictured is one of these new diamond studded platinum 





ornaments. This is planned for use -on the side of the 
slipper. It has loops and ends of ribbon carried out in 
round and baguette-cut diamonds, a fascinating gift sug- 
gestion. The framework is a fine millegrain platinum 
wire. These little ornaments for the side of the slipper 
have found high favor with society’s debutantes. One 
design in a raised disc and a wing form is particularly 
popular. The disc is mounted at the center with a pearl 
button. This pearl is surrounded by a band of box-set 
diamonds and rows of diamonds are used to simulate 
the wing feathers. Tiny arrows tipped with color are built 
up of pearls, diamonds and emeralds or sapphires for the 
arrow tips. On slippers of variegated silk crepe, the 
larger ornaments showing bold designs of modernistic ten- 
dency, have faceted black onyx and large pieces of jade or 
carnelian to carry out their motifs. 
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Jewelers Favor Price Maintenance 





Ninety-three Per Cent of Replies to Questionnaire Sent Out by Federal Trade Commission to 
Our Retailers Favor Legislation Permitting Manufacturers to Fix Retail Sales Price by Con- 
tract—Ninety Per Cent of All Retailers Replying Favor Such Contracts While 
Seventy-five Per Cent of Replies from Department and Chain Stores Are 
Opposed—A Summary of Replies by Dealers and Manufactur- 
ers Contained in Commission’s Report to Congress 


WASHINGTON, D. C., Feb. 2.—The 
views expressed by jewelers regarding 
resale price maintenance are set forth 
in the report which the Federal Trade 
Commission recently submitted to Con- 
gress. Of 143 retail jewelers who re- 
plied to the Commission’s questionnaire 
to retailers, 133 or 93 per cent stated 
that they are in favor of legislation per- 
mitting manufacturers to fix by contract 
the resale price for trademarked or 
otherwise identified products. Only 
seven jewelers replied that they are 
opposed to such legislation, while three 
failed to answer the question on this 
subject. Ninety per cent of all retailers 
answering the Commission’s question- 
naire, of whom there were 2118, replied 
in the affirmative to the question wheth- 
er they favor resale price maintenance. 
Of the 216 department and chain stores 
making reply, 23 per cent were for and 
75 per cent against price maintenance 
legislation. 

On the question whether the merchant 
or the manufacturer is better qualified 
to fix resale prices, 86 jewelers, or 60 
per cent informed the Commission that 
in their opinion the manufacturer is 
better qualified, while 27, or 19 per cent 
of the total, showed their preference for 
resale price fixing by the retailer. In- 
definite answers were made by 23 jewel- 
ers and seven did not answer this ques- 
tion. Among retailers as a whole, 62 
per cent voted that the manufacturer is 
better qualified than the merchant to fix 
resale prices, while 66 per cent of the 
chain and department stores signified 
their preference for the merchant as 
regards price-fixing. 

With respect to single fixed and mini- 
mum prices, 49 retail jewelers, or 34 
per cent of the total, favored a single 
fixed price to the wholesaler and 59, or 
41 per cent favored a single fixed price 
to the retailer. A minimum price for 
the wholesaler was favored by 37 jewel- 
ers, or 25 per cent of total, while 38 
jewelers, or 26 per cent of the total 
stated that a minimum price should be 
fixed for the retailer. On the question 
whether the manufacturer should be 
allowed to choose his basis in establish- 
ing resale prices 27 jewelers, or 19 per 
cent of the total, said that he should. 
Other replies. were indefinite or blank. 

Assuming that resale price mainte- 
nance is made lawful, 73 of the 143 
jewelers replying to the questionnaire, 


—Wholesale Jewelers Not Quoted 


or 51 per cent, expressed themselves in 
opposition to quantity discounts, while 
65 jewelers or 45 per cent favored 
allowing quantity discounts. Of the re- 
tailers as a.whole, 55 per cent ware in 
favor of allowing quantity discounts, 
and 39 per cent opposed. 

With reference to trade evils which 
might be overcome by resale _ price 
maintenance 40 jewelers said that it 
would reduce or eliminate substitution, 
7, demoralization; 76, leader merchan- 
dise; 92 dealer price cutting; 9, loss of 
advertising benefit; 10, no profit sales; 
2, special discounts; 2, reduction of 
quality; 43, unfair competition; and 4, 
mortality among dealers. 

Asked whether special rebates, allow- 
ances and free goods are given for ad- 
vertising purposes 44 jewelers, replied 
in the affirmative and 79 in the nega- 
tive. As to whether special rebates, 
allowances and free goods given for ad- 
vertising purposes are used by whole- 
salers as a basis for price-cutting, 31 
retail jewelers answered “yes,” and 66 
answered “no.” Asked if rebates, etc., 
are used by retailers as a basis for 


price-cutting, 40 jewelers answered 
“ves”; and 61, “no.” 
National advertising increases the 


sales of products so advertised, accord- 
ing to the replies made to this question 
by 115 jewelers, or 80 per cent of the 
total. Only one jeweler answered in the 
negative. Eighty per cent of the re- 
tailers as a whole expressed their faith 
in national advertising. On the ques- 
tion whether national advertising en- 
ables the retailer to maintain a higher 
or lower selling price than would have 
been possible without it, 36 jewelers re- 
plied “higher level” and 34 jewelers, 
“lower level.” Eleven jewelers stated 
that in their opinion national advertis- 
ing has no effect on prices. 

With reference to special allowances 
to sales people, 74 jewelers informed the 
Commission that they did not give any 
allowances to their salespeople to induce 
them to push their own brands. Only 
two jewelers said that they did give such 
allowances. Answering the same ques- 
tion with regard to pushing other brands 
than their own, 65 jewelers said that 
they did not give special allowances, 
while one stated that he did. 

Regarding the effect that price-cut- 
ting has on the distribution of nationally 
advertised or trademarked products 80 


jewelers stated that it resulted in a 
decrease in sales, five that it increased 
sales and 34 that it resulted in dis- 
continuance of the line. 

“If you handle products on which the 
manufacturer suggested resale prices, 
do you sell at the suggested prices?” the 
Commission asked; 85 jewelers said that 
they did, two jewelers said that they 
did not, and 52 failed to answer the 
question. Various reasons were given 
for selling at less than suggested resale 
prices. Ten jewelers said that it was 
to meet competition; eight, to move old 
stocks; and five, to move “distress” 
stocks. No jewelers gave the sale of 
leader merchandise as a reason. 

Asked for their opinion az to whether 
greater profits are made on _ resale- 
price-suggested or non-price-suggested 
articles, 35 jewelers said that there was 
a greater profit on non-price fixed ar- 
ticles, 14 that there was a greater profit 
on price-maintaining goods and 19 
jewelers replied that it made no dif- 
ference. Twenty-one per cent of the 
retailers as a whole stated that there is 
more profit on merchandise on which 
no resale prices are suggested, while 
16 per cent said that there is more profit 
on the price-fixed lines. 

Discussing this aspect of resale price 
maintenance, the Commission’s report 
says: 

“The answers indicate that at present 
many dealers find that suggested-price- 
articles do not yield the greater profit. 
Many articles upon which retail prices 
are suggested by the manufacturers are 
sold for less than the -suggested prices. 
Dealers advocate price maintenance as 
the cure for this situation, with the hope 
that manufacturers will insist upon all 
dealers maintaining the prices printed 
on the packages or otherwise suggested. 
or at least insist upon the maintenance 
of prices higher than those at present 
prevailing under dealer competition. 

“In either case it would appear that 
the consumer will pay more for the 
price-maintained article he buys. The 
spread between price-maintained and 
non-price maintained articles presum- 
ably will be increased wherever the lat- 
ter are the cheaper of the two, with the 
further probability of advance on non- 
maintained goods. Should this condition 
result, the consumer stands to pay more 
for both price maintained and competi- 
tive non-maintained goods. Obviously 
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the consumers’ interest demands that 
nothing be done to extend legal protec- 
tion to price maintenance which may 
become the basis for such price advance 
unless it is necessary in order to main- 
tain needed producing and distributing 
agencies.” 

Eight manufacturers of jewelry and 
silverware and seven manufacturers of 
clocks and watches replied to the Com- 
mission’s questionnaire addressed to in- 
dustrial groups. Thirteen of them stated 
that they are in favor of legislation per- 
mitting manufacturers to fix by contract 
the resale price of their products. An 
indefinite answer was made by one 
manufacturer and another made no re- 
ply to this question. Thirteen said that 
they are in favor of and two said that 
they are opposed to the continuance of 
quantity discounts under resale price 
maintenance. On the question whether 
manufacturers have a sufficient knowl- 
edge of retail conditions to fix resale 
prices, 13 manufacturers of jewelry, 
watches and clocks stated they do. 

The jewelry manufacturers differed 
on the importance of wholesalers in dis- 
tribution. Nine manufacturers cham- 
pioned the wholesaler while four stated 
that he is not an important factor. Ten 
of them stated that the effect of legal 
resale prices on the wholesalers’ busi- 
ness is favorable. Eleven manufactur- 
ers in the jewelry group stated that they 
did not give any special rebates, allow- 
ances or free goods for advertising pur- 
poses and 11 said that such rebates are 
not made a basis of price-cutting by 
dealers. Three manufacturers informed 
the Commission that they gave special 
rebates, etc., for advertising purposes. 

As to the effect upon manufacturers’ 
distribution when the prices of his prod- 
uct are cut by dealers, 11 manufacturers 
in the jewelry group stated that price- 
cutting results in a decrease in sales 
while one manufacturer said that it had 
no appreciable effect upon the volume 
of business. 

The Commission’s report comments 
that the group feeling most strongly 
that dealer price-cutting reduces volume 
were the manufacturers of jewelry, sil- 
verware, clocks and watches. Jewelry 
was one of the groups in which the 
largest percentage of manufacturers 
claimed advantages from advertising. 

Among the questions asked of manu- 
facturers by the Commission was one 
requesting suggestions as to terms 
which, in their opinion, should be in- 
cluded in the provisions of an act legal- 
izing resale price maintenance. The 
suggestions made by the manufacturers 
ranged from mere legalization of price 
maintenance contracts to modification 
and even repeal of the Sherman Act, the 
Clayton Act, the Federal Trade Commis- 
sion Act and other legislation that may 
restrict manufacturers in their efforts to 
fix or control prices. More concrete sug- 
gestions centered about giving greater 
latitude of action to manufacturers in 
dealing with price-cutting dealers. 

“Such suggestions ranged from mere 
statement that the manufacturer should 
have the right to refuse to sell such 
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dealers—a right already possessed—to 
suggestions to the effect that manufac- 
turers should have the right to adopt 
any means necessary to determine if 
dealers are cutting prices,’ the Commis- 
sion’s report said. “Some also added the 
suggestion that the legislation empower 
manufacturers to demand of dealers the 
return of unsold goods in case it is es- 
tablished that they are cutting prices. 
On the other hand, the suggestion was 
frequently made that manufacturers 
should be required to accept the return 
of ‘frozen’ stocks, or permit their sale 
at prices to be fixed by the dealer. A 
number making this suggestion specified 
further that the manufacturer should 
pay the full purchase price and trans- 
portation on such goods.” 

In discussing the types of goods and 
the conditions under which price main- 
tenance contracts would be legal, sug- 
gestions made by manufacturers were 
that the goods should be competitive, 
and that they bear the manufacturer’s 
trademark or other identification and 
have the retail price printed upon the 
package or otherwise attached to the 
goods. It was suggested in a few in- 
stances that resale price contracts not 
only be made legal, but that penalties be 
provided for their violation. A few also 
went still further and definitely sug- 
gested that price-cutting on well-known 
identified goods be prohibited by law. 
Another suggestion was that the price 
which the manufacturer should be al- 
lowed to fix should be the minimum sell- 
ing price. A few thought that the prices 
fixed and the discounts allowed should 
be published. 

On the subject of public interest about 
two per cent of the 849 manufacturers 
returning questionnaires recommended 
government supervision of the prices 
made to protect the interest of all par- 
ties concerned. It was suggested by a 
greater number that the prices be de- 
termined by, or be subject to the ap- 
proval of groups of interested manufac- 
turers, or of such interested manufac- 
turers and dealers concerned. As the 
basis for such determination adequate 
and uniform cost accounting was fa- 
vored in a number of cases, but it was 
not made clear, according to the Com- 
mission, by whom such methods should 
be developed or by what method their 
adoption should be brought about. 

No suggestion was made for a refer- 
endum on proposed legislation but 42 
manufacturers out of the 849 answering 
the Commission’s questionnaire named 
the Capper-Kelly bill as embodying their 
ideas of what the legislation should 
cover. 

The Federal Trade Commission’s re- 
port does not show the number of re- 
turns made by wholesale jewelers to the 
questionnaire affecting the “middle 
man.” It is evident that the Commis- 
sion was disappointed in the response 
made by wholesalers, because of the 
stereotyped nature of the replies. “It 
was hoped,” the Commission said, “that 
those answering would express their 
own opinions in their own words. Many 
of the wholesalers addressed, however, 
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are members of associations that have 
taken definite stands respecting resale 
price maintenance. The answers of 
wholesalers in certain lines are so strik- 
ingly similar and in some cases, even 
stereotyped in nature, as to indicate that 
the answers made by the individual 
wholesalers were merely copies from a 
list of replies prepared by someone else 
for their guidance. For instance, the 
similarity of the answers of about 70 
per cent of the 38 wholesalers of bar- 
bers’ and beauty supplies, who returned 
the Commission’s questionnaires, indi- 
cate 2 common authorship. The obvious 
use of stereotyped answers seems to in- 
dicate that the position in favor of re- 
sale price maintenance is not likely to 
be a well-reasoned one on the part of 
the rank and file of those answering the 
questionnaire.” 

Of the 2325 questionnaires sent to 
wholesalers, the number of usable re- 
turns was 325, or 14 per cent, according 
to the Commission. Of this number, 93 
per cent expressed themselves as favor- 
ing resale price maintenance legislation, 
while 5 per cent were opposed. Among 
those favoring resale price maintenance 
legislation, a larger percentage were in 
favor of the manufacturer being allowed 
to name a single fixed price for the whole- 
saler and another for the retailer than 
for any other plan. About 59 per cent 
were in favor of allowing the manu- 
facturer to give quantity discounts and 
about 40 per cent were opposed. About 
70 per cent believed that the manufac- 
turer is better qualified than the mer- 
chant to fix resale prices, but 13 per 
cent would go no further than to have 
him act jointly with other interests in 
determining resale prices, and 10 per 
cent were definitely in favor of the mer- 
chant as the agency best qualified to 
name prices. 

On observance of resale prices, 250 of 
the 325 wholesalers claimed that when 
they sell articles on which the manufac- 
turer has fixed a suggested price that 
they observe that price. Only 14 said 
that they fail to sell at the suggested 
price. Approximately 105 wholesalers 
claimed to make greater profits on the 
price-suggested articles. Only 44 stated 
that the greater profits were made on 
non-price-suggested articles. Sixty- 
three saw no difference. More than a 
third of the wholesalers favoring resale 
price maintenance legislation stated that 
the distributors stop handling nationally 
advertised goods when the prices are 
regularly cut, and 55 per cent stated 
that cutting results in a decrease in 
sales volume. 








The plate glass window in the store 
of the Marx Jewelry Co., 701 Seventh 
Ave., Washington, D. C., was crashed 
early Sunday morning and jewelry 
valued at $500 was stolen. Louis Loeb, 
manager of the store, discovered the 
theft when he went to his office on Sun- 
day morning. He stated that a 15-jewel 
watch, valued at $50, nine rings, valued 
at $50 each, and several trinkets were 
taken. 
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Sales Conference of Gorham Mfg. Co. 





Annual Three Days’ Meeting of District Managers and Sales 
Force Held at Elmwood Plant 


PROVIDENCE, R. I., Feb. 4.—The an- 
nual three-days sales conference of dis- 
trict managers and members of the 
sales force of the Gorham Mfg. Co., 
which was held at the company’s Elm- 
wood plant in this city last week Tues- 
day, Wednesday and Thursday, was in 
every sense of the word one of the most 
successful of any of the conferences 
ever held by this organization, accord- 
ing to the officials of the company. At 
its conclusion there was a general hie- 
ing to the respective districts, each rep- 
resentative having a better comprehen- 
sion of the company’s policies and prod- 
ucts than ever before. Upward of 75 
were present at the conclave, the out- 
of-town representatives being the guests 
of the concern during their stay in this 
city. 

The members of the sales force, as 
well as the executives of the company, 
were unanimous in their praise of the 
efficient manner in which the general 
program was arranged and carried out 
under the direction of Gordon Lang. di- 
rector of sales development, and the con- 
structive and comprehensive presenta- 
tion of proposed solutions of the varied 
problems which are to be met in future 
work that is to be done. The confer- 
ence this year differed somewhat from 
those of former years in that it was con- 
ducted entirely upon a practical basis 
with factory visits, stock inspections, 
policy talks and discussion of actual 
problems were the features. 

In addition to the district managers 
and other sales representatives from 
all sections of the country, the confer- 
ence was attended by the executive and 
administrative officials of the company, 
as well as department heads, so that 
every phase of type, style, material, pro- 
duction and utility were instructively 


*Members of J. Walter Thompson Co. 
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Although the conference lasted three 
entire days with sessions forenoon and 
afternoon, every minute was fully occu- 
pied from 9 o’clock until 5 with only a 
brief intermission at 1 o’clock for lun- 
cheon, which was served each day at the 
Gorham Casino. After a stirring ad- 
dress of welcome by President Edmund 
C. Mayo at the opening session, Mr. 
Lang assumed charge and gave an out- 
line of the program that would be fol- 
lowed. This included general talks by 
different officials and department heads, 
each followed by exhaustive discussion. 
Other features of the program were pre- 
sented to small groups. 

Those who attended the conference in- 
cluded the following: James Adams, 
George Abel, J. B. Abbott, R. S. Atwood, 
H. C. Berdan, Raymond I. Blanchard, C. 
I’. Broquist, Leroy E. Briggs, Virgil C. 
Baurhyte, S. Bidle, H. B. Bliss, George 
E. Ball, M. Cassetta, H. A. Cooley, C. C. 
Collins, J. S. Curren, T. E. Conway, Al- 
bert E. Carignan, C. C. Chaffee, R. C. 
Gilbert, *A. R. Griffes, Parker Hamil- 
ton, E. R. Haas, Hiram C. Hoyt, *W. S. 
Holt, J. W. Hunter, B. P. Jenks, W. S. 
Jones, E. H. Kipp, W. A. Kissam, J. T. 
Kelly, R. S. Kaighn, Edward Krehbiel, 
J. H. Listman, H. D. Lapham, H. V. 
Loesch, Earl S. Lohr, Gordon Lang. 

J. D. Madigan, A. D. Mason, H. 
Mathewson, H. H. Moulton, S. Mezza- 
pelle, J. F. Mowlem, M. Metcalf, Ed- 
mund C. Mayo, Lester F. Morse, C. W. 
Niles, J. W. Nagle, H. B. O’Brien, W. F. 
Paxson, Alfred K. Potter, A. S. Peter- 
son, Milton Reed, J. C. Sellers, W. L. 
Stone, Dalton A. Smith, Frederick R. 
Seeley, Arthur Scrivenor, Charles J. 
Simeon, A. H. Staff, C. F. Simms, F 
Thoennissen, S. H. Tanner, H. D 
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Thompson, Edward A. Talbot, T. N. 
Troxell, H. C. Van Ness, C. J. Weimer, 
F. E. Whittaker, Craig Wright, George 
H. Wells, Albert A. Wainwright. 








Exports of Platinum During October 


WASHINGTON, D. C., Feb. 4.—Figures 
just announced by the Department of 
Commerce show that during the month 
of October platinum valued at $78,279 
was sent out from this country. Of this 
amount $63,988 represented platinum 
ingots, sheets, wire, alloys and scrap, 
while the remainder of $14,291 was the 
value of the manufactures of platinum, 
except jewelry, exported during the 
month. 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 





Ingots, Manufactures 
Sheets, of Platinum 
Wire, Alloys Except 
and Scrap Jewelry 
(Sea 
Oz. Oz. 
Countries Troy Value Troy Value 
Germany ...... 626 $44,268 87 $8,642 
United Kingdom. .... ieee pia Sara 
COMAGE <2. 525c. 50 5,006 80 4,016 
Argentina ...... es ae 20 1,525 
Colombia ...... ats aise 
to See re 2 108 
2 nr ee er ; ek 
Be eee eee 199 14,714 
Total Quantity... 875 rere 189 ‘ 
TOtal VAMGs ick. wus $63,988 ee re 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending, Feb. 2, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


coin $895,821.95 
40,421.07 


$936,243.02 


Of this gold bars exchanged for gold 
coins are reported as follows: 
Date 
Jan. 28 Degree ee aie fate an el Lgl er aeas eeakeala axa 


Exchange 
$445,398.18 
108,238.29 
72,367.11 
60,903.76 
142,222.40 
66,692.21 


$895,821.95 


who attended the sales conference of the Gorham Mfg. Co. 
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Death of G. W. Parks 





Retired Member of Providence Jewelry 
Trade, Passes Away at His Home in 
Brookline, Mass. 


PROVIDENCE, R. I., Feb. 4—Word has 
been received here of the death at his 
home in the Hotel Beaconsfield, Brook- 
line, Mass., of George W. Parks, for 
many years a manufacturing jeweler, 
jewelry salesman, and prominent in 
political and social life of this city. He 
retired from active business in 1922, 
and had since lived quietly with his wife 
and daughter at the Hotel Beaconsfield. 
He had not enjoyed good health for a 
considerable time previous to his death 
yesterday. Private services were held 
at his home today. 

Mr. Parks’ career was an active one 
and illustrates the potentialities for an 
energetic youth under the educational 
and industrial conditions of this coun- 
try. He was born in Brooklyn, N. Y., 
on Sept. 21, 1856, and after receiving 
such education as the public schools of 
that city could bestow until he was 13 
years of age, he accepted a job as office 
boy with Benjamin Franklin, a manu- 
facturing jeweler, in New York city. 
E. I. Franklin, a brother of the owner 
of the business and later founder of the 
manufacturing jewelry concern of E. I. 
Franklin & Co., was in charge of the 
office, and under his tuition and guidance 
Mr. Parks received his first lessons in 
business customs, laws and methods. 

He remained, in his first position 
until Jan. 1, 1871, when he entered the 
employ of the manufacturing jewelry 
concern of Churchill & Chace, as an 
assistant in the office, the second year 
of his service with that firm finding him 
promoted to the position of head book- 
keeper, although but 16 years of age. 
In 1873 he began his career as a sales- 
man, making commercial trips for his 
firm to Philadelphia, Baltimore and 
other neighboring cities, later adding the 
western circuit to his trips and even- 
tually giving his entire time to selling 
goods. Mr. Parks remained with 
Churchill & Chace as salesman until the 
spring of 1876, when he reluctantly 
severed his connections with them. 


Meanwhile the estate of his first em- 
ployer, who had died some three years 
previously, was in process of settlement 
by E. I. Franklin which resulted in the 
formation of the firm of E. I. Franklin 
& Co., and Mr. Parks became the firm’s 
sole road representative, continuing with 
that firm until March, 1887, when he 
came to Providence as manager of the 
Sterling Co., the trade name under which 
Howard & Son, manufactured sterling 
silver jewelry and novelties for the re- 
tail trade. Mr. Parks also handled the 
extensive lines of “patent sleeve and 
collar buttons” made by Howard & Son 
under the name of “American Lever.” 

In 1891, with his brother, William C. 
Parks and Everett I. Rogers, Mr. Parks 
took over the business of Howard & Son, 
forming the firm of Parks Bros. & 
Rogers and removed from the Enter- 
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prise building at Eddy and Fountain 
Sts., to the new manufacturers building. 
In 1917 Mr. Parks withdrew from the 
firm and soon afterwards organized the 
George W. Parks Silver Co. of which 
he was president when he finally dis- 
posed of his holdings in 1919; He then 
left Providence to become president of 
the National Motor Car Co. of Canada, 
with headquarters in Detroit. He re- 
tired from the latter office in 1922. 


While on the road as a salesman he- 


was actively identified with the Brother- 
hood of Traveling Jewelers of which he 
became president, was a founder of the 
vdld Jewelers’ League and served for 
several years as a member of the execu- 
tive committee of the Jewelers’ Security 
Alliance. Through his firm he was a 
member of the New England Manufac- 
turing Jewelers’ and Silversmiths’ As- 
sociation, of the Manufacturing Jewel- 
ers’ Board of Trade and of the National 
Jewelers’ Board of Trade and of the 
Providence Chamber of Commerce. 

Soon after taking up his residence in 
this city Mr. Parks became actively in- 
terested in the social, civic and commer- 
cial life of the community. He served 
as a member of the Common Council 
from Jan. 1, 1901, to January, 1907, and 
as Alderman for the succeeding two 
years, and was Commissioner of Sinking 
Funds of the city from March 28, 1901, 
to Jan. 4, 1904, and again from Jan. 7, 
1907, to Jan. 2, 1909. In the fall of 
1908, he declined the nomination by the 
Republican party for Mayor of Provi- 
dence at the time that Henry Fletcher, 
then treasurer of the manufacturing 
jewelry firm of Fletcher, Burrows Co. 
was nominated and elected. He ran for 
United States Senator from Rhode Is- 
land on the Progressive ticket in 1912 
being defeated by the late Judge Le 
Baron B. Colt. In 1914 he was candi- 
date on the combined Republican and 
Progressive tickets for Mayor of Provi- 
dence but was defeated. 

While a resident of this city he was 
a vestryman of Grace (Episcopal) 
Church, a member of the visiting com- 
mittee of Brown University and a leader 
in Red Cross work. He was a member 
of the Hope Club, the Commercial Club, 
the Churchmen’s Club, the Agawam 
Hunt and for several years served on 
the boards of trustees of the Rhode Is- 
land Hospital and Butler Hospital. 

He is survived by his widow, a daugh- 
ter and one son, Elton Parks of New 
York city. 








Death of H. C. Bright 


PHOEBUS, VA., Feb. 4.—H. C. Bright, 
a jeweler here, died very suddenly at 
his home in Newport News, Va., Jan. 24. 

Mr. Bright had been engaged in the 
retail jewelry business in Elizabeth City, 
N. C., for 25 years, and was well-known 
to the trade throughout the eastern 
States. For the past 14 months he had 
been engaged in the retail business here. 

He is survived by his widow and eight 
gaa Burial was made in Elizabeth 

ity. 
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Annual Salesmen’s Meeting 





Sterling Division of International Silver 
Co. Holds Conference and Banquet 


WALLINGFORD, CONN., Feb. 2—A ban- 
quet held last night at St. George’s Inn, 
brought to a close a two day conference 
held by the sales force of the sterling sil- 
ver division of the International Silver 
Co. The sessions were well attended and 
were presided over by Craig D. Munson, 
manager of the International Sterling 
interests, who recently succeeded H. B. 
O’Brien in that capacity. 

Attending the conferences were repre- 
sentatives from the eastern, southern 
and western territories as well as 
from the New York area. The first day’s 
sessions were devoted to a joint confer- 
ence between salesmen representing the 
Wilcox & Everetsen division and the 
Simpson, Hall & Miller division. ‘They 
discussed plans and problems held in 
common by the two factories. 

The morning of the second day the 
representatives of each division held sep- 
arate conferences for the purpose of dis- 
cussing matters pertaining to each fac- 
tory. The afternoon was devoted to an- 
other joint meeting at which the sales- 
men listened to the enlarged advertising 
program of the Sterling division. 

During the last session three interest- 
ing talks on advertising were made by 
experts on the subject. These speakers 
included: Raymond Rubicam, C. J. La 
Roche and Mr. Andrews, representing 
the Young & Rubicam Advertising 
Agency. Another talk pointing out the 
splendid progress made during the past 
10 years by the International Silver Co., 
was given by Alpeck Zitung of the Inter- 
national concern. 

The banquet last evening was at- 
tended by approximately 50 guests and 
again Mr. Munson acted as master of 
ceremonies. One of the guests of the 
evening was Clifford R. Gardinor, newly 
elected president of the International Sil- 
ver Co., who delivered a short address. 

The Yale College quartette and jazz 
orchestra furnished the musical and song 
selections for the affair. 








‘Salesman’s Trunk Stolen 





Jewelry Valued at $60,000 Belonging to 
Newark, N. J., Concern, Taken from 
Truck at Columbus, Ohio 


NeEwaAkRK, N. J., Feb. 4.—A salesman’s 
trunk containing jewelry worth $60,000 
and belonging to Kohn & Co., manufac- 
turers, 26 Camp St., Newark, was stolen 
last week. The only clue to the theft, 
the investigation of which is in the 
hands of the insurance company’s de- 
tectives is the empty trunk found a day 
later on the outskirts of Columbus, Ohio. 

The salesman, George W. Beardsley 
of Orange, N. J., was at the time regis- 
tering in a Columbus hotel and the trunk 
in question remained on a baggage truck 
in the courtyard. The two truck drivers 
after delivering another trunk to a room 
returned to find Mr. Beardsley’s trunk 
missing. The jewelry was insured. 
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Death of John H. Reid 





President of Well Known Bridgeport, Conn., 
Concern, a Victim of Pneumonia 


BRIDGEPORT, CONN., Jan. 31.—After 
an illness of a few days, John Henry 
Reid, president of Reid & Todd, Inc., 
well known local retail jewelers, died at 
his home in this city. Few friends in 
the trade were aware of the fact that 
Mr. Reid was sick, and news of his 
death, which resulted from pneumonia, 
came as a severe shock. Funeral ser- 
vices were held at his late home, 216 
Read St., last Monday afternoon with 
the Rev. William H. Jepson of St. Luke’s 
Episcopal Church officiating. Delega- 
tions from the Pequonnock Lodge, Odd 
Fellows No. 4, Stratfield Encampment, 
the only lodge to which Mr. Reid be- 
longed, accompanied the body to Park 
Cemetery. 

John Henry Reid was born in Brook- 
lyn, N. Y., in August, 1858. When a 
boy he was taken with other members 
of his family to Fairfield, Conn., and 
received his education in the Fairfield 
and Bridgeport public schools. He was 
taught the watchmaker’s trade by his 
father, John Reid, who was associated 
with J. C. Blackman & Co. In 1883 John 
H. Reid, having become proficient in 
watchmaking, established his own jewel- 
ry shop on Main St., Bridgeport. He 
later moved to State St., and then Fair- 
field Ave., and from there to Wall St. 
This latter move was made in 1896, the 
year that his partner, Frank M. Todd, 
joined the company as secretary and 
treasurer. In 1900 Reid & Todd, Inc., 
moved to its present location, 1054 Main 
St. 

At one time Mr. Reid was president of 
the Fish and Game Club, and was an 
enthusiastic fisherman. Besides being 
affiliated with the I. O. O. F. he was 
also a member of St. Luke’s Episcopal 
Church. 

Mr. Reid married Sarah Bladon of 
Bridgeport, and they have lived in this 
city during Mr. Reid’s lifetime. 

Deceased is survived by his widow, 
two sons, Charles W. and Frederick H. 
Reid, who are associated with Reid & 
Todd, and three brothers, Henry, Thomas 
and George Reid. He also leaves three 
sisters, all of whom reside in Bridge- 
port. 








Olean Jeweler Uses European 
Money as a Window Exhibit 


N exhibit of European and American 
paper money and coins of historical 
value in the window of Julius M. Harris’ 
jewelry store, 172 N. Union St. Olean, 
N. Y., is attracting the attention of 
many persons. 

The collection was made by Mr. 
Harris on five trips to Europe and in- 
cludes coin and paper money of both 
pre-war and post-war manufacture of 
countries where the outcome of the con- 
flict forced a revision of the monetary 
system. Among the most interesting of 
paper bills are some fractional issues 
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printed years ago by the American 
government, one being for five cents 
and another for 25 cents. 

An object of art is a meerschaum pipe, 
with a four-foot stem and a hand 
painted bowl, bought by Mr. Harris in 
Unter den Linden, Berlin. As a memento 
of his visit to Kovna, Lithuania, the 
jeweler has a silver cigarette case, lined 
with gold, said to have at one time been 
owned by the Russian royal family. 








Seeks to Curb Pawning 





National Wholesale Jewelers Association 
Investigating Practice of Pledging 
Stock to Raise Quick Loans 


PHILADELPHIA, PA., Feb. 6.—A move- 
ment for the protection of the wholesale 
jeweler by curbing the practice of many 
small retailers of pawning watches, dia- 
monds, etc., to raise, “quick money,” has 
been started by the National Wholesale 
Jewelers’ Association, many members of 
which have reported the loss of large 
amounts of money in this way. It has 
been estimated by executive officials of 
the association that the aggregate of 
these losses will run into the millions, 
as many of these retailers pawn jewelry 
obtained on memorandum or in the 
course of regular trade on the eve of 
insolvency. Such pawned articles, of 
course pass out of the bankrupt estate 
and are not available for dividends. It 
is stated that in one recent case of this 
kind, merchandise valued at $67,000 or 
more, was pawned and thus lost to the 
creditors. In a recent Philadelphia case. 
the amount was not so large but the 
creditors were forced to spend a con- 
siderable amount to redeem the pledged 
articles. 

George A. Fernley of this city, execu- 
tive secretary of the association, in a 
letter to the members states that it has 
been suggested that the organization 
give serious consideration to the possi- 
bility of curbing and possibly eliminat- 
ing this practice and at the same time 
investigate thoroughly of existing laws 
for the regulation and control of the 
pawnbroking business in the several 
States. As a result of the latter survey, 
new statutes or changes in existing ones 
may be suggested. Members are asked 
to express their views on the following 
points. 

First—As to the extent to which 
this practice is indulged in in your 
territory. 

Second—What steps you _ believe 
should be taken to correct it. 

Third—A brief statement regarding 
the extent to which the pawn broking 
business is regulated in your city and 
whether these regulations are imposed 
by the State or City Government. 








Carl Pumphrey, owner of a jewelry 
store at Decatur, Ind., has purchased the 
Baumgartner jewelry store in Portland, 
Ind., and took possession Feb. 1. John 
A. Baumgartner, the former owner, will 
remain as manager of the store in Port- 
land. 
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Death of M. Levy 





Former Prominent New York Watch Dealer 
Succumbs After Long Illness 


Early last Saturday morning Man- 
asseh Levy, who for many years was 
engaged in the watch business, passed 
away at his home, 101 W. 78th St., 
New York. Mr. Levy was in his 72nd 
year and had been in failing health for 
two years. Funeral services were held 





THE LATE MANASSEH LEVY 


last Sunday at the late residence of the 
deceased with the Rev. Dr. Nathan Stern 
of the West End Synagogue officiating. 

Manasseh Levy was a native New 
Yorker, having been born in the Me- 
tropolis 72 years ago. He was educated 
in the public schools and started his 
career in the jewelry trade as a young 
man-in the employ of L. & M. Kahn & 
Co. He remained with this house until 
1891, when he purchased the watch de- 
partment of the Kahn business. 

Mr. Levy remained in the watch busi- 
ness for 34 years under the name of 
Manasseh Levy & Co. Associated with 
him for many years were his brother, 
Benjamin F. Levy, and his son, Harry 
M. Levy, who is now connected with the 
watch importing firm of Max S. Green- 
wald, Inc. 

For many years Mr. Levy was located 
at 2 John St., but in 1919 was one of 
the first concerns in the’ jewelry trade 
to move uptown, when he located at 26 
W. 36th St. He retired from business in 
1925. 

Mr. Levy was a member of the Maiden 
Lane Historical Society, the American 
Watch Importers Association and other 
trade organizations. 

Deceased is survived by his widow, 
Jenny H. Levy and two sons, Harry M. 
and J. Richard Levy. 








George C. Hooper, owner of a jewelry 
store in Ocala, Fla., died of suffocation 
caused by smoke from a fire that par- 
tially destroyed his residence. 
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Pearl Culture Farms: 
GOKASHO BAY AGO BAY OMURA BAY 
NANAO BAY ISHIGAKIJIMA, RIUKIU PALAO ISLAND 


Illustrated Booklet on application 






RUBIES 
SAPPHIRES 


DIAMONDS 
OF 
FANCY COLORS 


ALEXANDRITES 
CATSEYES 


STAR STONES 
CARVED STONES 
BLACK OPALS 

















IMPORTERS 
SPECIALISTS 





























48 West 48th Street 
New York 














February 7, 1929 


Court Reserves Decision 


Tariff Classifications of Silver-plated Hollow- 
ware Involved in Appeal Made to 
United States Court of Customs 
Appeals 


WASHINGTON, Feb. 4.—The United 
States Court of Customs Appeals heard 
argument Jan. 31 on the Government’s 
appeal from the decision of the United 
States Customs Court on the tariff 
classification of silver-plated hollow- 
ware. The question at issue is whether 
silver-plated fruit bowls, flower vases, 
candelabra, etc., are properly dutiable 
at 60 per cent ad valorem under Par. 
399 of the 1922 Tariff Act or at 40 per 
cent under Par. 339 as held by the Cus- 
toms Court. Charles D. Lawrence, As- 
sistant Attorney General, argued the 
case for the Government and B. A. 
Levett, for the Ellis Silver Co., importer. 
It is expected that the court’s decision 
will come down in a month or six weeks. 

The decision of the lower court re- 
sulted in the plea made to the Ways 
and Means Committee of the House re- 
cently by domestic manufacturers of 
silver-plated hollow-ware that specific 
provision should be made for plated 
hollow-ware in Par. 399 covering articles 
or wares of platinum, gold or silver and 
carrying a duty of 60 per cent ad 
valorem. The tariff-making committee 
was informed that it was the absence 
of a proper description of this merchan- 
dise in Par. 399 that led the court to 
throw silver-plated hollow-ware into 
Par. 339 with pots and pans. The word 
“hollow-ware” appears in Par. 339 and 
consequently the court held that this 
paragraph carrying a duty of only 40 
per cent was more descriptive of the 
articles in question than Par. 399, de- 
spite the fact that they are silver-plated. 

Should the Court of Customs Appeals 
reverse the lower court’s decision and 
restore silver-plated hollow-ware to Par. 
399, with a 60 per cent duty, it is ex- 
pected that the domestic manufacturers 
will stand on their petition for inclusion 
of hollow-ware in that paragraph by 
specific provision. The wording of the 
paragraph in the new tariff, as sug- 
gested by George P. Byrne, of Walling- 
ford, Conn., spokesmen for the domestic 
manufacturers, reads: 

“Articles or wares, not specially pro- 
vided for, if composed wholly or in chief 
value of platinum, gold, or silver, and 


articles and wares including hollow- 
ware, plated with platinum, gold or 
silver, or colored with gold lacquer, 


whether partly or wholly manufactured, 
60 per cent ad valorem; . Pc 

In order that there may be no pos- 
sibility of error in classification in the 
future, Mr. Byrne suggested also, that 
Par. 339 should be amended by inserting 
the words “not silver or gold plated.” 

Eventual relief for the domestic man- 
ufacturers appears to be certain as, 
even if the Customs Court of Appeals 
upholds the lower court’s decision in 
classifying silver-plated hollow-ware 
under Par. 339 at 40 per cent, it is 
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believed that Congress will recognize 
the fairness of their plea and restore 
in the new tariff the rate that applied 
on such goods under the 1922 tariff act 
prior to the decision of the United 
States Customs Court changing the 
classification. 

In argument before the Court of Cus- 
toms Appeals, counsel for the importers 
insisted upon the construction given to 
the language of the act by the lower 
court. Government counsel contended, 
on the other hand that the determining 
factor was the component material of 
chief value and not the description or 
lack of description of the goods as 
“hollow-ware.” Mr. Lawrence argued 
that the lower court ignored the factor 
of value in classifying silver-plated ware 
with kitchen utensils and hollow or flat 
ware “composed wholly or in chief value 
of copper, brass, steel or other base 
metal,” dutiable at 40 per cent under 
Par. 339. The intent of Congress was 
plain, he said, when it made articles or 
wares, not specially provided for, if 
composed wholly or in chief value of 
platinum, gold or silver, and articles and 
wares plated with platinum, gold or 
silver dutiable at 60 per cent under 
Par. 399. 








Hold Quarterly Meeting 





Officers and Directors of Wisconsin Retail 
Jewelers’ Association Select Oshkosh 
for Next Convention City 


MILWAUKEE, WIs., Feb. 1.—All officers 
and directors of the Wisconsin Retail 
Jewelers’ Association, with the excep- 
tion of Edward Jensen who is sojourn- 
ing in California, were present at the 
first quarterly meeting of the year, held 
at the office of Henry F. Stecher, treas- 
urer, in Milwaukee last Wednesday. 
The city of Oshkosh has been chosen for 
the next State convention, to be held 
some time in May. 

A. C. Hentschel, president; A. W. 
Anderson, secretary, and Henry Stecher, 
treasurer, plan to take a trip to Oshkosh 
within the next two weeks to see what 
arrangements can be made for the con- 
vention and a definite date will be set 
after these details have been attended 
to. The program will again be issued 
by Mr. Anderson, who is already solicit- 
ing ads. 

The convention will be the 24th an- 
nual meeting of the Wisconsin jewelers. 

Mr. Hentschel gave a report of the 
itinerary of the eight district meetings 
held last fall, and from every point 
of view the board felt that the money, 
time and effort were well spent. “There 
is no doubt but that the zone meetings 
will be repeated next September,” said 
Mr. Stecher. 

Board members have indorsed the 
movement to reduce the tariff on dia- 
monds and precious stones, as outlined 
by. the national committee. “We are 
well satisfied with the way association 
work has been going during recent 
years,” said Mr. Stecher. “The total 
membership of the organization is well 
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up to the previous year, and Wisconsin 
is still in the lead among all State as- 
sociations.” 








Gets Rings Worth $10,000 


Sneak Thief Leaves Philadelphia Establish- 
ment with Valuable Loot 


PHILADELPHIA, Feb. 4.—Morris Mintz, 
wholesale and manufacturing jeweler in 
the Legar building, Sansom and Eighth 
Sts., was the victim of an experienced 
sneak thief who took advantage of the 
momentary absence of a girl clerk to 
steal a tray of diamond mounted rings 
valued at $10,000. Other employes and 
Mr. Mintz were absent from the front 
office at the time and when the clerk 
was called to the workshop for a moment 
the thief, seized the tray and fled down 
stairs to the street. 

Mr. Mintz has offered a reward of 
$1,000 for the recovery of the rings and 
is himself conducting a quiet but in- 
tensive search for them. 











Fifteenth Annual Maryland, Dela- 
ware and District of Columbia 
Jewelers Convention to Be 
Held in Washington, 

May 5, 6, 7 


WASHINGTON, D. C., Feb. 4—At a 
joint meeting of representatives of the 
jewelers from Maryland, Delaware and 
the District of Columbia held at the City 
Club in Washington, D. C., last week, 
plans were formulated for the 15th an- 
nual convention of jewelers of these 
three States, which is to be held in 
Washington on May 5, 6 and 7, at the 
Mayflower Hotel. An unusually. attrac-.. 
tive program is being arranged, consist- 
ing of outstanding speakers on topics of 
interest to the trade and other interest- 
ing entertainment features, including a 
banquet, dance and sightseeing trips, 
with special program of entertainment 
for the ladies. 

It was also decided to extend an invi- 
tation to the jewelers of Virginia to at- 
tend this convention, which promises to 
be the biggest ever held. It is expected 
that there will be an attendance of about 
500. 

An attractive Year Book will be is- 
sued in connection with the convention. 

The following were elected chairmen 
of committees: Reception committee, 
William H. Wright; registration com- 
mittee, Clarence Pearson; finance com- 
mittee, Arthur J. Sundlun; entertain- 
ment committee, Sidney M. Selinger; 
program committee, Albert Sigmund; 
publicity committee, Victor E. Desio. 

C. Howard Millikin of Baltimore, 
president of the Maryland, Delaware 
and District of Columbia Jewelers As- 
sociation, presided at the meeting. 

The committee in charge of the pro- 
gram consists of Albert Sigmund, Ar- 
thur J. Sundlun, Clarence Pearson, Wil- 
liam H. Wright, A. Von Steinner, Sid- 
ney M. Selinger, Julius H. Duchring, 
Victor E. Desio and Edward D. Shaw. 
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Jeweler Indicted 





Nathaniel Marcus, Hoboken, N. J., Charged 
with Concealment of Assets 


Nathaniel Marcus, formerly engaged 
in the retail jewelry business at 103 
Washington St., Hoboken, N. J., was in- 
dicted Jan. 23, by the Federal Grand 
Jury sitting at Newark, on a charge of 
concealment of assets in connection with 
his recent bankruptcy. 

Marcus filed a voluntary petition in 
bankruptcy on Jan. 18, 1928. Shortly 
prior thereto it is alleged he made a 
large number of purchases. His bank- 
ruptcy schedules showed he owed se- 
cured creditors over $113,000 and un- 
secured creditors about $110,000. He 
claimed to have merchandise on hand to 
the approximate value of $10,000 and 
open accounts of about $138,500 but on 
checking up it is charged it was dis- 
closed that a number of these accounts 
had no addresses and that some were 
entirely fictitious. 

Over a score of creditors appealed to 
the National Jewelers Board of Trade 
for an appropriation from its fighting 
fund and, acting under the instructions 
and guidance of Greenbaum, Wolff & 
Ernst, general counsel for the Board, an 
exhaustive investigation into the affairs 
of -~Marcus was conducted by Furst & 
Furst of Newark. The evidence devel- 
oped in this investigation was placed be- 
fore Assistant United States Attorney 
Thomas V. Arrowsmith and by him pre- 
sented to the Grand Jury with the result 
that an indictment was returned. No 
date has yet been fixed for Marcus’ trial. 








Look Out for Him 





Check Swindler Finds Victims Among Los 
Angeles Jewelers 


Los ANGELES, Feb. 2.—One of the 
slickest crooks that ever worked the 
jewelry craft in this part of the coun- 
try has vanished as far as the police 
can ascertain, leaving behind a number 
of grieving merchants in Los Angeles. 
He gave several names, all of prominent 
jewelers or citizens, but no one could 
learn what his real name is, although the 
police believe from fingerprints and de- 
scription given the detectives that he 
will be apprehended in the near future. 

The first “quarry” as far as can be 
learned, was a concern on S. Grand 
Ave. He appeared at their factory two 
weeks ago today and represented him- 
self as a Long Beach jeweler. No mem- 
ber of the local concern knew the Long 
Beach jeweler but had heard of him. He 
selected $1,200 worth of diamonds and 
took them on memorandum. Two days 
later, Monday, the firm learned that 
there was something wrong and drove 
to Long Beach only to find that they 
had been swindled. 

He did not come again into notice un- 
til he appeared at the branch store of 
another company where he asked to see 
some expensive beads. None was good 
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enough he said, and went away, but not 
unit] he had “shown” he was a wealthy 
oil operator. Next day he came into the 
store and looked at watches but did not 
purchase. 

Saturday, Jan. 26, he appeared again 
and after preliminary talk with the 
manager about oil properties, bought a 
diamond for $1,000, for which he gave a 
check which was cashed at the bank but 
later discovered to be a forgery. 

A man answering the same descrip- 
tion called at another place in the Jewel- 
ers Exchange building, Saturday, Jan. 
26, and claimed to be a son of a man 
living on Hollywood Boulevard. He 
selected a square cut stone for $2,050 
and gave a check which was found to 
be forged. 

He also bought a $640 fur on a forged 
check. He impersonated another man at 
another store, and got a $250 diamond. 
He also is said to have gone to several 
other stores but no report has yet been 
made to the police. 

He is described as five feet, eight 
inches tall; weighs 160 to 170 pounds; 
is smooth shaven and has a round face. 
He is a genial and suave talker, quiet 
and apparently refined. He was dressed 
in a natty blue suit, reddish brown over- 
coat and a dark blue hat. One of his 
fingers had a black spot, as if struck by 
a hammer, and a spot on the base of 
the nail looker as if a new nail was 
growing in place of an old one. He 
appears boyish looking but is said to be 
from 35 to 45 years old. 








Officers of National Jewelers Mutual 
Fire Insurance Co. Report Sub- 
stantial Gain in 1928 


MILWAUKEE, WIS., Jan. 31.—The first 
meeting of the National Jewelers’ Mu- 
tual Fire Insurance Co. for the new 
calendar year was held yesterday, in 
the offices of Henry F. Stecher, treas- 
urer. All of the officers and directors, 
which include W. H. Upmeyer, John P. 
Hess, A. W. Anderson, J. H. Stout- 
hamer, A. C. Hentschel, J. R. Chapman, 
Gustave Keller, and Leonard M. Nelson, 
were present at the meeting. 

The year just closed was a very suc- 
cessful and prosperous one, according 
to Henry F. Stecher, treasurer. In- 
surance in force as of Dec. 31, 1928, 
amounted to $14,486,305, which was a 
net gain over 1927 of $1,370,750. The 
net increase to assets were over $18,000 
during 1928, making total assets of 
$179,462.39, of which there is a net 
surplus over all liabilities of $125,000. 
Assets of the company are invested in 
municipal bonds to the amount of $169,- 
000 par value. The customary 40 per 
cent dividends on fire premiums and 20 
per cent on insurance, tornado and 
cyclone has again been declared. 

Mr. Stecher stated that during 1928 
the company paid in dividends to policy- 
holders $48,396.42. Losses during the 
year were $37,071.46, which were 
promptly paid upon proof of loss. Even 
with these losses, the company has still 
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been able to pay the dividend and also 
add a large amount of surplus dues to 
its conservative and economical opera- 
tion. 

“The National Jewelers’ Mutual Fire 
Insurance Co. will be licensed to do busi- 
ness in Iowa and Illinois within the next 
30 days,” said Mr. Stecher. “The board 
of directors has also approved -of the 
permitting of salesmen of material 
houses doing business in Wisconsin, to 
act as insurance agents and write busi- 
ness wherever possible. 








Jewelry Bandit Convicted 





Man Who Held Up Atlanta Jeweler Found 
Guilty of Assault and Sentenced to 
Serve Ten Years in Prison 


ATLANTA, GA., Feb. 1—Joe Harvey 
Harris, one of the two men, who was 
charged with assaulting Louis Avrunin, 
prominent Macon, Ga., jeweler, on Jan. 
2, has been found guilty of assault with 
intent to murder in the Bibb County 
Superior Court and sentenced to serve 
10 years in State’s prison. 

Harris, it was alleged, was one of two 
bandits who drove up to Mr. Avrunin’s 
store in a stolen automobile. When Mr. 
Avrunin refused to open the safe and 
smashed a showcase instead, in an at- 
tempt to attract attention, the man hit 
him over the head with a pistol and 
fled. Police later captured him and his 
companion in Munroe County. 

When he completes this sentence he 
will be returned to Atlanta to serve out 
five years imposed on him in 1924 and 
1925, finger print evidence showing that 
he had escaped from the Henry County 
chain-gang while serving sentences 
there. 

Harris’s companion, who gave the 
name of Fred Thomas, will be placed 
on trial shortly for his alleged part in 
the assault, it has been announced. 








H. Fischer, Jefferson, Wis., Found 
Dead in His Store 


JEFFERSON, WIs., Feb. 1.—Henry 
Fischer, prominent local retail jeweler, 
died suddenly last Wednesday, at his 
place of business in this city. Mr. 
Fischer was found by Joseph Wester- 
man, watchmaker in the Fischer store 
when he arrived at work in the morning. 

Mr. Fischer was born in Jefferson, 
Sept. 27, 1879, and spent practically all 
of his life there. After graduating from 
high school he attended an optician’s 
school in Chicago and then was em- 
ployed fer two years in the jewelry store 
of his uncle, Edwin Reinel, at Streator, 
Ill. He returned to Jefferson after this 
time and was employed by his father, 
who died in November of the same year. 
From that time on, he had been con- 
ducting the store. Mr. Fischer had been 
active in the affairs of the Wisconsin 
Retail Jewelers’ Association. 

Deceased is survived by his widow, 
two sons, Henry, Jr., and Earl. Burial 
was at Union Cemetery, Jefferson. 
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ZENITH 


Enameled Pendant Watches 














" PHESE are but three of our com- 
plete line of new models. True 
specimens of the modern watch- 
maker’s craft, in the most up-to- 
date form.....the pendant. Each 
contains ZENITH movements, 
known for their accuracy..... fa- 
mous as“ IT he World’s Most Accu- 
rate Timepiece’. Cases of solid 
gold, Enameled in a variety of blue 
shades and in black. Priced to retail 


from $100 to $125. 


THE ZENITH 
WATCH COMPANY 


Incorporated 


64 West 48th Street 
New York, N. Y. 


“The World’s Most Accurate Timepiece” 
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Established and Founded 1869 


The business of A. Roseman 


Importers of Diamonds 


N January 12th, 1929, reverted 

to the sole control of Louis 
Roseman, son of the founder, and 
for thirty-two years associated with 
this firm. 


The sterling principles of service, 
value, cooperation on which my late 
Father built his success will serve as 
the foundation for our continuation 
and expansion. 


This constitutes our pledge to our 
customers, our associates and to you. 


A. ROSEMAN 


By Louis Roseman. 


10 West 47th Street 
New York 
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EVERY MONTH OF THE YEAR 
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STOCK NOW 
AND GET THE SALES 


J. W. JOHNSON 
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Hold Dinner Meeting 





Milwaukee Wholesale Jewelers’ Association 
Stages Annual Event at Elks’ Club 


MILWAUKEE, WISs., Feb. 1—The Mil- 
waukee Wholesale Jewelers’ Association 
held its annual dinner meeting at the 
Elks’ Club, Milwaukee, last Monday. Pro- 
fessor Stewart Scrimshaw, of the indus- 
trial relations department at Marquette 
University, was the principal speaker at 
the meeting, which was attended by 68 
people, jeweler-members of the whole- 
sale group and their employes. 

The speaker stressed the necessity of 
cooperation among employers and em- 
ployes and traced the “evolution of 
group consciousness” from the 16th 
century to the present time. 

All of the salesmen of the various 
wholesale concerns, both in and out of 
town were invited to the dinner. There 
are 14 members in the association, which 
includes jobbers and manufacturing 
jewelers. Attendance prizes were do- 
nated by the various concerns at the 
meeting last Monday, and entertainment 
was provided by talented members of 
the jewelry trade. 








President Becken Visits Headquarters 
of Natonal Wholesale Jewelers’ 
Association and Discusses 
Trade Questions 


PHILADELPHIA, Feb. 6.—As the result 
of the two day visit of A. C. Becken, 
Chicago, president of the National 
Wholesale Jewelers’ Association, to the 
executive offices of the organization 
here several activities for the general 
benefit of the jewelry trade have been 
set in motion. Mr. Becken and George 
A. Fernley, executive secretary of the 
association, went over the work that has 
recently been accomplished or is under 
way, in detail and both then outlined 
future activities. 

One of the matters discussed at length 
was the coming trade practice confer- 
ence with representatives of the Federal 
Trade Bureau. Mr. Becken is anxious 
to have the trade well represented at 
this conference which is to be arranged 
for as soon as convenient to all con- 
cerned. The date and place will be an- 
nounced within a short time, it is ex- 
pected. 

Another campaign, which, while it 
may be regarded as of minor impor- 
tance, indicates the desire of the asso- 
ciation to be of help to retailers as well 
as wholesalers, is a campaign to induce 
all manufacturers to use regular sized 
cards for their merchandise instead of 
the irregular ones now in general use. 

President Becken arranged while 
here, to call a special meeting next 
month of the executive committee to dis- 
cuss in general association work and 
more specifically plans for expanding 
its activities on lines that will make 
1929 one more productive of good to the 
members and the jewelry trade in gen- 
eral than ever before. 

While here President Becken called 
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attention to the work of Walter H. 
Kahn, chairman of the committee on 
tariff schedule of the importers and 
dealers in diamonds, etc., and asked 
opinion of the executive committee on 
the Kahn resolution calling for a reduc- 
tion of the duty on diamonds. As a re- 
sult a letter has been sent by Secretary 
Fernley to all members of the executive 
committee asking if members have any 
objection to the resolution which was 
outlined in the letter. 








Watch Statistics 





Figures Showing Exports and Imports of 
Watches and Parts in October 


WASHINGTON, D. C., Feb. 1—The De- 
partment of Commerce has just released 
figures indicating that Switzerland still 
continues to lead all other countries in 
the importation of watches and parts. 
During October, 1928, the month for 
which these latest statistics were com- 
piled, the total imports of watches, 
movements, dials and parts of watches 
and jewels, amounted to $1,422,724. The 
exports of watches with and without 
jewels and parts thereof for the same 
period were valued at $252,044. 

Of the total imports Switzerland sent 
out watches and movements worth $1,- 
168,674, cases, dials and parts of watches 
valued at $1,162,119 and jewels for 
watches, clocks, etc., amounting to $44,- 
408. France ranked second in watches 
and movements imported, the total being 
$22,060 and also sent out cases, dials, 
etc., worth $11,049. Italy, however, im- 
ported more jewels than any. other coun- 
try except Switzerland, the total being 
$1,840. 

The United Kingdom was our best 
customer in October for watches without 
jewels, receiving in that month 102,900 
timepieces, worth $56,219. The iargest 
number of watches with jewels were sent 
to the Philippine Islands, the export 
value of such watches amounting to 
$47,817. Canada took parts of watches 
worth $67,897. 

The full list of imports and exports 
of watches and parts in October is given 
as follows: 


DOMESTIC EXPORTS OF WATCHES AND 
PARTS BY COUNTRIES 


Without With Parts of 
Countries Jewels Jewels Watches 
SMMEEE ais teve: cose ata lels pene $45 $116 
Mo $630 er 41 
United Kingdom .. 56,219 ee 6,021 
Lo) ree 5,552 207 67,897 
COM THOR os oicisiee 122 31 saa 
Guatemala ........ 43 60 
TROMGGPER o6 csi’ 165 105 
NICATG@@UA «oc occas 68 74 
Qo ere + ferune 116 rer 
eee 791 10,133 2,495 
Newfoundland and 
Labrador ....... 858 356 17 
Trinidad and Tobago 32 miata mre 
2 ee 322 270 20 
Dominican Republic 36 a ienara wana 
Haiti, Republic of.. 37 cat aueitins 
Co! rar rane mas 54 
ee 136 100 240 
PICUNGOE 208 ssceces 70 ne ees 
POVORORY 6 occecicss ecachae eine 4 
CCURURT oie ieee 854 sive ere 
Venezuela ........ 5 sr nl aspcaie 59 
British India ...... aaah 368 iets 
2 ee 10 3,835 195 
Hone BOne 2... terete 169 ae 
MIND o. 5iaecelaicn dolar ixicaly 7,148 2,293 
Philippine Islands... 1,940 47,817 543 
po) 244 13,612 793 
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British Oceania.... 26 ahaa ae 
New Zealand ..... 3,740 1,872 88 
Belgian Congo .... te 304 wane 
Union of So. Africa 4,046 8,213 51 
British West Africa 76 Z.dake ae 
Mazambique ...... 183 gan 
| a RS yo: 53 29 cane 

I ok Sea wh’ a $76,253 $94,864 $80,927 
Shipments to Hawaii $3,423 $10,782 $1,032 
Porto Rico ......: 123 1,572 ania 


IMPORTS OF WATCHES, MOVEMENTS, 
PARTS, ETC., BY COUNTRIES 





Cases Jewels for 
Watches Dialsand Watches, 
and Partsof Clocks, 

Watch Watches Meters,or 

Countries Movements N.E.S8S. Compasses 

France ..... $22,060 $11,049 $1,686 

Germany ... 4,399 5,787 cece 

i, Saas A 1,840 

Switzerland.. 1,168,674 1,162,119 44,408 
United 

Kingdom .. 213 35 450 

Canada $ ¢ wabars eiatele 

Total ....$1,195,350 $178,990 $48,384 








Annual Dinner of N. E. M. J. & S. A. 
to Be Held Feb. 23 


PROVIDENCE, R. I., Feb. 4.—The com- 
mittee in charge of the arrangements 
for the annual winter banquet of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association has ar- 
ranged for the holding of the event in 
the Colonial ballroom of the Providence- 
Biltmore Hotel on Saturday evening, 
Feb. 23, and notices to that effect have 
been sent out to the members. Dinner 
will be served at 6.30 o’clock to be fol- 
lowed by a post prandial program. Presi- 
dent Archibald Silverman will preside. 

This year the committee has decided 
upon a radical departure from the ban- 
quet program of previous years in that 
there will be but one speaker followed 
by an entertainment by professional 
talent. The speaker will be General 
Lord, Director of the Federal Budget. 








Death of Miss R. T. Altman 


KANSAS CiTy, Mo., Jan. 31.—Miss 
Rose T. Altman, 73 years old, a resident 
of Kansas City for 47 years, and part 
owner of the Altman Jewelry Co., 1000 
Walnut St., died last Friday, of pneu- 
monia and complications, at her home 
in this city. 

Miss Altman was born in Quincy, IIl. 
A brother, Frank G. Altman, came to 
Kansas City from Quincy in 1881 and 
established a retail jewelry store on 
Main St. between Seventh and Eighth 
Sts. Miss Rose Altman became asso- 
ciated with her brother almost from 
the beginning of the business, and two 
years later another sister, Miss Louise 
Altman, became identified with the 
store. F. G. Altman continued in busi- 
ness about 20 years when he sold his in- 
terest to his sisters and engaged in the 
contracting business. He died 11 years 
ago. 

After leaving the Main St. location, 
when retail business moved farther 
south, the Altman store was at 1107 
Walnut St. for many years. About 
three years ago the present location, 
1000 Walnut St., was leased. 

Funeral services were held Monday, 
Jan. 28, at St. Patrick’s Church. Burial 
was in Mount St. Mary’s Cemetery. 




















THE JEWELERS’ CIRCULAR February 7, 1929 


















There Is a 


Difference 









Per Day 
and Up 






800 Baths ' 


Old Fashioned Hospitality 
in a Modern Setting 


In the Grand Central Section, 10 minutes 

from Penn. Station, near Times Square, 

Fifth Avenue shops and important com- 
mercial centres and theatres. 


Radio in Every Room-= 
Single Rooms $3 to $5 per day 
Double Rooms $4 to $6 per day 


S. Gregory Taylor, President Oscar W.Richards, Manager 


‘MOTELMONTCLAIR, 


NEW YORK CITY 







The quality of a cup of coffee de- 
pends on the ingredients and the 
skill in making. The difference be- 
tween good and poor coffee is not 
always in the looks. 










Similarly, rings that look alike 
may be different in quality. Goodman 
Rings are made with the skill, care 
and fine materials that insure their 
high quality. 
















Memo packages to well rated 
jewelers. 


(GOODMAN 6 CO 


41 W. Washington St. 



















KLASS & CO. 





s .. ~ Manufacturing Jewelers va y ip 
indianapolis, Ind. “Changeable Ring” Platinum Mountings, Wedding Rings ah é 
Patented U. 8. A. and Special Orders a tn 
49 MAIDEN LANE Tel. John 5892 NEW YORK 














Announcement 
BUHL, PEER and KEEFE 


37 MaidenLane New York City 






have taken over the Watch Material and Jewelers Supply Department of 


L. H. KELLER & CO., Inc. 


115 Fulton St. New York City 






and are now the sole agents for the Celebrated JURGENSEN 
MAIN SPRINGS for both American and Swiss Watches. 






Mail orders will receive prompt and careful attention. 
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Indictments Found 





Former Chief Steward of “Berengaria,” 
New York Policeman and _ Others 
Charged with Being Implicated in 
Diamond Smuggling 


After a delay of several months, in- 
dictments were finally filed several days 
ago against William Ballyn, former chief 
steward of the Berengaria, John T. 
McIntyre, New York traffic policeman, 
M. Landau, a diamond importer at 12 
John St., and his son, Sidney and 
daughter, Frances, and Moses H. Levy, 
wholesale jeweler, 2 W. 46th St., 
charging them with being implicated 
in diamond smuggling operations. All 
of the defendants are expected to 
appear in the Federal Court, New York, 
for pleading on Feb. 18. 

The cases against these defendants 
were brought to the attention of a grand 
jury by Assistant United States District 
Attorney Sylvester. In one indictment 
Ballyn, McIntyre and the Landaus are 
named as defendants while in another 
indictment the former steamship stew- 
ard, the policeman and Levy are named. 
All of the defendants are charged with 
three crimes, namely: smuggling, facili- 
tating the concealment and transporta- 
tion after smuggling and conspiracy. All 
of the defendants with the exception of 
Sidney Landau have been apprehended. 

Last November through the efforts of 
the newly organized customs diamond 
squad, Ballyn, McIntyre, M. Landau and 
his daughter were arrested charged with 
being implicated in a gigantic plot to 
smuggle diamonds into this country. On 
Ballyn, at the time of his arrest, Federal 
officers allege they found diamonds 
worth nearly $50,000. McIntyre’s freedom 
with the crews of the various steamers 
docking near his post, made the customs 
men suspicious and he was arrested. 
McIntyre is accused of selecting the 
carriers. Landau and his daughter, it 
is alleged, had dealings with the police- 
man, which caused the Federal men to 
take them into custody. 

Levy was arrested on the gem smug- 
gling charge last month, when it is al- 
leged he was linked up with Ballyn’s al- 
leged operations. 

As these indictments were being filed, 
Federal agents took into custody Jack 
Karliner, vice-president of a diamond 
concern at 20 W. 47th St., New York, 
on a charge of smuggling diamonds. 
He is accused of bringing into this coun- 
try during the last four years dia- 
monds worth $100,000 on which it is al- 
leged that he failed to pay duty. It is 
said that the concern of which Karliner 
is an official, was in no way implicated 
with the defendant’s alleged operations. 

Karliner was arrested last Sunday 
aboard the Dresden. He was arraigned 
on Monday before United States Com- 
missioner Francis A. O’Neill and held in 
$5,000 to await the action of the grand 
jury. 

Karliner, it is said, was arrested a 
month ago at Avesne, France, after he 
crossed the border from Belgium. On 
that oceasion, it is alleged the French 
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authorities found diamonds worth $41,000 
in the man’s possession. After confiscat- 
ing the gems the French authorities re- 


leased Karliner and then the United 
States Government was notified. 








Death of W. F. Cory 





Former Manufacturing Jeweler of Newark, 
N. J., Passes Away After Short Illness 


Newark, N. J., Jan. 31.—William 
Frank Cory, who for many years con- 
ducted a jewelry manufacturing busi- 
ness at 27 Market St., died last Thurs- 
day in a Newark hospital following a 





THE LATE WILLIAM F. CORY 


short illness. Mr. Cory was 79 years 
of age and for the past 20 years had 
been retired from business life. Born 
in New Brunswick and educated there, 
he started as a young man as a salesman 
for jewelers. Later he established his 
own business for manufacturing 
brooches, pins, sleeve buttons and the 
like. The business was carried on upon 
his retirement by a brother, John Cory, 
who was in Mississippi at the time of 
the former’s death. 

Besides this brother, the deceased is 
survived by two daughters, Mrs. Victor 
Jervis, Jacksonville, Fla., and Mrs. R. C. 
Denny, St. Petersburg, Fla., and another 
brother, George J. Cory, Nutley, N. J. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
Jan. 29.... 26% 59% 56% 
«6363... 20% 59% 56% 
eS 59% 56% 
Feb. 1.... 2645 59% 56% 
de Bicws 2056 59% 56% 
” fics BOR 59 5656 








Myron Riskin has moved from Los 
Angeles, Cal., to Oakland, Cal. 
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Jewelers, Beware! 


Look Out for Them, as They May Visit 
Your Store 


What is believed to have been a 
scheme to rob a prominent New York 
jewelry store was attempted but without 
success last week. On Saturday two 
young men and two young women 
walked into a Fifth Ave. jewelry store 
and looked at various articles of jewelry. 
They appeared interested in a jade neck- 
lace priced at $300, but made no pur- 
chase. Before leaving the store they 
requested that the salesman give them 
one of his cards, which he did and the 
quartette then departed. On Sunday 
the salesman was called to the telephone 
at his home by one of the young men 
who had visited the store the day before, 
who stated that as he was getting mar- 
ried that night he was particularly 
anxious to get the jade necklace he had 
so admired. The salesman informed 
him however that under no circum- 
stances would the owner open the store 
or the vault to make a sale on a Sunday 
or outside of business. The young man 
pleaded with the salesman and when the 
latter remained unmoved, the supposed 
customer asked that he be referred to 
some other jeweler who might sell him 
something immediately. This the sales- 
man refused. The owner feels that these 
men wanted the vault to be opened and 
after getting inside intended to rob the 
store. 

For this reason a warning is issued 
urging jewelers not to be tempted to 
open their safes or stores on Sundays 
or outside of business hours for anyone, 
particularly strangers. 











Four New York Concerns Win 
Verdict in Suit Growing Out 
of Warehouse Robbery 


A verdict for $85,869.99 was given on 
Tuesday in favor of four New York 
watch concerns, in their suit against 
the Baker Williams Warehouse Co., 
513 W. 20th St. The action was the 
outgrowth of the theft of watches and 
movements from the defendants’ ware- 
house on Oct. 20, 1925. The verdict was 
given in the Supreme Court at St. 
George, S. I. 

The concerns which brought the action 
are: Jules Racine & Co., J. L. Gottlieb, 
Norman Morris and Adels-Ribakoff, ali 
of New York. 

While both sides agreed on the value 
of the stolen watches, the plaintiffs 
maintained that the warehouse company 
was guilty of negligence in failing to 
have the building properly protected. 
The watchman at the warehouse ad- 
mitted on the stand that he was un- 
armed the night of the robbery. 








Thieves used a rock to break the win- 
dow in the jewelry store of J. E. Thrush- 
er, Middletown, Ohio. Loot valued at 
about $300 was taken. 





68 THE JEWELERS’ CIRCULAR 








Ti filleg 


U.S.A. PATENT APPL. POR. 












PUT THE ABOVE ILLUSTRATED SINGLE 
PARTS TOGETHER SO THAT YOU GET 
THE SUITABLE HARMONY IN COLOR IN 
YOUR ADORNMENT, FOR EVERY OCCASION 
AND FOR EVERY ‘TOILET. 

CLOSE THE PATENT SNAP BY SIMPLE PRESSURE. 
ONE MOMENT ONLY NEEDED FOR CHANGE! 
NO SCREWING BUT STONE CANNOT BE LOST. 
ONE RING BUT AS MANY COLORS AS 
YOu LIKE, MADE IN EVERY KIND OF 
STONE AND ENAMEL. 








color 


Jor each atress/ 


Sole Tanufaccturer: 


Omar Zicher 


Schwebifh-Gmiind, Germany, 
Sole nS Y Pe 
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/Only one ring/ 
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RODAK IMPORTING & EXPORT CORP. 
1165 Broadway, New York. ; 























YOUR ATTENTION 


is called to the continued thefts and rob- 
beries of jewelry reported nation-wide in 
the “Jewelers’ Circular.” 


E are anxious to aid the trade with 

helpful suggestions regarding care 
and precautions and thus keep insurance 
rates down to reasonable costs. 





Instruct your Local Agent or Broker 
to communicate with us or write us for 
names of Brokers or Agents in your local- 
ity to whom you may go for information. 


WM. H. McGEE & CO., Inc., Underwriters 
Jewelers Block Policies 
11 So. William St. 
New York City 














The BUYERS’ DIRECTORY 





Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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A Review of the Silver Market 
for 1928 


By C. W. 


(Continued from issue of Jan. 24) 
CONDITIONS IN INDIA 


In January, 1928, the following state- 
ment was published by the U. S. Depart- 
ment of Commerce: 


“At the close of 1927 economic conditions 
in India were better than at any time since 
1918. An unbroken series of satisfactory 
crop years, coupled with good foreign de- 
mand for India’s soil products and compara- 
tive domestic tranquillity, are mainly respon- 
sible for this state of well-being. The outlook 
for 1928 is bright, with a healthy trend in- 
dicated for practically all sections of the 
country. 

“A successful monsoon resulted in good 
crops in 1927, and steady foreign demand for 
India’s products maintained prices at a sat- 
isfactory level. Increased car loading during 
the year brought prosperity to the railroads ; 
customs collections were high; factories were 
more active; business, both wholesale and 
retail, was good; and money was plentiful. 

“The year was not without its adverse 
features, however. Strikes occurred in Bom- 
bay textile mills, and financial stringency 
developed at Karachi as a result of important 
liquidations at that trade center. 

“The financial situation at the close of 
1927 was the soundest on record, owing 
chiefly to stabilization of the rupee, which 
eliminated uncertainty and speculation from 
foreign trade transactions. The budget state- 
ment which is about to be released, is ex- 
pected to show a healthy condition in gov- 
ernment finances, and to act as a general 
stimulant to private business activities.” 


Although developments during 1928 
did not altogether fulfill this optimistic 
forecast, nevertheless conditions on the 
whole were quite satisfactory. Business 
was well maintained in spite of strikes 
which involved railways and the textile 
and steel industries, and most crop 
yields were good as a result of a gener- 
ally benficial monsoon. The rainfall, 
however, was deficient in certain sec- 
tions of the country including the United 
Provinces and the Punjab, and a marked 
drought prevailed in the district extend- 
ing from Delhi to Allahabad. These con- 
ditions resulted in a partial failure of 
the wheat crop which not only prevented 
a surplus for export, but necessitated 
imports from Australia and Canada. 





*Of Handy & Harman, New York. 


HANDY* 


This is the first time that wheat has 
ever been imported from Canada into 
India. 

The following comments from Bom- 
bay regarding conditions in India are of 
interest: 


“There is no perceptible change in the rate 
of India’s consumption of silver this year, 
which will not decline much from 1927. 

“The last monsoon being very favorable 
on the whole, the out-turn of cotton and 
other produce has been most satisfactory. 
India’s trade balance has been favorable, the 
excess of total exports over imports being 
Rs. 4141 lacs for the six months from the 
lst of April to September, 1928. 

“The Government were able to announce 
a well balanced budget, and did not find any 
difficulty in maintaining the rupee-sterling 
exchange near 1s. 6d. although they had to 
make large home remittances extending over 
the whole of the year. 

“India’s consumption of silver for 1929 will 
not vary much from the normal demand of 
past years unless something untoward should 
happen.” 

* * « 

“Although the monsoon this year has been 
quite good we are not very optimistic about 
any increase in the demand from up-country, 
considering the general depression in trade 
all over. 

“The stabilization of exchange at 1s. 6d. 
has largely hit the up-country farmer who 
receives now less in terms of rupees for the 
produce of the soil. He does not benefit 
much by the relative effect of exchange on 
imported goods, of which he uses but little. 
His purchasing power has therefore been 
greatly reduced, and consequently he can 
only absorb silver to a smaller extent unless 
silver prices come down still more. Besides, 
the alluring prospects of large fluctuations 
and higher values of gold or silver encour- 
aged by speculative activity have been 
greatly diminished on account of the stabili- 
zation of sterling exchange. The consumer 
therefore feels that lower rates in silver must 
gradually prevail. Furthermore it should be 
remembered that India has been fortunate 
in having a succession of good monsoons 
which cannot be depended upon in the future, 
and that the present rate of India’s consump- 
tion will be difficult to maintain in case of 
even a partial failure of the crops. 

“We are inclined to believe the demand for 
silver during 1929 will be slightly under or 
at best equal to the current year’s consump- 
tion.” 


INDIAN DEMAND 


Based on data now available we esti- 
mate India’s consumption of silver dur- 
ing 1928 at 89,000,000 ounces as com- 
pared with 90,000,000 ounces in 1927. 
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The general impression seems to prevail 
that no action will be taken by the Gov- 
ernment in the immediate future with 
respect to the Reserve Bank Bill, but 
that their policy regarding reduction of 
silver reserves will conform in general 
to the recommendations of the Currency 
Commission. Possibly the problem of 
Indian banking may now await the re- 
port of the Simon Statutory Commission 
which is concerned not only with finance 
but with other questions of government 
as well. 

We understand that none of the silver 
sold by the Government during the year 
was refined in India, because the facili- 
ties at the Bombay and Calcutta Mints 
were inadequate for such work on a 
large scale. This situation will not pre- 
vail next year, however, as recent ad- 
vices from Bombay state that the Gov- 
ernment Refinery at the Bombay Mint, 
which is to have complete modern equip- 
ment for the melting and refining of 
silver, will be prepared to commence 
operations in March. Meanwhile the 
activities of the Bombay Mint have been 
temporarily transferred to Calcutta. 


(To be continued) 








The Execucive Board of New York 
Retail Jewelers held its monthly meet- 
ing last Friday evening at the Hotel 
Astor, with A. Landau, chairman, pre- 
siding. In a resolution passed the po- 
lice department was commended for its 
excellent work in protecting jewelry 
stores during the Christmas holidays. 
Phineas Peters was also greeted as the 
new president of the Brooklyn Retail 
Jewelers Association. During the eve- 
ning D. Greenberg, of Greenberg & 
Seltzer, attorneys for the Board, read 
an interesting brief of rulings under 
the Sherman anti-trust law. Many 
other topics were discussed, among them 
being fake auctions. A committee to 
confer with officers of the A. N. R. J. A. 
on trade grievances was appointed and 
includes: Messrs. Peters, Ferkin, Reich- 
gott and Greenberg, counsel. William 
Schneiderman of the Bronx Retail 
Jewelers Association, also reported that 
the finance corporation organized among 
the Bronx retailers is prepared to assist 
jewelers in other sections of the city. 





THE MOST WONDERFUL OPAL IN THE WORLD 


/ 
d 


P. & A. Photo 


A black opal weighing 233 carats found by an Australian di 


London, England, diamond merchants, who possess another great 
“Light of the World,” but only half the quality and value. 
left is the “Light of the World,” in center is a half crown, 


6 





gger, who named it the “Light of the World,” has been sent to some 
Opal, known as the “Great Pandora,” which is twice the size of the 

In.the above photo one gains the comparative sizes of the opals, on the 
and on right is the “Great Pandora” 
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60" Anniversary Number 
Che Jewelers’ Circular 


Will be issued February 21st 


ERILY a special number—not 

in name only—but in contents— 

quality and quantity. A most 
elaborate and artistic edition. A fore- 
cast of the styles for the coming year; 
illustrations of new designs and pat- 
terns for the Spring Buying Season; a 
review of the jewelry trade of the past; 
special articles written especially for 
this issue, of the greatest interest to all 
jewelers, covering every phase of the 
industry. A score or more of pages 
illustrating the new jewelry designs for 
the coming season. 


[THESE Anniversary Numbers of 

THE JEWELERS’ CIRCULAR, appear- 
ing for so many years, have well earned 
their reputation as “The Big Annuals” 
of the trade. They have become a 
tradition in this industry. They are 
looked forward to by the whole trade, 
and are preserved for future reference 
and referred to frequently throughout 
the year on account of the great mass 
of information they contain. 


[aE advertising value these An- 

niversary Numbers offer is appar- 
ent to all as 1s attested by the hundreds 
of leading manufacturers, importers 
and wholesalers who have advertised 
in them year after year, recognizing 
that they are the most important 
medium through which to get the 
closest attention of the greatest number 
of buyers in the jewelry trade. 


DISTINCT additional value 1s 

given to the advertisements by 
the deep sentiment and strong prestige 
that are attached to these Anniversary 
Numbers, but aside from this ts the 
great intrinsic merit, the most en- 
during features, the wealth of in- 
formation which assure the greatest 
attention on the part of the readers. 


y ov unquestionably will find it a 

most profitable investment to have 
your advertisement in the Sixtteth An- 
niversary Number, and be placed 1n 
contact with practically every buyer in 
the trade at this most important time— 
the opening of the Spring Buying 
Season—and when stocks are depleted 
and must be replenished. 


F you have anything to offer the 

buyers—any announcement to make 
—any new goods, new patterns, new 
designs to show, you can reach more 
actual, potential buyers, and at least 
expense, through this Sixtieth Anni- 
versary Number than you can through 
any other means. 


PACE should be reserved at once, 

and advertising copy sent at the 
earliest time to insure the best position 
and attention. THE JEWELERS’ CIRCU- 
LAR 1s essentially the BUYER’S paper 
—the one he actually reads, and the 
Sixtieth Anniversary Number will 
show “Who's Who in the Trade’— 
an actual buying guide. 


JEWELERS PUBLISHING CORPORATION, 239 W. 39th Street, New York 


IMI 


Toten Te ToT PLT Ly 


Ic 


| a 


coc 


p | ee | ee | ye | cee | ce | ee Phe | cee | es | oe | 
3° 1c | 


1c 
IC IC 


CIcIcIcjc 


p | ape | coe | oe | oe | oe | oe | 
ICJIC 


ICICICICIC 


IWICICICIC 
IOICICICIC 


ICC ICI0CICI0c 
ICICIC 


IIIc ICIC I 
IMICICICICICIC 3 


1c 
IC It 


IMICICICIc 


IWICICIcIc Ic 
1c. 1c IOIOIOICICICICIOIC IC Ic 


pe | pe | ee | coe | eee | ee | ee | cee | ee | es | oe | ee | 
ICC ic ICI 


Ic 
Icocococic 














CICICICIca 
CICICICICICICocIc 





CjAcacac 
oc 


Popo as Ag AsAsacacn 
IWCocIc. 


4 














[ ee | me | 


ac IC 
5252525 102605250525 2525 252525252525, 


ICIC 
eoe5¢5c5c 6 ooo ooo cobb ebeoc5c5 





6000000) 06060600000c0c ICICI =] c 
JCICIcCIcoc bo ooo ooo ooo ooo eo 25252525 





| pe | ae | ee | oe | oe | 
JOIWICICIC 


Sooc oc ooo coc bebe be oebe5e5e 





























New York Notes 


Albert Horwig, dealer in diamonds, is 
now located at 22 W. 48th St. 


The Morel Mfg. Co. has moved its 
factory and showrooms to 38 W. 32nd St. 


A. Mardar, 108 Fulton St., is now 
occupying larger quarters in the same 
building. 

The L. Berger Co., Inc., maker of 
school and college jewelry, has removed 
to 79 Fifth Ave. 

The Mele Mfg. Co., Inc., maker of 
jewelry cases, has removed its plant, of- 
fice and showroom to larger quarters at 
129 W. 22nd St. 

James Creshkoff, 2 Maiden Lane, has 
gone to Florida where he plans to re- 
main about two weeks, expecting to re- 
turn to this city Feb. 15. 

Frank Vogel, formerly with Jacques 
Kreisler & Co., has joined the firm of 
Corbett & Bertolone, Inc., 7 W. 46th 
St., and will hereafter represent them. 

The Jewelry, Leather and Fancy 
Goods Salesmen’s Association will hold 
its annual banquet at the Waldorf- 
Astoria Hotel on Saturday evening, 
Feb. 16. 

William L. Lewy of the William L. 
Lewy Co., importers of diamonds, 48 W. 
48th St., returned to this country re- 
cently on the Paris, after visiting the 
European diamond markets. 

D. D. Brokaw & Son, manufacturers 
of platinum jewelry, who have been lo- 
cated at 15 Maiden Lane for a number 
of years, have moved to larger quarters 
at 37 W. 47th St. 

Harry Levy of M. Schussler & Co., 
San Francisco, Cal., is here for several 
weeks and while in this city will make 
his headquarters at the offices of L. & 
M. Kahn & Co., 6 W. 46th St. 

Increased business has compelled the 
firm of Satz Bros., cutters of diamonds, 
with offices at 580 Fifth Ave., to make 
enlargements in their cutting factory, 
which is located at 101 Beekman St., 
this city. 

The annual meeting of the Jewelers 
Cooperative Bureau will be held in the 
rooms of the Jewelers 24 Karat Club, 
15 Maiden Lane, at 2.30 p. m. today 
(Thursday). Officers will be elected and 
other business transacted. 

S. Abrams & Sons have removed from 
36 Forsyth St., to 94 Canal St. The 
concern will specialize in manufacturing 
fine platinum mountings and _ Ben 


Nows from the 





Abrams will soon call on the trade with 
the concern’s new merchandise. 

Max Epstein, of M. Epstein & Bro., 
importers and jobbers of watches, 2 
Maiden Lane, sailed for Europe last 


Friday night on the Jle de France. Mr. 
Epstein will visit Switzerland, Paris 
and London, and expects to be abroad 
about six weeks. 

It was announced last week that Mor- 
ris Singer has taken over the business 
of his uncle, the late Fritz Singer, with 
whom he had been associated for the 
past five years. The business will be 
continued under the name of Morris 
Singer at 9 Maiden Lane. 

Charles Birnbaum, 38 Fulton St., an- 
nounced last week that he has consoli- 
dated with I. Malden and has removed 
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his office and factory to 106 Fulton St. 
The firm will hereafter be known as 
Birnbaum & Malden and will manufac- 
ture jewelry and import diamonds. 

The Federal Silver Co., Inc., has re- 
moved its factory and show room from 
106 Fifth Ave. to 148 W. 23rd St. In 
their new quarters the concern has 
larger and more commodious accommo- 
dations. The Koke, Slaudt Co., Metro- 
politan building, Los Angeles, Cal., will 
be the Western representative for the 
Federal concern. 

Salesmen representing De  Frece 
Bernstein, Inc., importer and manufac- 
turer of watches, 48 W. 48th St., are 
leaving for their respective territories. 
Harry K. Stern is going to the Middle 
West; Richard Carr Kitzinger, the new 
vice-president of the corporation, is 
starting out on his territory in the East 
while Ben de Frece Bernstein will call 
on his friends locally. 

Sam W. Hoke, for many years head 
of the Jewelers Technical Advice Co., 
and president of Hoke, Inc., 22 Albany 
St., started last week on a short trip 
to South America. He expects to enjoy 
himself thoroughly for the next three 
months and return the latter part of 
April. In the course of his travels, he 
will visit Peru, Chile, Argentine, Bo- 
livia, Paraguay, Brazil and probably 
Colombia and Uruguay. 

According to an announcement sent 
out several days ago, the partnership 
heretofore existing between Leopold S. 
and Frederick Meyer under the firm 
name of L. S. Meyer & Bro., doing busi- 
ness at 23 Maiden Lane, was dissolved 
by mutual consent as of Feb. 1. The 
business and all of its property has been 
turned over to Leopold S. Meyer, who 
will continue in business under the same 
style, L. S. Meyer & Bro. Leopold S. 
Meyer has also assumed the indebted- 
ness of the firm, according to the an- 
nouncement. 

Among the notable women represent- 
ing various occupations and profes- 
sions whose photographs were _illus- 
trated in Smart Set of February, was 
Calm M. Hoke, the consultant chemist 
of many jewelry firms and for many 
years, advisor of the Jewelers Technical 
Advice Co. An almost full page photo- 
graph of Miss Hoke was published with 
a brief statement as to her position as 
advisor to jewelers in every part of the 
globe, ended with a statement “She be- 
gan as a factory hand in a jewelry 
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manufacturing plant. Now she advises 
the industry and has won international 
fame as an inventor as well.” 

Aaron Sverdlik of Robinson & Sverd- 
lik, dealers in precious stones, 527 Fifth 
Ave., returned from Europe last Sat- 
urday. 

Julius Knapp has been appointed sales 
» representative in Greater New York and 
adjoining territories for Shiman Bros. 
& Co., Inc., this city. 

Stephen Varni of the Stephen Varni 
Co., cutters of precious stones, 15 
Maiden Lane, sailed Jan. 26 on the 
Albert Ballin, for his semi-annual trip 
to the European gem markets. 

Gustav H. Niemeyer of Handy & 
Harman, 57 William St., has been ap- 
pointed a member of the Advisory Board 
of the Market and Fulton office of the 
Irving Trust Co., located at 81 Fulton 
St. 

A. L. Reed of Reed-Cook, Inc., 200 
Madison Ave., sailed for Europe 
Wednesday on the Leviathan. Mr. Reed 
has gone abroad to visit the foreign 
leather markets, and expects to be away 
about 10 weeks. 

“Tony” Dienes of the New York office 
of the International Silver Co., who has 
recently been covering T. E. McKenzie’s 
territory in Louisiana, Texas, Nebraska 
and Colorado, was called back to this 
city last week because of the death of 
his father. 

Friedensohn & Sakulnick, 71 Nassau 
St., is offering to settle with creditors on 
the basis of 40 cents on the dollar. This 
offer is payable 15 cents in cash and the 
balance in notes maturing in six, 12 and 
18 months. The firm has assets of $25,- 
000 while the liabilities total $50,000. 

A cable has been received at the office 
of Samuel Lenkowsky & Sons, importers 
of diamonds at 10 W. 47th St., stating 
that Murray A. Lang, a member of the 
firm, is sailing for the United States on 
Feb. 6. Mr. Lang has been abroad for 
the past three months visiting the dia- 
mond markets in the interest of his firm. 


All the travelers representing the 
Modern Watch Co., Ine., 35 Maiden 
Lane, have left to call on the trade in 
their respective territories. Samuel 
Israel will cover the mid-western States 
and Pennsylvania; William Green, the 
New England States and New York and 
N. Baylinson, the South, Southeast and 
Southwest. 

A great deal of newspaper promi- 
nence was given last week to the arrest 
of two men* who were charged with 
being implicated in the recent hold up 
and robbery of Mauboussin’s jewelry 
shop on Park Ave. While the men are 
still being held by the police no one has 
been able to- identify the pair as part of 
the mob that committed the robbery. 

Charles E. DuBois, formerly with 
Dreicer & Co., this city, and with Bige- 
low, Kennard & Co., as designer and 
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manager of their diamond department 
for eight years, but more lately in 
business at 80 Boylston St., Boston, 
for seven years, has become associated 
with the firm of Betteridge, Inc., and 
will be located at the concern’s store, 
Fifth Ave. and 45th St. 

Two robbers were routed last Friday 
morning when they attempted to holdup 
and rob Joseph Wolfson, at his jewelry 
store, 830 Huntspoint Ave., Bronx. In- 
stead of obeying the commands of the 
thieves to remain silent, Mr. Wolfson 
began shouting when his assailants 
pointed pistols at him. The crooks be- 
coming frightened, grabbed several hun- 
dred dollars’ worth of jewelry and ran 
from the store. 

Zickerman Bros., importers of dia- 
monds and manufacturers of mountings 
and wedding rings, 15 W. 47th St., an- 
nounced that on Feb. 1 Harry Zicker- 
man left to visit the trade in the South 
and South West, and on the Pacific 
Coast. Adolphe Zickerman has gone to 
call on his customers in Indiana, Illinois, 
Michigan, Wisconsin and Iowa, while 
Sam Zickerman is visiting the trade in 
the New England States, Pennsylvania 
and Ohio. 

Emil W. Kohn, of Theo. A. Kohn & 
Co., Fifth Ave. jewelers, and a promi- 
nent member of the Fifth Avenue As- 
sociation, took an active part in the 
conferences held between Fifth Ave. 
business men and Police Commissioner 
Whalen, in an effort to devise suitable 
traffic plans. Mr. Kohn is also presi- 
dent of the Retail Jewelers Association 
of Greater New York, and was one of 
the speakers at the luncheon given by 
the Fifth Avenue’ Association § on 
Wednesday of last week. 

Officers and committee members ar- 
ranging the details for the annual win- 
ter frolic of the Maiden Lane Outing 
Club, which is to be held Thursday eve- 
ning, Feb. 14, at the Cafe Boulevard, 
41st St., and Broadway, are working 
hard to make this the outstanding affair 
of the organization. Nearly all of the 
200 reservations have been taken. A 
program of high class entertainment has 
been arranged. An added feature, which 
will probably prove the “hit” of the 
evening, will be the movies of the or- 
ganization’s outing taken last June on 
Staten Island. 

L. H. Keller & Co., Ine., 115 Fulton 
St., is notifying the trade that they are 
turning over to Buhl, Peer & Keefe, 37 
Maiden Lane, all orders received from 
retail jeweleys and watchmakers. Wil- 
liam F. Buhl was in the employ of the 
Keller concern for 25 years and John H. 
Peer was with the Keller house for 20 
years. A great many of the employes 
of Buhl, Peer & Keefe had also been 
with L. H. Keller & Co. for a great 
many years. In its announcement the 
Keller firm further states that they 
have placed all of their merchandise at 
the disposal of Buhl, Peer & Keefe until 
it has been liquidated. 

By the filing of a deed in the Regis- 
ter’s office on Tuesday, it was disclosed 
that J. P. Morgan, has transferred to 
the New York Hospital, the Jewelers 
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building, 9-13 Maiden Lane, and the 
Anderson building, 12 to 16 John St. 
Both buildings are largely occupied by 
jewelry concerns and have a market 
value of about $2,000,000. The combined 
properties have a frontage of 56.6 feet 
on Maiden Lane and 53.9 feet on John 
St., and have a depth of 134.2 feet, run- 
ning through the block. The Morgan 
interests acquired the Jewelers’ build- 
ing in 1912 and the Anderson building 
was purchased about two years ago. 

The sensation of the week in the in- 
vestigation of the bankruptcy situation 
in the city came last Monday when 
Charles Shongood, who had acted as of- 
ficial auctioneer for the southern district 
of New York for the past 25 years was 
indicted. Last Thursday Shongood was 
removed as official auctioneer and a few 
days later he was named in an indict- 
ment by a Federal Grand Jury, together 
with his cashier, Miss Kathryn Mc- 
Gough. Both are accused of conspiracy 
and illegal conversion of funds in han- 
dling bankruptcy sales. Shongood is 
known to many jewelers, having con- 
ducted sales in which bankrupt jewelry 
concerns were involved. 

Phineas Peters, newly elected presi- 
dent of the Brooklyn Retail Jewelers As- 
sociation, presided at his first meeting 
last Thursday evening when members 
of the organization gathered in the St. 
George Hotel. Several questions were 
discussed, but the principal feature of 
the evening was the completing of the 
plans for the annual banquet of the as- 
sociation, which will be held on Sunday 
evening, March 3, at the beautiful new 
Elks’ clubhouse in Brooklyn. During 
the meeting Thursday night the fake 
auction situation was discussed and it 
was agreed that the attention of the 
Police Department be called to several 
auction sales now being held in the Bay 
Ridge section. The members also passed 
a resolution advocating a reduction in 
the tariff on diamonds, making cut 
stones dutiable at 10 per cent and rough 
free. 

The newly elected officers of the Met- 
ropolitan Retail Jewelers Association 
were installed at a meeting held last 
Thursday evening. The _ installation 
ceremony was conducted by H. Oster- 
weil. The officers installed include: 
President, A. Wolf; Vice-President, P. 
Edelman; Secretary, H. Golowen; Treas- 
urer, J. McKible; Sergeant at Arms, H. 
Davidoff; Trustees, H. Astor, H. Miller 
and S. Reichgott; and Chairman of 
Board of Directors, E. Bryer. During 
the evening D. Greenberg of Greenberg 
& Seltzer, attorneys for the organiza- 
tion, gave an interesting talk on the 
Sherman anti-trust law and also spoke 
of the evils of the so-called retailing 
wholesaler. The members also discussed 
the approaching banquet and ball of 
the organization which will be held at the 
Hotel Astor on Sunday evening, Feb. 17. 
Tickets for this occasion may be secured 
from J. LeRoy, 1056 Third Ave.; A. 
Wolf, 2010 Third Ave.; or H. Golowen, 
95 Nassau St. The committee in charge 
has arranged for an enjoyable evening 
for the members and guests. 
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Philadelphia 


Samuel Glassman, 1946 N. Myrtle- 
wood Ave., and Louis Brotman, 1607 
South St., have registered as the G. B. 
G. Clock Co., at 706 Arch St. 

Emil F. Schmidgall of 114 W. Luray 
St., and Francis W. McCoy, 211 Ber- 
keley St., have registered themselves 
as trading as the Paragon Jewelry Co., 
at 114 W. Luray St. 

Nathan Halpert, one of the _ best 
known diamond merchants in this city 
has received the deep sympathy of his 
many friends in the jewelry business, in 
Sansom St. and all over the city, in the 
sudden death of his daughter, Mrs. Ada 
Goldman, wife of George Goldman. 

A fire in the basement of the jewelry 
store of David Greenberg at 218 S. 52nd 
St., was prevented from causing serious 
loss by the promptness of a policeman 
who saw smoke coming from the cellar 
window. Unable to get into the store, 
firemen had to break a display window 
and policemen guarded the jewelry while 
the firemen worked. Smoke and water 
did some damage to the store and con- 
tents but the loss was confined mostly to 
the basement. 

Mr. and Mrs. Arthur Aijsenstein, 
whose marriage at the West Philadel- 
phia Community Center, last Sunday 
was one of the social events of the 
winter in that section, are scheduled to 
return from their honeymoon trip to 
Cuba later this week and will live in 
West Philadelphia. More than 1000 at- 
tended the ceremony which was solemn- 
ized by Rabbi Joseph Kohn. The bride- 
groom is a salesman for Aisenstein & 
Gordon of which his father is senior 
partner. 

Burglars, who attempted to break into 
the new jewelry store of Grenetz & Pol- 
licoff at 833 Broadway, Camden, set off 
a burglar alarm when a “jimmy” one of 
them was using to force open the front 
door, touched an electric wire. The 
thieves heard the alarm ring and fled a 
few seconds before a van load of police 
arrived in answer to the alarm which 
communicates with a station house. No 
trace of the robbers was found, although 
the policemen scoured the district for 
some time. 

Posing as a customer a sneak thief 
obtained five diamond mounted rings 
and from a showcase and $17 from the 
cash register of the jewelry store of 
M. V. Edkin at 3924 Lancaster Ave. 
Edkin told the police, the thief who was 
well dressed, looked over a number of 
rings and while pretending to make up 
his mind which one to take, called 
Edkin’s attention to another article, 
which he apparently knew was kept in 
the rear part of the store. When the 
jeweler turned to get it, the man 
pocketed the rings and money and fled 
from the store before Edkin could run 
out and give an alarm. 

Frank X. Mountsion, a jeweler, at 226 
S. 11th St., and his wife, were victims 
of a brutal assault following an auto 
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collision and both were severely injured. 
Mr. Mountsion’s daily custom is to take 
an “L” train to Frankford Ave. and 
Bridge St., where his wife meets him 
with their car. They were on their way 
to their home at Ashton St., and Wil- 
litts Road when a sedan going at fast 
speed swung out of a street and crashed 
into their car. Four men jumped from 
the other machine and attacked Mr. 
Mountsion, who had alighted to remon- 
strate with them for reckless driving. 
When Mrs. Mountsion screamed for aid, 
one of the men choked her. Her cries, 
however, had been heard by residents 


A survey of business conditions 
here by banking agencies shows that 
retail jewelry sales are 3 per cent 
ahead of this period last year. 
similar survey for the Federal Reserve 
Bank District shows wholesale 
jewelry prices no higher or lower 
than in February, 1928, with demand 

| fair and stocks of retailers larger 

| than at the corresponding period of 
last year. Collections are reported 
as fair. 


of the neighborhood, and the thugs, be- 
lieved by the police to be bootleggers, 
fled as several persons ran toward the 
cars. 

Harry E. Wolf, Jr., had an exciting 
experience on his first selling trip of 
the wholesale jewelry house of J. B. 
Bechtel & Co., Inc., of this city. He 
was bound for Pottsville in his car, con- 
taining valuable samples, when near 
Orwigsburg, he saw an automobile, ap- 
parently crippled, at the side of the road. 
Obeying his first impulse to offer aid, 
he slowed his car but before he stopped 
it, saw a man peer out from behind the 
other machine and noticed the glint of a 
weapon in his hand. Suspecting evil 
intentions of the man, Mr. Wolf, 
“stepped on the gas” and as his car 
speeded by the other, heard the whine of 
a bullet which passed through the open 
window of his machine and almost 
struck him in the neck. Mr. Wolf at the 
time was crouched low in his seat or the 
missile might have struck his head. He 
kept up speed for a couple of miles 
but heard no more bullets. 








Boston 


Arthur C. Gardner of New Bedford 
has enlarged the scope of his business. 
It is now incorporated under the laws 
of this state and is known as A. C. 
Gardner, Inc. 

G. A. Felber of the A. Paul Co. gave 
a lecture on diamonds before the mem- 
bers of the First Baptist Church, Win- 
chester, last week. It was one of the 
most instructive talks ever presented be- 
fore a body of laymen and was greatly 
appreciated by the members. H. Law- 
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ton, also of the Paul concern introduced 
the speaker. 

The Thomas Long Associates plan to 
hold their annual Farmer’s Costume 
Party at the Twentieth Century Club 
Feb. 9. The committee in charge con- 
sists of Walter Riley, Mrs. Bertha Pea- 
bey, Allan Davidson, Leona Bliss and 
Roy Clarke. Games, dancing to old- 
time fiddling and appropriate prizes will 
be the features. The event will be 
topped with a banquet. 

Henry E. Hudson, for more than 30 
years with the George E. Homer estab- 
lishment, died suddenly at the Bellevue 
station of the New York, New Haven 
& Hartford Railroad as he was about 
to board a train for this city, Jan. 15. 
Mr. Hudson, who was 53 years of age, 
was in the diamond department with the 
firm and was one of the best known dia- 
mond salesmen hereabouts. He had 
lived in West Roxbury for eight years 
but was formerly a resident of Medford. 
He was unmarried. 

Further plans for the annual conven- 


tion of the Massachusetts Retail Jewel- * 


ers’ Association were discussed at a 
meeting of the executive committee, 
when March 19-20 were set as the dates 
for the event. Arthur Stern presided 
and led the discussion. The educational 
program is to be the most instructive 
so far presented. Experts of national 
reputation have been engaged to present 
topics of vital interest to the trade. The 
convention will be held in this city, prob- 
ably at the Copley Plaza. 

Leonard N. Kent, former jeweler, 
Newburyport, died suddenly last Friday 
at his home, 6 Kent St. He was born 
in Newbury, son of Joshua N. Kent. 
Mr. Kent began his business life as a 
jeweler and later was associated with 
Gay, Kent & Co. He was vice-president 
of the Institution for Savings in New- 
buryport, a member of St. John’s Lodge, 
A. F. & A. M., and King Cyrus Chapter, 
R. A. M. For 59 years he was affiliated 
with Quascacunquen Lodge of Odd 
Fellows. He was never married. 

Final plans have been made for the 
41st annual banquet of the Boston Jewel- 
ers’ Club at the Copley Plaza. Besides 
the main feature, the banquet, there will 
be a first-rate cabaret and vaudeville 
with more than 20 numbers. It is ex- 
pected that the attendance will exceed 
all previous records. Invitations have 
been extended to many special guests, 
including Governor Allen, Mayor Ni- 
chols, the Army and Navy and presi- 
dents of the various jewelry clubs, in- 
cluding the 24 Karat Club of New York. 
Secretary Kerr has spent many weeks 
in arranging the program. 








J. I. Anderson, 80 years old, and who 
for 22 years conducted a jewelry store 
at Piqua, Ohio, died recently as a result 
of a hemorrhage suffered several weeks 
ago. Mr. Anderson went to Piqua from 
Nebraska. The body was taken to Cin- 
cinnati, following funeral services. De- 
ceased is survived by two sons and a 
daughter. 
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Providence 


The Imperial Pearl Co. has removed 
its offices from 167 Dorrance St. to 14 
Blount St. 

Kahn & Rosenbloom, New York, have 
commenced the erection of a new fac- 
tory building at South and Hospital 
Sts., this city. 

Artacky Berberian has filed a state- 
ment at the city clerk’s office that he 
is the owner of the Manufacturers’ 
Supply Co., at 72 Elm St. 

James C. Doran & Sons have dis- 
charged a mortgage of $135,000 held by 
the Industrial Trust Co. against real 
estate belonging to the firm. 

George M. Simpson has leased a store 
in the Seabury building, 214 Thames 
St., and removed thereto from his pre- 
sent location, 263 Thames St., Newport. 

The Block Jewelry Co., 45 Richmond 
St., is owned by Monroe Block and Wil- 
liam A. Shawcross, according to their 
statement filed at the city clerk’s office. 

The Pilling Chain Co., which recently 
moved from Clifford St. to its own build- 
ing on Benedict St., is now practically 
settled with increased facilities for the 
conduct of its business. 

The Durant Mfg. Co., of Milwaukee, 
Wis., has opened a branch factory in 
this city in the Herrick building, 36 
Garnet St., with Leo A. Nourie in 
charge of the local branch. 

The defendant’s motion for a new 
trial in the case of the T. N. Glass 
Corporation against Adolph Aron & Son, 
appellant, was denied by Judge Car- 
penter in Superior Court last week, fol- 
lowing a hearing thereon. 

The monthly meeting of the directors 
of the Manufacturing Jewelers’ Board 
of Trade will be held at the Turks Head 
Club on Friday, Feb. 15, at which time 
the board will organize with the election 
of a president and other officers. 

Arthur W. Burnham, 75 years of age, 
died last week at the Margaret Edwards 
Anderson Hospital at Westerly. He was 
a native of Canada but for the past 
12 years had conducted a retail jewelry 
and watchmaking store on W. Broad St., 
Westerly. 

Lewis W. Taft, silversmith, with the 
Gorham Mfg. Co. for more than 30 
years, died last week at his home, 135 
Mitchell St., after a prolonged illness. 
He was 75 years old. He was a native 
of Bristol, R. I., and is survived by his 
widow and one daughter. 

Fire in a waste paper bin in a shop 
on the second floor of the building at 
119 Dorrance St., the other night, was 
quickly extinguished but not until con- 
siderable damage had been done by 
water. Among the firms that suffered 
water damage was the Acme Novelty 
Co. 

L. A. Chasan & Co., Inc., have been 
granted a charter under the laws of 
Rhode Island to conduct a jewelry store 
in this city with an authorized capital 
stock consisting of 500 shares common 
no-par value stock. The incorporators 
are Maurice Robinson, Charles M. Robin- 
son and Joseph E. Adelson. 
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A charter has been granted under the 
laws of Rhode Island to the Ernest 
Quinlan Bead Co. of Pawtucket, to deal 
in beads, etc., with an authorized capi- 
tal stock of 100 shares of common no 
par value. The incorporators are: 
Samson Nathanson of Central Falls and 
Elsie W. Carlson and Philip F. Eddy. 

The Princess Ring Co. of this city has 
been granted a charter under the laws 
of Rhode Island with an authorized 
capital of $100,000, consisting of 1000 
shares of preferred stock at $100 each 
and 100 shares of common no par value. 
The incorporators are: John A. Bannett, 
Ira Marcus and J. C. O’Reilly, all of 
Providence. 

Specializing in “findings” or metal 
tips, caps and mechanical parts of pen- 
cils and fountain pens is the industry 
that is being conducted by the B. & R. 
Co., which has recently started in the 
Trades building at Pawtucket. At pres- 
ent 20 men and women are employed, 
but in another couple of months it is 
planned to increase this force to 50. 

The full bench of the Supreme Court 
of Rhode Island heard arguments in the 
case of the L. J. Anshen Co. against 
the B. & O. Chain Co. the past week. 
Briefs were submitted on defendant’s 
exceptions after a jury in Superior 
Court had returned a verdict in favor 
of the plaintiff in the sum of $5,198.56. 
The case was taken under advisement. 

The Shirley Products Corporation of 
Rhode Island, to be located at Provi- 
dence has been granted a charter under 
the laws of Rhode Island to manufacture 
and deal in cellulose products with an 
authorized capital of $10,000 consisting 
of 100 shares of common stock of $100 
each. The incorporators are Abraham 
Blackman, Aram Arabian and Max 
Winograd. 

Henry S. Bischoff, a former resident 
of this city and for 30 years affiliated 
with the Fulford Mfg. Co., died the 
other day at his home, 68 Bicknell St., 
Warwick, R. I., following a year’s ill- 
ness. He was born in Plainville, Mass., 
Feb. 8, 1859, a son of Catherine and the 
late Frederick C. Bischoff. His wife died 
about 37 years ago. Mr. Bischoff retired 
from active business about a year ago 
after a long association with the Ful- 
ford Mfg. Co. He was a member of 
Nestell Lodge of Masons and West- 
minster Lodge of Odd Fellows. 

Thirty-three packages and special de- 
livery letters were stolen from an auto- 
mobile in front of 45 Richmond St. 
about 9 o’clock one morning last week 
while a post office employe was deliver- 
ing mail in the building and no trace 
has yet been obtained. Among the firms 
to whom the missing mail was addressed 
were the Gorham Mfg. Co. of Elmwood 
and the Hadley Co., manufacturing 
jewelers at 297 Dexter St. Until a 
check-up can be made by these concerns 
the value thereof is undetermined. The 
value of the shipment to the Hadley 
Co., which originated at Dayton, Ohio, 
is unknown, officials of that company 
declaring that they frequently receive 
packages worth as much as $1,000 by 
special delivery mail. 
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The Attleboros 


Timothy McQueeney for many years 
superintendent of the John P. Bonnett & 
Son plant, died at the home of his 
brother in North Attleboro last week. 

Riley & French, one of the oldest 
manufacturing jewelry concerns in this 
city last week discharged all but a few 
of its employes and announced that it is 
to liquidate the business. 

Mrs. Carrie E. Lyons, wife of Charles 
D. Lyons, manufacturing jeweler, this 
city, died last week at their home in 
Mansfield after a short illness. She was 
64 years of age and had been married 
45 years. 

Charles E. Pitts, 18 Holden St., who 
has a new process enamel that has all 
the qualifications of hard enamel has 
taken a small space in the Ingraham 
building where he is manufacturing it 
for the jewelry trade. 

George K. Larson associated for many 
years with the R. F. Simmons Co. died 
recently at his home, 12 Water St., 
after a long illness. He is survived by 
his widow and one child as well as sev- 
eral brothers and sisters. 

Lott M. Firth, 74 years of age and 
for more than 40 years a leading jewelry 
craftsman of this section, died last week 
at his home, 166 County St., following 
a short illness. He was a native of 
Dayton, Ohio, and is survived by his 
widow and one sister. 

Horatio Cocks, 68 years of age and 
for many years a resident of this city, 
was found dead in bed at his room here 
the other morning, death being due to 
heart disease. He was a journeyman 
jeweler and for the past 12 years had 
been associated with the R. B. MacDon- 
ald Co. 

Mr. and Mrs. Charles R. Chatterton 
celebrated their golden wedding anniver- 
sary last week, scores of relatives, 
friends and associates joining in con- 
gratulations and felicitations. Mr. Chat- 
terton is an expert toolmaker in the em- 
ploy of the Baer & Wilde Co. where he 
has been a number of years following 26 
years with the old Watson & Newell Co. 

The annual meeting of the Leach & 
Garner Co. Relief Association was held 
the past week when Charles L. Estee 
was elected president; Louis Wetherell, 
vice-president; Louise Wetherell, secre- 
tary and treasurer; George Gallagher, 
Herbert Linkletter, Agnes Morin, Rus- 
sell Barrett and Louis Barrett, direc- 
tors. 

The report of the tellers of the L. G. 
Balfour Co. Relief Association and the 
election of officers was held the past 
week at the factory when Hugh Dunbar 
was again elected president by unani- 
mous vote. The other officers include: 
Vice-president, Thomas Williams; re- 
cording secretary, Miss Mildred Cooney; 
financial secretary, Edward Manchester; 
treasurer, Mrs. Parker; directors, 
Henry Novack, Ellsworth Field, Earl 
Kiff, Joseph Brooks, H. Courtney Treen, 
Frederick Denzer, Maynard Worrall and 
John Gray. 
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Business Records 





G. W. Schierbaum, Rosedale, Miss., is 
reported to be in bankruptcy. 

D. Cullen Fisher, Dublin, Ga., has 
assigned for the benefit of creditors. 

Sutherland’s Jewelry Store, San 
Pedro, Cal., is reported to have been at- 
tached and seized by the sheriff. 

The Rishel Jewelry Co., Inc., Patton, 
Pa., is offering to settle with creditors 
for 12% cents on the dollar. 

Receivers have been appointed under 
the Federal Court for the Foster Jewel- 
ry & Music Co., Inc., Monroe, La. 

It is reported that Jere Davis, 
Waynesville, N. C., has made an assign- 
ment. C. B. Atkinson of Waynesville 
has been appointed trustee. 

The Toledo Jewelry Mfg. Co., Inc., 
Toledo, Ohio, has filed a voluntary peti- 
tion in bankruptcy. Assets are given as 
$5,843, and liabilities $16,766. 

A voluntary petition in bankruptcy 
has been filed by Lynn G. Gardner, 
Manistee, Mich. Assets are reported to 
be $10,484 and liabilities $11,549. 

A voluntary petition in bankruptcy 
has been filed by the Guarantee Jewelry 
Co., Providence, R. I. Assets are re- 
ported to be $3,595 and _ liabilities 
$11,022. 

It is reported that L. P. Harvey, Wil- 
liamson, W. Va., has made an assign- 
ment. The stock and fixtures were sold 
for $1,290. The jeweler’s indebtedness 
is given as $2,680. 

W. C. Pfaeffe, Ranger, Tex., has filed 
a voluntary petition in bankruptcy. 
Stock and fixtures are valued at $8,000 
and preferred claims about $2,000. The 
liabilities total $12,000. 

Louis Rush, Steubenville, Ohio, is re- 
ported to be in bankruptcy. The assets 
are valued at $15,425, while liabilities 
total $10,978. The first meeting of credi- 
tors was scheduled to be held Feb. 3. 








Newark 


The Art Metal Guild of Passaic was 
incorporated last week in Trenton, N. J., 
with a capital of $100,000. The incorpo- 
rators are Frederick G. Hardifer and 
Dorothy Kuemmel of Passaic, N. J., and 
Leon Kozlowski of Union City, N. J. 

Samuel Cohn, 456 Broadway, Bayonne, 
will remove his retail jewelry business 
to a building at 463 Broadway which 
he has purchased. Mr. Cohn will be 
established at his new address during 
March when it is planned the present 
alterations will be completed. 

The Newark police and detective de- 
partments have commended Prockie- 
ciemer & Son, 58 Market St., for imme- 
diately telephoning to them when a 
colored man attempted to sell back a 
$600 pledge ticket that Mr. Prockie- 
ciemer had just before made out to a 
man in accepting jewelry valued at 
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$10,000. The jewelry was stolen from 
a private house in Montclair last week 
and will be returned to the owners. 

The New Jersey Retail Jewelers’ As- 
sociation of which Richard P. Hartdegen 
is president, held a postponed meeting 
last Thursday evening at the Newark 
Elks’ Club. Twelve members gathered 
for dinner which preceded the business 
session. Secretary William Baird was 
instructed to write the members of the 
South Jersey Jewelers Association about 
holding a joint meeting on Feb. 26 in 
Newark for the purpose of planning the 
annual State convention which is to be 
held during the late spring. For 18 
years successively the convention has 
taken place in Asbury Park, N. J. 

Alberts & Kautzmann, manufacturing 
jewelers, 32 Mulberry St., Newark, have 
received echoes of a robbery perpetrated 
four years ago at their factory then 
located in Irvington, N. J. The robber, 
named Herman Linderman, 43 years of 
age and residing in Brooklyn, N. Y., and 
said by the police to be the greatest 
acetylene torch safe robber in the coun- 
try was, last week, brought to the New- 
ark police headquarters under heavy 
guard, having been released from the 
Dannemora, N. Y., prison. The detec- 
tive sergeant notified the jewelry firm 
that Linderman promised to “come 
across” and make reparations, though 
nothing so far, has been done. Alberts 
& Kautzmann were victims to the extent 
of $35,000, the loot consisting of precious 
stones, mostly diamonds unset, a part 
only of which was insured. 








Pittsburgh 


Maurice Rihn of the Terheyden Co. 
says that business continues to be very 
good and their firm is satisfied so far 
this year. 

“We had a very fine business in Janu- 
ary, in fact, the best in many years,” 
reports Francis J. Keating of the 
Grogan Co. 

Martin J. Kramer, jeweler, has leased 
for a long term of years, a store located 
in 6107 Penn Ave., which is at present 
occupied by the United Cigar Stores Co. 

The Pittsburgh Credit Merchants, 
Inc., Jewelers Branch, held a dinner 
dance and reception last evening, in the 
English Room of the Fort Pitt Hotel. 

The local jewelers of the National 
Credit Jewelers Association are prepar- 
ing to attend the national convention to 
be held in West Baden, Ind., March 25, 
26 and 27. It is expected to run a 
special train via the Baltimore & Ohio 
Railroad, and arrangements are being 
made for a special car from Pittsburgh 

Bernard Gelder has announced that 
the firm of Gelder Bros. are now dis- 
continuing the retail jewelry store, 
which is located at 106 Smithfield St., 
and are removing to their new rooms in 
connection with their other firm located 
in Suite 208 Clark building, where they 
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will continue the jewelry and loan 
finance business. They will do business 
under the name of Economy Finance 
Corporation, and Bernard Gelder will 
continue the Gelder Bros. firm in his 
own quarters. Leroy A. DeRoy will be 
one of the associates and William 
Schneider will be manager of the finance 
corporation. The Economy Finance 
Corporation rooms are already open and 
Mr. Gelder will open his new quarters 
within the next few weeks, when the 
present stock in the old store will be 
disposed of. 








New Jewels Show 
Style Trend 


(Continued from page 37) 








and designers on the smart Rue de la 
Paix, resulted in an almost unanimous 
opinion that diamond jewelry during the 
year 1929, will be—if anything—dis- 
tinctly “different.” 

“We are marking an epoch in fash- 
ion’s history,” said the owner of a large 
Place Vendome jewel shop. “Hundreds 
of years from now, you may look in the 
Louvre and identify the decorations that 
women are wearing in our period—and 
to my notion, the identification marks 
are the most interesting we’ve had in 
years.” 

Severe and pure lines in design, ex- 
treme simplicity and an entire absence 
of familiar forms will distinguish the 
new ornaments, it is said. For example, 
one jeweler introduces as an advance 
fashion, a new jewelry ensemble to be 
worn with afternoon clothes. Replacing 
the familiar necklace and link bracelet, 
he shows a small flat ring—a slide to 
be worn on a scarf—and a deep cuff that 
surrounds only two-thirds of the wrist. 
The jewels are pictured in platinum, 
black enamel and diamonds. 








Gleanings 





E. Standerfer, jeweler, has moved his 
place of business from the Stephens 
building, at Four Points, Panama City, 
Fla., to a building on the east side of 
Harrison Ave., between Second and 
Third Sts. 

The W. J. Rowland Co., jewelers and 
silversmiths, Albermarle, N. C., is now 
under sole ownership and management 
of W. J. Rowland himself, Mr. Row- 
land having purchased the interest held 
by F. E. Starnes. 

W. P. Cart, of the W. P. Cart Co., 
jewelers, Charleston, S. C., left last 
week, on a business trip to northern 
markets. Besides making purchases of 
new spring merchandise, Mr. Cart will 
make arrangements for securing a num- 
ber of interesting pieces of old silver 
for the Cart company’s annual exhibi- 
tion of silver which will be held in the 
early spring. 
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Chicago Notes 


J. Pruess, of the Baltic Amber Co., 
New York, is spending about 10 days in 
Chicago visiting with the trade here. 

Fred G. Hipp, of the Hipp & Coburn 
Co., is spending several weeks at St. 
Petersburg, Fla., recuperating from a 
10-day illness. 

Albert Kahn, of L. & M. Kahn & Co., 
New York, spent the past week in Chi- 
cago visiting with the trade and calling 
on many of his friends. 


Orville Fuller, of the E. & J. Swigart 
Co., Cincinnati, Ohio, spent a few days 
of the past week in Chicago visiting 
with members of the trade. 

Thor Larsen, representative for 
Sproehnle, Inc., left last week on a busi- 
ness trip through Illinois and Iowa, and 
will be gone for several weeks. 


Fred Haller, manager of the Chicago 
office of Ostby & Barton Co., left this 
week for Providence, where he will spend 
a week visiting at the home office. 

Harry Levy, of M. Schussler & Co., 
San Francisco, Cal., spent a few days 
of the past week in Chicago visiting 
with friends on his way to the East. 


Steve Bridges, of Norris, Alister-Ball- 
Bridges Co., and Mrs. Bridges are 
spending the winter months in Florida 
enjoying a rest and playing some golf. 

David G. Hay, Chicago representative 
for the Traub Mfg. Co., left last week 
on a four weeks’ business trip through 
the West as far as the Pacific Coast. 


Paul H. Samuels, Chicago manager 
for Katz & Ogush, left on Friday for 
California and the Pacific Coast where 
he will spend five weeks in visiting with 
the trade. 


Irving Heller, representing Skaletz- 
key Bros., Inc., New York, arrived in 
Chicago last week on his initial trip for 
this concern. Mr. Heller is making the 
entire Middle West territory. 

D. R. Freeman, representative for the 
Stein & Ellbogen Co., left last week on 
his initial trip for this concern through 
his southern territory. Mr. Freeman 
will be away for many months. 

Leonard Goodman, of the Israel-Less- 
ing Sales Co., just completed a business 
trip through the South. Sidney K. New- 
burger, also of this firm, is making a 
business trip through the Northwest. 

J. A. Connors, manager of the Chi- 
cago office of the Knickerbocker Watch 








Co., will return this week from Minne- 
apolis and the Northwest where he 
spent 10 days in calling on the trade. 

The Wadsworth Watch Case Co. is 
moving its Chicago offices from Room 
1514 to 1540 of the Jewelry Mart. The 
new suite is located directly in front of 
the elevators and is larger than the old 
quarters. 

Ralph Lewis, of S. C. Powell & Co., 
with Chicago headquarters at 31 N. 
State St., is making his regular coast 
trip. Mr. Lewis will call on the whole- 
sale trade and will be away for about 
six weeks. 

William Rattray, of the diamond de- 
partment of the Norris, Alister-Ball- 
Bridges Co., left this week on a pleasure 
trip through the West and returning 
home in about two months by way of 
Florida. 

Robert E. Peacock, of C. D. Peacock, 
Inc., is at Palm Beach, Fla., enjoying a 
much needed rest and visiting with 
many of his friends. Mr. Peacock is ac- 
companied by his wife and expects to 
remain there for several weeks. 

J. Vincent Huber, of the Geo. H. Ful- 
ler & Sons Co., returned last week from 
the South where he called on the whole- 
sale trade for the past three weeks. M. 
G. Vanderhaeghen, also of this concern, 
just completed a business trip through 
the Northwest. 

Victor B. Hume completed arrange- 
ments with Litwin & Sons, Cincinnati, 
Ohio, to handle their line of platinum 
and diamond mounted jewelry in Chi- 
cago and the Middle West. Mr. Hume 
is handling this line in connection with 
the line he is now carrying. 

Henry Dornbos, who for the past 
nine years has been associated with 
Sproehnle, Inc., as a counter man, has 
been placed on their sales force and will 
represent them through Illinois, Iowa, 
Wisconsin and Indiana. Mr. Dornbos 
left on Sunday for his initial trip. 

Bernard P. Smith, in charge of the 
sterling silverware department of C. D. 
Peacock, Inc., accompanied by Stewart 
Peacock, also of this department, left 
Chicago on Sunday for New York and 
the East where they will spend several 
weeks in looking over the silver fac- 
tories. 

Philip H. Nathan, who for many years 
was associated with Trachtenberg & 
Pritzker, Inc., manufacturing jewelers, 
located at 39 S. State St., has severed 
his connections with this concern. In 
the future some member of this firm 


will call on the trade through the 
territory. 
Carl Loeb, Louis Epstein and Sam 


Zuckermann, representatives for I. 
Schwartz, wholesale jewelers, located on 
the 11th floor of the Heyworth building, 
will leave this week for their respective 
territories and will be away for several 
weeks. This is their first trip of the 
season. 

Joseph T. Brennan and Park V. Bov- 
yer, western representatives for Buss- 
Linthicum-Thorson, left last week for 
their western territory and will be away 
for several months. Both men were at 
headquarters for the past few weeks re- 
arranging their sample line and getting 
new spring samples. 

William Niederluckie, alias “William 
Woodward Norton,” was arrested last 
week in St. Louis on a charge of being 
one of the bandits that held up the 
south side store of Olsen & Ebann. Nor- 
ton is a bus driver, driving between Chi- 
cago and St. Louis. He and his brother 
Gus are now out on an appeal bond, on 
the Dyer Act. 

Ben Teitelman, vice-president of 
Henry Rufesien,’ Inc., manufacturers, 
left Chicago last Thursday, for an ex- 
tended business trip to St. Louis, Kansas 
City, Minneapolis and then west to the 
Pacific Coast. This is Mr. Teitel- 
man’s initial trip through the Pacific 
Coast territory, and he is being accom- 
panied by his wife. 

Hess & Hook, manufacturers’ repre- 
sentatives, with offices on the eighth floor 
of the Columbus Memorial building, an- 
nounced last week that they will repre- 
sent Larter & Sons, gold plated depart- 
ment, in Chicago and the Middle West. 
They will handle this line in connection 
with the ones they are now carrying. 
This arrangement went into effect Feb. 1. 

The engagement of Miss Louise Voltz, 
to Fred K. Bollman, of Chicago, was 
announced last week. Miss Voltz is 
well known to the jewelry and gift 
trades, as she has been associated with 
C. D. Peacock, Inc., for the past five 
years. Miss Voltz will remain with 
this concern until Feb. 15, when she 
will resign and start preparations for 
an early spring wedding. 

Harry H. Miller, Chicago manager for 
the Potter & Buffinton Co., has received 
a two months’ leave of absence, and 
left last Saturday afternoon for St. 
Petersburg, Fla., where he will spend 
about two weeks before visiting other 
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Florida cities. Mr. Miller has not been 
in the best of health for many months 
and is making this trip to get a complete 
rest and regain his health. 

The Arrow Jewelers, 5 N. Wabash 
Ave., bankrupt, have offered a composi- 
tion settlement of 331/3 per cent in 
cash. This is being submitted to credi- 
tors as the result of the bankruptcy in- 
vestigation, conducted by Goldman, Alls- 
house & Healy, attorneys for some of 
the creditors. 

Funeral services were held last Fri- 
day morning for Edward Schwarz, who 
passed away at his home on Tuesday, 
Jan. 29. Mr. Schwarz was associated in 
the jewelry business for many years and 
about two years ago retired from that 
business to go into the clothing business. 
Services were held at the Chapel, 936 E. 
47th St., and interment was at Rosehill 
Cemetery. Deceased is survived by his 
widow and one daughter. 

Sidney Levinson, representative for L. 
Heller & Son, returned to his duties 
last week after being confined at the 
Wesley Hospital for the past week, upon 
his return from the hone offices at New 
York. Mr. Levinson was taken ill while 
in New York and spent a week in a local 
hospital there before returning to Chi- 
cago. He expects to leave within the 
next week fdr Miami Beach, Fla., to 
recuperate and will be gone for about 
two weeks. 

Henry Jackson, trading as the Union 
Selling Agency, with offices at 58 W. 
Washington St., and with a retail store 
at 233 W. Washington St., has been in 
financial difficulty for some time. Louis 
Goldman, of Goldman, Allshouse & 
Healy, has been made trustee, for the 
benefit of creditors. Liabilities are esti- 
mated at about $15,000, with assets be- 
tween $7,000 and $8,000. An auction 
sale of the assets was held on Monday 
morning at the W. Madison St. store 
by Sam Winternitz. 

Walter Holland and William Costi- 
gane have formed a partnership to enter 
into the retail jewelry business for 
themselves. They will operate under 
the name of Holland & Costigane, and 
will be located in the Pittsfield building. 
They will specialize in the handling of 
fine platinum, diamond and other pre- 
cious stone set jewelry. Both Mr. Hol- 
land and Mr. Costigane are well known 
to the jewelry trade, as both have served 
C. D. Peacock, Inc., for the past 21 
years, Mr. Holland as a diamond man 
and Mr. Costigane as assistant man- 
ager. 

Rollin S. Church, 57 years old, 136 N. 
Leamington Ave., past owner of a bot- 
tling machine company at 2147 Lincoln 
Ave., was found dead in the company’s 
office last Friday night, apparently a 
suicide. There was a bullet wound in 
the right temple. A .25 automatic pis- 
tol was clutched tightly in the dead 
man’s right hand. Mr. Church succeeded 
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his father in the watch time service 
business in the Chicago Bank building a 
great many years ago. They were one 
of the pioneers in that business. He 
continued that business until a few 
years ago when he entered the bottling 
business. 








Cincinnati 





The Cincinnati Lapidary, on the fifth 
floor of the Wiggins Block, Fifth and 
Vine Sts., was robbed early Tuesday. A 
thief either picked the lock of the office 
door or succeeded in getting hold of a 
duplicate key. The intruder obtained 
more than 100 semi-precious stones 
which were valued at $300. 


The recent method of robbery by 
smashing display windows of jewelry 
stores has spread beyond the confines 
of Cincinnati and Thursday reached 
Middletown, Ohio, about 35 miles from 
the Queen City. Rocks were used to 
demolish the glass front of J. E. Thrush- 
er’s jewelry store. The thieves suc- 
ceeded in getting away with wrist 
watches and other jewelry valued at 
$300. 

The latest window smashing attempt 
occurred at one of the representative 
retail jewelry stores in Cincinnati when 
a display was broken at the store of 
the Herschede Jewelry Co., 124 E. 
Fourth St., early Monday. The huge 
plate was broken with a brick just about 
daybreak but inasmuch as glass inclosed 
cases rest behind the display windows, 
nothing was stolen as the brick only 
crashed through the outer casing. Lieut. 
Henry Brueggeman arrested a negro 
suspect in the vicinity of the store 
shortly after the window was broken, 
but he claimed he was waiting for a 
street car. 

A quantity of jewelry found in a 
room at 411 John St., by Lieut. William 
Adams, Wednesday, was identified as 
part of the loot stolen from the jewelry 
store of Frank Rind, 428 Central Ave.. 
on Jan. 23. The display window of 
Rind’s establishment was smashed with 
a brick and thieves appropriated 96 
rings, 17 watches and other articles val- 
ued at more than $500. A charge of 
burglary was placed against a negro, 
who occupied the place where the 
jewelry was found. The prisoner claimed 
another negro left the booty in his room 
and intended to call for it later. The 
arrest was made while police were 
searching for companions of James Bur- 
ton, 18, negro, and confessed burglar. 
A trail of blood spots followed by Lieut. 
Adams through parts of Cincinnati and 
over the Ohio River to Covington, Ky., 
led to the negro’s arrest. 








A. J. Danforth’s jewelry store and 
Mabee’s jewelry establishment at East- 
port, Me., were damaged by fire which 
broke out in a two-story business block 
one night recently. The loss was esti- 
mated at about $150,000. 
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Cleveland 


S. Slutzker, retail jeweler of Elyria, 
will discontinue his branch store located 
in Lorain, Ohio. 

Out-of-town jewelers in Cleveland last 
week included: Mrs. E. R. Kimpton, 
Oberlin; Alex Textor, Sandusky; C. E. 
Schiltz, North Canton; William Hecker, 
Wooster; H. C. Webb, Bedford. 

While police were making a drive to 
dry up Cleveland 20 robberies were com- 
mitted in various stores, one of which 
occurred at the store of Herman Fer- 
bert, pawnbroker, of 2628 Detroit Ave., 
where loot to the amount of $150 was 
secured. 

Schedules in bankruptcy of Harry 
Cramer, doing business as “Cramers,” 
Cleveland, were filed in the United States 
District last week. The liabilities are 
listed at $29,287 and assets at $35,500. 
The assets include: insurance policies 
for $24,000; stock, $6,000; fixtures, $2,- 
500, and book accounts, $3,000. 

Louis B. Newman, doing business as 
the “Jewelry Market,” on Prospect Ave., 
Cleveland, and against whom an in- 
voluntary petition in bankruptcy was 
recently filed, has filed his schedules. 
Liabilities are placed at $15,416, and the 
assets at $3,107. Principal assets are 
stock, $2,000 and debts due on open ac- 
count, $771. 

Cleveland’s youngest jewelry store 
window smasher was arrested last week 
after he had hurled a brick through the 
window of the store of William Bowman, 
retail jeweler, 3725 Central Ave. His 
loot consisted of a cheap watch. The 
prisoner is nine years old and was 
booked by police on a charge of de- 
linquency. He admitted eight other 
thefts. 

The regular monthly meeting of the 
24 Karat Club was held last Friday 
evening at the Winton Hotel. A buffet 
lunch was served preceding the meeting. 
President Frank X. Russert presided. 
The election of officers for the ensuing 
year did not take place but will be held 
at a meeting in the near future. The 
principal business of the evening was a 
discussion of the national convention 
arrangements. Tentative plans were 
talked over but nothing definite decided 
upon as the event does not take place 
until September. 











Negotiations for purchase of the 
Nelson Bros. jewelry store, 141 E. Cen- 
ter St., Marion, Ohio, by Spaulding Bros., 
were completed recently. Spaulding 
Bros. have operated a jewelry store at 
172 W. Center St., for a number of 
years. Possession of the new store will 
be taken April 1. J. W. Nelson, of the 
Nelson store, has announced his inten- 
tion of remaining in the optical business 
at another location while D. C. Nelson 
will retire from active business, due to 
ill health. Spauldings, according to the 
announcement, intend to continue opera- 
tion of their present store, Willis W. 
Spaulding operating the W. Center St., 
store and N. J. Spaulding managing the 
new store. 
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Kansas City 





Ben Swirk, jeweler and optician, has 
leased a storeroom at 120 E. Eighth St. 
He has been in business at 123 E. 
Eighth St. 

Among the recent visitors in the city 
were: Mr. and Mrs. V. W. Huffman, 
Herington, Kan.; E. P. Sellard, Gallup, 
N. M.; L. O. Kubze, Harrisonville, Mo.; 
L. B. Kimball, Eldorado, Kan., and 
Charles Tucker, Sheridan, Mo. 

Clarence Wood, of the C. & E. Mar- 
shall Co., was in the city several days 
the week of Jan. 28. He was assisting 
Leo H. Ludwig in arranging the details 
of moving the tool and material stocks 
of the Edwards-Ludwig-Fuller Jewelry 
Co. and the C. B. Norton Jewelry Co. to 
the new location. The C. & E. Marshall 
Co. will have a tool and material busi- 
ness at 1117 Walnut St., of which Leo 
H. Ludwig will be the active head. 

The C. A. Kiger Co. held its semi- 
annual sales meeting Saturday, Jan. 19, 
ending with a dinner at the Hotel Savoy. 
The salesmen left for their respective 
territories Jan. 21. Cliff Shetler, who 
formerly traveled in other territories, 
will make his headquarters in Oklahoma 
City and devote his entire efforts to the 
State of Oklahoma. Walter Ejisch will 
travel in the Northwest and Harry 
Phillips will cover California, Arizona 
and New Mexico. The other salesmen 
will cover the same States in which they 
have been traveling in the past. 








St. Louis 


The R. P. Wiggins Jewelry Co. has 
moved into a new store at 129 N. 18th 
St., after having been located one block 
south at 7 N. 18th St., for a number of 
years. A new front affords ample dis- 
play space in the new home of the con- 
cern. 

Among the trade visitors reported in 
the local wholesale trade from out-of- 
town during the past week were the 
following retail jewelers: William Bach- 
mann, Collinsville, Ill.; G. L. Lochner, 
Poplar Bluff, Mo.; Mrs. C. A. Robine, 
Warrenton, Mo.; A. Hubbard, the Vogt 
Jewelry Co., Montgomery City, Mo.; 
M. Harbaum, Wellsville, Mo.; Milton 
Meyer, St. Charles, Mo.; August Kal- 
bitz, Red Bud, IIl. 

The police last week announced that 
in the arrest of Charles R. Rigo and 
William Schmidt, from whom they claim 
they have secured confessions, they 
have apprehended the two robbers 
who held up and robbed Samuel Bender, 
in his retail jewelry store, at 1012 
Franklin Ave., last month. The thieves 
escaped with $45 in cash and jewelry 
valued by Mr. Bender at $345. Part 
of the latter was recovered. 

Although beaten by a robber who 
entered his jewelry store at 1504 Frank- 
lin Ave., one day last week, the owner 
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Louis Gaskin, drew a _ revolver from 
under a showcase and proceeded to give 
battle. The result was the robber fled 
without getting any booty and Gaskin 
pursued him as far as the street firing 
five shots without hitting the fugitive. 
However the police were attracted by 
the sound of the firing and succeeded in 
capturing the would-be holdup man who 
is now held for the authorities. 

William H. Niederluecke, who has 
been in jail here awaiting trial for other 
robberies, is now being held for Chicago 
authorities, charged with being im- 
plicated in a $25,000 robbery of a jewel- 
ry store in that city last November. 
Telegrams to the local police from 
Chicago indicated that they would like 
to get the prisoner into their hands and 
requested that any bond allowed, be 
made high enough to insure his appear- 
ing when wanted. The prisoner denied 
any connection with the Chicago affair 
and has refused to waive extradition. 
Meanwhile he remains a prisoner here 
on local charges. 








Milwaukee 





Among retail jewelers in the State 
who have visited at Milwaukee wholesale 
houses during the past week are: E. E. 


Chady, Whitewater; W. R. Amidon, 
Hartford; and R. Hille, Menomonee 
Falls. 


The stock of Paul A. Greulich, jeweler, 
275 National Ave., here, is being sold at 
public auction. The stock of jewelry is 
appraised at $480, together with a jewel- 
er’s safe, showcase, and counter ap- 
praised at $47. 

Julius Sauerman, Milwaukee jeweler 
with headquarters at 119 W. Water St., 
has leased space in the new Bankers’ 
building, under construction at the 
northeast corner of E. Wisconsin Ave. 
and E. Water St. Entrance to the store 
will be on E. Water St. 

Wholesale jewelers of Milwaukee re- 
port that business has slowed down con- 
siderably in the State, due to the fact 
that salesmen have been held up because 
of poor road _ conditions. Wisconsin 
roads are coated with ice and are in a 
poorer condition than they have been 
for many winters. 

While one of a pair of thieves was 
listening to phonograph records in the 
jewelry store of Vincent Goll, 474 Na- 
tional Ave., Milwaukee, the other helped 
himself to a tray of watches valued at 
$208. Mrs. Goll, wife of the proprietor, 
missed the watches after the men had 
left the store. The empty tray was 
found on a nearby doorstep. 

George Feurst, jewzler, who for a 
number of years has had a small shop 
on S. Pearl St., New London, Wis., has 
taken over a part of the building now 
occupied by the Miller Electric Co., on 
the same street. Mr. Feurst will occupy 
half of the floor space. The walls and 
woodwork have been redecorated and 
the place will be ready for business 
soon. , 
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Indianapolis 


M. T. Campbell, Roachdale; J. W. Hud- 
son, Fortville; Mr. Eisenbach, Lafayette; 
Carl Pfleger, Newcastle; and Mr. Smel- 
ser of Shelbyville called on local whole- 
salers during the past week. 

Maurice Tavel, president of the Crown 
Jewelry Co., announces a proposed in- 
crease of the company’s capital stock 
from $10,000 to $50,000. George Kara- 
bel, former manager of the store, is now 
in charge of the firm’s Richmond jewelry 
store. Oscar Alpert is the new manager 
of the Indianapolis store. 


Salt Lake City 


Isadore Gottheimer, jewelry engraver 
with Dennis & Co., and formerly with 
Boyd Park, Inc., died suddenly last week 
at the age of 38 years. Deceased suf- 
fered an acute attack of appendicitis 
and failed to rally from the subsequent 
operation. He was prominent locally as 
a vocalist and musician. 

A man said to be 54 years of age 
was arrested by two patrolmen about 5 
a. m.,.on Friday last after smashing 
a window in the Diamond Shop, 155 S. 
Main St. The accused was said to have 
taken four diamond rings, a jewel case 
and a wrist watch. His arrest came 
within a few minutes after the robbery, 
the officer being near the store and 
observing him. 




















Evansville 





A display window of the P. E. Buecher 
jewelry store at 702 Third Ave., Evans- 
ville, was smashed by thieves on Sunday, 
Jan. 23. Several clocks and fountain 
pens were stolen. 

Trade with the retail jewelers of 
Evansville, has been fairly good during 
the past week. General business condi- 
tions continue to improve slowly. Many 
of the large manufacturing plants in 
Evansville are being operated on steady 
time. Collections are showing some 
signs of improvement. Wholesale jewel- 
ers are looking for a very good trade 
this year and believe the volume will be 
larger than that of last year. Reports 
from the rural communities are more 
encouraging than they have been for a 
long time. Farmers in this section are 
arranging to plant bumper crops next 
spring and summer. 








J. O. Faris, who has conducted a 
jewelry store at Danville, IIl., since 1900 
and who was one of the oldest jewelers 
in the city in years of service, retired 
Feb. 1. The store at 131 E. Main St., 
has been taken over by his sons, Ralph, 
who has been associated with his father 
five years, and Dr. C. V. Faris, who will 
handle the optical business, and his son- 
in-law, Joseph C. Payne. 
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Detroit 


John Halstead, retail jeweler, 2230 
Chene St., recently sold his store to L. 
B. Slangen, who will continue the place 
as heretofore. Mr. Halstead, it is stated, 
will devote his entire time to his opto- 
metric profession. 

Ben Winsen, who has been employed 
for a number of years with his brother, 
Jose Winsen, manufacturing jeweler in 
the Metropolitan building, Detroit, on 
Feb. 4 engaged in business for himself at 
604 Riker building, Pontiac, Mich. 

Percy K. Loud of Wright, Kay & Co., 
retail jewelers, has recently been elected 
secretary of the Merchants’ Credit Bu- 
reau of Detroit. The annual tri-state 
convention of the bureau of credit man- 
agers will be held in Toledo, Ohio, on 
Monday and Tuesday, Feb. 11 and 12, at 
the Commodore Perry Hotel. 

Max Hoffert, owner of a jewelry store 
at 406 Woodward Ave., obtained a war- 
rant last week for a man he employed 
shortly before Christmas. Mr. Hoffman 
told the detectives that in January he 
left the man in charge and went to 
Cleveland on a buying trip, calling the 
store by telephone each night. On the 
night of Jan. 22, according to the 
detectives, no one answered the tele- 
phone when Mr. Hoffert called from 
Cleveland. Mr. Hoffert caught the first 
train back to Detroit and discovered the 
man gone with $6,000 in jewelry and $76 
in money, it is charged. The man was 
first employed to help out over the holi- 
days. Mr. Hoffert trusted him. 











Los Angeles 


Irving Newman, formerly 611 Title 
Guarantee building, diamond broker, is 
opening an elaborate retail jewelry store 
on Eighth St., near Hill St., which will 
be prepared to receive customers Feb. 





The Wholesale Diamond Shop, 315 W. 
Eighth St., has removed its stock pre- 
paratory to establishing a new house. 
Temporarily the company is at 305 
Jewelers Exchange building, where re- 
pair work is being turned out. 

George Finley, one of the leading 
jewelers of Compton, was in the city last 
week buying stock to replenish lines 
which had been depleted by holiday 
trade. T. Stuart Lailey, El Monte, also 
called on the wholesalers for gift goods. 

Between Tuesday evening and Wed- 
nesday morning the jewelers supply 
house of Armer & Brown, Title Guaran- 
tee building, was entered, the safe 
opened and robbed of $167. Police were 
notified and secured excellent finger- 
prints. 

Great results were obtained, it is re- 
ported, by the Transportation Annual 
Giftwares Exhibition which closed last 
week after 10 days display. People 
came to the exhibition from as far east 
as Chicago and Detroit and it is re- 
ported many orders were taken, espe- 
cially in the novelty jewelry lines. 
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The Jewelers Artcraft Association, of 
Los Angeles, held its bi-monthly meet- 
ing Tuesday evening, Jan. 29, at the 
Commercial Club. There were about 
50 members present, comprising manu- 
facturing jewelers, watchmakers, plati- 
num refiners and engravers. G. Smith, 
of Andreini & Smith, -presided. An 
elaborate banquet was first disposed of 
and then a short business meeting fol- 
lowed. Only routine matters were dis- 
cussed. Then followed an interesting 
program of dancing and singing by 
vaudeville artists. The next meeting 
will be held the latter part of March. 








San Francisco 





Gustav H. Horst, watchmaker, has 
removed his offices to the Howard build- 
ing, at 209 Post St., San Francisco, Cal. 

A. F. Bohle & Co. (formerly Wolfe 
Bros.), 595 Mission St., a firm which 
has been for over 40 years in business, 
is sending out cards announcing its com- 
ing retirement. 

Out of town jewelers visiting the 
trade include: A. Gott, Alameda; Earl 
Bothwell, San Jose; L. H. Service, 
Berkeley; A. E. Benoit, San Mateo; C. 
Mantele, Stockton; H. L. White, Crock- 
ett; G. I. Oberland, Richmond; M. J. 
Noack, Santa Rosa; O. A. Paulson, 
Richmond; Phil Doll, Hayward; Charles 
A. Daunt, Modesto; A. White, Vallejo, 
and G. Baldasseroni, South San Fran- 
cisco. 

Among manufacturers’ representa- 
tives calling on the trade in this city 
are: Alfred J. Moss, the Helgren Mfg. 
Co.; J. G. Flatau, Charles Keller & Co.; 
P. J. Eppenstein, the Elgin American 
Mfg. Co.; George A. Fox, the Fox Mfg. 
Co.; Charles Jacot, the Forstner Chain 
Corp.; Ira W. Smith; Robert E. Kehl, 
F. H. Noble & Co.; A. Pretzfelder, 
Bayer, Pretzfelder & Mills, Inc.; and 
Edward A. Moore, R. F. Simmons Co. 

Robert Myers, who retired from the 
presidency of R. & L. Myers on Feb. 1, 
was the guest of honor at a farewell 
banquet given in his honor at Mar- 
quards by the employes who were all 
present with their wives and the women 
members of the staff. The affair was a 
surprise to Mr. Myers. There were many 
expressions of good will for the retiring 
member of the firm and he was pre- 
sented with a beautiful bronze statuette. 

The first tournament of the year of 
the Northern California Jewelers’ Golf 
Association will take place on March 8 
at the Merced Golf and Country Club, 
Merced. The tournament will take the 
form of a contest between the whole- 
salers and the retailers. Fritz Barkan 
is chairman of the tournament commit- 
tee. The president, Earl Bothwell, and 
secretary, Sidney Burnett intimate that 
the tournament will have several inter- 
esting features. A special trophy silver 
cup will be competed for and the win- 
ning team must hold it for three succes- 
sive tournaments before it will be per- 
manently awarded. 
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Atlanta, Ga. 


Crowe & Perry, watchmakers, who 
were formerly located at 41 Peachtree 
St., have moved into the shop formerly 
occupied by B. Stern on Forsyth St., in 
the Forsyth Theater building. 

Deeds convey air space as well as 
ground and buildings that rest upon land 
from which they cannot be separated, 
the Georgia Supreme Court has ruled, in 
giving the State of Georgia fee simple 
title to the building resting above the 
Western and Atlantic right-of-way and 
fronting on Whitehall St., which is 
occupied by the jewelry firm of John 
Scheer & Co., of Atlanta. Heirs of the 
late Samuel Mitchell, who conveyed the 
property to the State in 1842, had sued 
for the recovery of the building and 
$98,000 in rents collected since 1919, 
contending that Mr. Mitchell conveyed 
the property to the State from patriotic 
motives and for public use only, and 
that it should be returned to the Mitchell 
estate when the railroad ceased to use 
it for a ticket office and rented it for 
commercial purposes. 











Rochester 


C. E. Hecker, retailer, has closed his 
store at 206 Main St. W. 

C. L. Campbell, retailer, of Canan- 
daigua, and J. Frank, retailer, of Am- 
sterdam, were in Rochester last week 
looking over wholesale stock. 

Andrew May, representative of Hoff- 
man Bros., New York, and Edward 
Morse of Morse Bros., New York, were 
in Rochester last week calling on the 
trade. Frank Kloville representing the 
Bulova Watch Co., was also here for a 
few days. 

The retail stores headed by I. Glaser 
at 41 Main St. E., and 220 Main St. E., 
finally were combined into a single unit 
at 41 Main St. E., after several days of 
moving, last week. The 41 Main St. E., 
store has been renovated, repaired and 
enlarged. 

Forrest R. Reisenberg last week 
opened his own watch shop in Parsells 
Ave. after a summer and winter spent 
in convalescing from illness. Mrs. 
Reisenberg is aiding him in the trade. 
For the next few weeks, Mr. Reisenberg 
also has taken over the retail shop 
operated by Edwin S. Dalton, Central 
building, in the absence of Mr. Dalton 
and his family who are now sojourning 
in Florida. ™ 

While retailers last week were recu- 
perating from a brisk holiday trade and 
subsequent inventory, some of them hav- 
ing gone to Florida for a rest, wholesalers 
and manufacturers began to send their 
men on the road with new lines for the 
spring. Although local trade suffered a 
bad year, due in part to the prolonged 
summer lull, everyone is predicting a 
good spring. 
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Holmes & Edwards Prize Pattern 
Competition Closes a Distinct Success 


The competition for $5,000 in prize 
awards for an inspired silverware de- 
sign, sponsored by the Holmes & Ed- 
wards Silver Co., division of the Inter- 
national Silver Co., has come to a close. 
Unusual success has crowned this effort 





upon essentials of design which are 
truly American in both their motif and 
interpretation. 

A number of the country’s foremost 
artisans evidenced active interest. Many 
others who, because they had planned 
trips abroad or for other reasons, could 
not enter the competition wrote letters 
of endorsement to the directors, laud- 
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EACH ENTRY WAS INDIVIDUALLY HANDLED AND GIVEN AN IDENTIFICATION 
NUMBER, AS WAS THE SEALED ENVELOPE CONTAINING THE NAME OF THE 
CONTESTANT 


to enlist the aid of art in the silverware 
industry. 

The announcement of the competition 
which appeared in this paper met with 
a tremendous response from the artists 
and craftsmen of the country. Indeed, 
what was planned as a national compe- 
tition resolved itself into one of interna- 
tional importance, for requests for in- 
struction books were received from art- 
ists in Canada, Mexico, France, En- 
gland, Italy, Czechoslovakia, Spain, In- 
dia, Hawaii and the West Indies. In 
addition to these, requests were received 
from every State in the Union but one. 

In addition to this announcement, in- 
vitations were sent to a selected list of 
artists, designers, illustrators, archi- 
tects, jewelry craftsmen and those simi- 
larly engaged, explaining that the pur- 
pose of the competition was to bring 
about the creation of a pattern based 





ing the praiseworthy undertaking and 
declaring that there had long been a 
need for such cooperation between art 
and the silverware industry. 

The majority of the leading art 
schools of the country also -announced 
their intention of participating. Al- 
though a large number of requests came 
from art students in the schools, by far 
the greater number came from more 
mature, experienced artists. 

By Jan. 1, approximately only 
1000 designs had been received, but 
from that date until the closing day, 
Jan. 15, entries were received at the 
rate of hundreds daily. That the fact 
that most of the entries were received 
at a late date is taken as an indication 
that a great amount of time and effort 
was expended in the preparation of the 
designs. It plainly showed that ideas 
were not being drafted on the spur of 


the minute but that each entry was 
being studied and the details of its 
execution properly planned. 

Many designs were finished objects of 
art, having remarkable beauty of ex- 
ecution. Wash drawings, pen and ink, 
sketches and oil paintings were very 
frequently seen among the entries. In 
the case of one artist, residing in a 
foreign country, he feared that the in- 
struction book would not reach him in 
time to permit preparation of a design, 
so he forwarded his creation worked out 
in its entirety on a metal spoon. 

Designs received represented every 
period of art. There was a remarkable 
lack of duplication and, with very rare 
exceptions, each design bore the stamp 
of originality. 

The distinguished committee of 
awards to judge the designs, includes: 
Chairman, Charles Dana Gibson, famous 
illustrator; Frank Alvah Parsons, pres- 
ident of the New York School of Fine 
and Applied Art; Neysa McMein, noted 
portrait painter; Mrs. Emily Post, well- 
known authority on etiquette; and Elsie 
De Wolfe, interior decorator. 

Out of the thousands of designs, this 
committee is choosing the 10 which best 
exemplify the ideals and purposes of the 
competition. These 10 patterns. will 
then be placed before the women of 
America and a nation-wide poll will be 
made to determine the final standing. 
The one which proves to be the most 
popular will receive the highest award, 
that which receives the second largest 
number of votes, the second highest 
award, and so on. 

This vast nation-wide poll will neces- 
sarily consume a great deal of time, but 
the announcement of the final standing 
will be made on or before April 1. 


* * * 
Conklin Achieves New Color Creation 


The Conklin Endura Imperial Purple 
and Gold is the latest of the famous 
Conklin Endura family of pens and pen- 
cils bearing the concern’s unconditional 
and perpetual service guarantee. 

This new pen is an amazingly effective 
color combination, sharply different from 
the conventional. In adopting the his- 
torically familiar colors of supreme lux- 
ury and authority for pen material, the 
company has very definitely raised the 
level of the industry, for purple and 
gold as used in this Endura model are 
indescribably distinctive and charming, 
giving this item of intimate personal 
equipment an appearance that is most 
fittingly appropriate for pocket, desk or 
hand bag. The new pen is made in one 
size only. 
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John H. Ballard, General Sales Man- 
ager of Bulova Watch Co., New 
York, Guest of Honor at 
Annual Dinner 


The general sales manager of the 
Bulova Watch Co., John H. Ballard, was 
the guest of honor at a dinner tendered 
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and the Westfield Watch Co. More than 
50 men were present and participated in 
a carefully planned program that held 
the interest of all from beginning to end. 

Other guests included Joseph Bulova, 
president of the company; Arde Bulova, 
treasurer; M. H. Biow, advertising coun- 
sellor and others. 








DINNER GIVEN IN HONOR OF GENERAL SALES MANAGER OF BULOVA WATCH CO. 


him on Tuesday, Jan. 15, at the Hotel 
Astor, New York, by the combined sales 
organizations of the Bulova Watch Co. 


Winton Watch Salesmen and Depart- 
ment Heads Hold Convention 
in New York 


The Hipp. Didisheim Co., Inc., manu- 
facturer of Winton watches, held its an- 
nual ‘sales conference at the Waldorf- 


This dinner to Mr. Ballard is an an- 
nual affair and is looked forward to by 
the men who come to New York each 


The first session was devoted to an 
outline of the firm’s policies and plans 
for the new year, and the announcement 
of new models to be added to the Winton 
line. This was followed by a presenta- 
tion of the 1929 advertising campaign 
and merchandising plans by Bertram 
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year to attend the concern’s annual sales 
conferences. ; 

In last week’s issue of THE JEWELERS’ 
CIRCULAR a photograph of the dinner 
was shown, but through an error the text 
used with the illustration referred to an- 
other concern. 

oK * ok 


Benedict Mfg. Co., East Syracuse, N. Y., 
Issues Attractive Catalog 


Entitled “Benedict plate period and 
modernistic” is a new catalog recently 
published by the Benedict Mfg. Co., East 
Syracuse, N. Y., containing 20 pages and 
cover. The latter is designed on futur- 
istic lines and is in exact keeping with 
the modern trend. 

In the foreword it states: “Each suc- 
cessive period has some distinctive style 
or manner of design. The present gen- 
eration demands a new or modern fash- 
ion in keeping with present standards. 
Sensing that demand, Benedict designers 
have evolved a line of hollowware in 
Modernistic Plate that answers perfect- 
ly the call of those demanding something 
different. Modernistic Art is being felt 
in every field and its popularity is sweep- 
ing the country.” 

In this catalog are new lines of pewter 
and English Colonial plate, and Georgian, 
Chippendale and Hammercraft, which 
have been extended. In all there are 20 
full page half-tone illustrations, contain- 
ing pictures of 291 pieces, all of which 
are cf interest to jewelers. 


ent agreed that the new plans embody 
the most effective and unusual campaign 
ever conducted in the watch field. 

Sales demonstrations, general discus- 
sions, suggestions and recommendations 
occupied the balance of the sessions. On 
Friday a special luncheon was served in 





GROUP PHOTOGRAPH OF WINTON WATCH SALESMEN AND DEPARTMENT HEADS AT SALES MEETING 


Astoria Hotel, New York, on Jan. 8 to 11. 
The sales force and department heads re- 
port the convention one of the best ever 
held by the organization. 


Carter, Ray O’Connell, and A. M. Carey, 
of the Carter Advertising Agency. The 
outline of the new advertising was en- 
thusiastically received and the men pres- 


the famous Astor Banquet Hall — the 
scene of many of the most exclusive New 
York social functions. 

The flashlight photograph reproduced 
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below shows the attendance at one of 
the sessions. Reading from left to right, 
the following men are shown: H. H. 
Fried (Central South); Irving Richman 
(New York City); “Billy” Rothschild 
(Texas, Oklahoma and _ Louisiana) ; 
Irving Adler (New England); Thomas 
C. Wright (Montreal, Canada); George 
Epstein (Southwest); F. C. Cockburn 
(Toronto, Canada); Herman Baratz 
(New Jersey and Metropolitan New 
York); W. R. Sabin (Central States); 
Frank Snyder (Chicago); Henry I. 
Cohen (Northwest); Jack Kloville 
(North Central States); Philip J. Parke 
(New York and Pennsylvania); J. P. 
Duffy (advertising manager); Henry P. 
Sengelmann (sales manager); E. J. 
Hiller (treasurer); Henri M. Didisheim 
(president), and E. T. Harman (secre- 
tary). 

Through an error the photograph of 
the group at the dinner given to the 
sales manager of another concern was 
shown with the article telling about the 
annual sales conference of the Hipp. 
Didisheim Co., Inc. 


* * * 


New Building in Uptown New York 
Jewelry District 


Another new building in New York’s 
uptown jewelry center is nearing com- 
pletion. Work has been going on day 
and night on the new 17-story modern 
fireproof building located at 44 W. 48th 
St. This building is geographically at 
the center of business activity, a step 
from Fifth Ave., handy to Broadway 
and to surface and subway transit, op- 
posite the proposed Metropolitan Opera 
House. 

Great stress has been laid on window 
space securing 100 per cent north light- 
ing by making the entire front practical- 
ly solid glass. Everything has been 
done to take care of the needs of the 
jeweler, watchmaker, diamond dealer or 
office tenant. The building will be ready 
for occupancy about April 15, 1929. 
The sixth and 10th floors will be sub- 
divided into offices of various sizes to 
suit individual requirements. Samuel 
Barkin & Sons are the owners and 
builders located at 44 W. 48th St., 
George and Edward Blum are the 
architects. 








Canada Notes 


The Royal Watch & Clock Co., has 
registered at Montreal. 

Sanfacon & Frere, jewelers, 
registered in Quebec. City. 

The business of the Craven Bros. Co., 
Ltd., manufacturing jewelers of Cal- 
gary, Alberta, has been offered for sale. 

Imports of unset diamonds into 
Canada during 1928 were valued at 
$3,402,993, as compared with $2,754,151. 
Clocks and watches imported were 
valued at $3,541,150. 

Levi E. Bailey, a prominent citizen 
of Cornwall, Ont., died on Jan. 28 after 
several weeks’ illness at the age of 75 
He was a native of Cornwall 





have 


years. 
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and for a period of 45 years conducted 
a successful jewelry business, retiring 
four years ago when he sold out to 
Atkinson Bros. Mr. Bailey is survived 
by his widow. 








Baltimore 


Jacob Engel, head of J. Engel & Co., 
has been elected president of Sinai Hos- 
pital. It is Mr. Engel’s second term. 

It was definitely learned last week 
that the firm of John W. Mealy & Sons 
Co., which suffered a severe fire loss two 
weeks ago when their Lexington St. 
store was wrecked, will locate their new 
store on Charles St. Negotiations are 
now being conducted for a site in either 
the 300 or 200 blocks, N. Charles. S. 
Judson Mealy complimented THE JEWEL- 
ERS’ CIRCULAR for its prompt report on 
one of the most serious fires ever suf- 
fered by a jewelry firm here. Mr. Mealy 
said: “The written description of the 
fire, accompanied by an excellent picture 
of the blaze at its height, told the story 
of our misfortune.” 

An extremely interesting piece of 
bronze work is being completed here in 
the foundry of the J. Arthur Limerick 
Co., where a portrait bust of S. T. Sze, 
Chinese Consul-General at New York 
City, 1896-1897, is being finished. The 
bust portrait is from a sculpture made 
by Chu Yu Wane, one of the foremost 
Chinese sculptors, now living in China. 
The bust was brought here from China 
by Dr. Sao-Ke Alfred Sze, Chinese Min- 
ister to the United States, who recently 
was appointed Chinese Minister to Great 
Britain. Dr. Alfred Sze will take the 
bronze bust of his brother with him to 
London. When finished the bronze will 
be placed on a black marble pedestal in- 
laid with solid Chinese gold. Baltimore 
sculptors who have seen the work pro- 
nounce it one of the finest works of mod- 
ern Chinese sculpture. 

Prompt action by police after they had 
received an emergency message to the 
effect that a window-smasher was rifling 
the window of the jewelry store of An- 
ton Horvat, 200 block, N. Liberty St., 
resulted in the arrest of a man who was 
later held in $2,000 bail for grand jury 
action by Magistrate James R. Cadden, 
in Central Police Court. Shortly before 
1 a. m. Sunday, William Disch, of New 
York, was standing at his window on 
the fourth floor of the Hotel Rennert 
when he saw a man heave a wrapped 
brick through the plate glass window of 
the jewelry store. Disch reached for the 
telephone, asked for police, and was con- 
nected with Signal Operator James Con- 
nelly. Connelly immediately sent Detec- 
tives Albert H. Hanssen and Henry 
Cochran to the scene. Although the 
police station was nearly half a mile 
away Hanssen and Cochran caught their 
man half a block from the scene 
of his crime. After notifying the police 
Disch went to the window and saw the 
man scooping jewelry from the window. 
When searched rings and pins valued 
at $125 were found on the suspect. 
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Louisville 





E. B. Ray, who was formerly with 
the Lincoln Watch & Jewelry Co., has 
opened a new jewelry store and repair 
shop at 209 W. Jefferson St., Louisville. 

Brainard Lemon, of Lemon & Son, 
Louisville, is spending several weeks in 
Florida, having returned from New 
York, and started South almost imme- 
diately. 

G. F. Geiger, of Geiger & Ament, 
Louisville retailers, was elected a mem- 
ber of the Board of Directors of the 
Louisville Retail Merchants Association 
at the recent annual meeting. Robert 
J. Ball, optometrist, was elected presi- 
dent. Mr. Geiger is also president of 
the Louisville Retail Jewelers Associ- 
ation. 


Frank Gardner Hale, of Boston, Mass., 
dean of the Guild of Jewelers, has ar- 
ranged to display an exhibit of hand 
wrought jewelry at the J. B. Speed 
Memorial Museum, University of Louis- 
ville, Feb. 5 and 6, and lecture on the 
history of jewelry craft. He is known 
as one of the leading craftsmen of 
America in jewelry and enamel. 


L. G. Katzman, of the George Katz- 
man Co., jobbers of jewelers’ supplies, 
watchmakers’ material, optical supplies, 
etc., in a recent discussion said: “The 
day of being unable to secure parts for 
Swiss and other imported watches is 
over. The watchmakers today will take 
in any kind of watch that comes along. 
Nothing is turned down. It means, how- 
ever, that the supply house must carry 
an enormous stock of merchandise in 
order to supply all of these minute 
parts.” 


Washington, D.C. 


The nomination of Charles H. March, 
of Litchfield, Minn., as a member of the 
Federal Trade Commission has been con- 
firmed by the Senate. Mr. March is an 
attorney and country banker. 


The Harris & Shaffer Co., 1308 F St., 
N. W., one of Washington’s oldest jewel- 
ers, will move to their new store, 1352 
and 1354 Connecticut Ave., Feb. 1. 

The United States Court of Customs 
Appeals at Washington, D. C., has dis- 
missed upon stipulation of counsel an 
appeal taken by Bernard, Judae & Co., 
from a decision of the United States 
Customs Court involving the importa- 
tion of watches alleged to have been not 
legally marked. 


Breaking the show window in the store 
of the Marx Jewelry Co., 701 Seventh 
St., thieves escaped with $500 worth 
of jewelry. The theft was discovered 
by Louis Lobe, manager, when he came 
to the office in the morning. Nine rings 
and one watch comprised the loot. Police 
found a gauze-covered brick near the 
scene. The thief first cut a large circle 
in the glass and then knocked the hole 
through with the brick, police said. 
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Many Douglass Lighter 
dealers have had to 














‘EARRINGS: | 














reorder since the 
Holidays 


Here 1s a list of Douglass distributors 
for your convenience 


New York City, N. Y. 
Condit & Rattey, 9 Maiden [ane 


B. Wasserman, 83 Chambers St. 
Buffalo, N. Y. 
R. J. Seidenberg Co., 306 Elli- 
cott® Square 


Baltimore, Md. 
Neudecker Tobacco Co., 121 S 
Howard St. 


Pittsburgh, Pa. 
Reymer Bros., Inc., Forbes & 
Pride Sts. 
Philadelphia, Pa. 
Yahn & McDonnell, 112 North 
7th St. 
Toledo, Ohio 
Harnit & Hewitt Co. 
Cleveland, Ohie 
Louis Klein Cigar Co., 1120 
Euclid Ave. 
Cincinnati, Ohio 
Henry Straus, 216 East 6th St 
Chicago, Ill. 
Hesser Bros., 2417 N. Halsted 


ot. 
Hess & Hook, 31 North State 
st. 
Portland, Oregon 
National Cigar Co., 85 No 
Broadway 


Vilwaukee, Wis. 
Buxbaum & Co. 


Detroit, Mich. 
Chas. F. Becker, 200 W ood- 
ward Ave. 


Davenport, lowa 


Hickey Bros 


St. Paul, Minn. 
Noyes Bros. & Cutler, Park Square 


Kansas City, Mo. 
David Chalmers Tobacco Co.. 
724 Main St. 


St. Louis, Mo. 
Moss & Lowenhaupt Cigar Co., 
723 Olive St. 
Los Angeles, Calif. 
A. Melman Co., 427 East 6th 


St. 
E. W. Reynolds, Metropolitan 
Bldg. 
San Francisco, Calif. 
Toseph Rinaldo Cigar Co., 441 
Third St. 
Kielty & Beard, 150 Post St 


Seattle, Wash. 


Brewster Cigar Co., 618—4th 


Ave. 
Mayer Bros., Mann Bldg 








INCE 1906 we have been 
specializing in EARRINGS 

in variety of styles. ..and 
quality at value price. WE 
SELL JOBBERS ONLY. In- 


vestigate our line. 


SCHLESINGER & KRAUSS, Inc. 
24 DEY STREET NEW YORK 


Chicago Office—Maurice Weiss, 31 N. State St. 
Dearborn 4314 

















BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal 
Badges in All Metals 


FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 


242 W. 55th ST. NEW YORK 























We specialize in 


restringing and matching ¢ 





Pearls and Stone Beads 
La Vie Pearl Company 


65 NASSAU STREET (Cortland 0650) NEW YORH, N.Y. 


PRIGE CARDS 








All Sizes, Shapes and Designs 





%” x 1” set of 1,000 in wooden compartment box.......-++-+s+e++es $8.00 

"x 1%” set of 500, boxed and indexed..........c.eeeeeeererecees 5.00 

1” x 2” set of 500, boxed and indexed..........-ceeeeeccereererees 6.00 
Check or Money Order with order 

250 W.125thSt. N.Y. PRICE CARD CO. New York 





— SEND US YOUR SPECIAL ORDERS FOR FHS, 
> EMS-BAD 
ene epaALS GES: 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St., New York 








™Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. Mey 25, 1926 





Pat. Feb. 20, 1917 








Platinum and White Gold Shells 










71 Nassau St., New York 
"Phone Cortland 4346 


Manufactures Fine Platinum Jewelry ‘Changeable Ring 
—Special Order Work. Patented U. S. A 





**‘Baguette-Like’’ 
Patented U. S. A. 

The only ring that will 

mount round stones square. 














PRACTICAL COURSE IN ADJUSTING 





Price $1.50 





JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 














L. W. STILWELL, Deadwood, S.D. 





pe Rigg se May gece A eel ay Re St. Louis Watchmaking School 

PRECIOUS AND SEMI-PRECIOUS STONES, all frst ESTABLISHED OVER THIRTY YEARS 

class, and all leading kinds for jewelry setting. > ae ee > 

Large stock, right prices. Unout gem material,— pare you to fill a good position in a first 
ethyst, Topas, Garnet, etc. Semi-Precious in Jewelry Store, you would come to see us at ence, 
» Real Stone Necklaces in variety, out faceted. on8 tee SS tee Som Go Gent be Gime 

Low priced. Lion and Tiger claws. Jebber to the in a Gret class Jewelry Store. 

trade. Sent on selection. Send fer descriptive cata- Write for our Catalog 

log—free. My 48rd Year. St. Louis Watchmaking School, 8t. Louis, Me. 























et Gees ee: lk i ee ee a es 














iV 


Fite | 


le. 





| 


February 7, 1929 











THE JEWELERS’ 


Successful retailing today re- 
quires constant study and at- 
tention. Wise storekeepers will 
be on the alert for ideas which 
help them succeed. 

Read the Storekeeping De- 
partment of _ the 
CIRCULAR every week for up to 
the minute selling suggestions. 
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Those Who “Dont Belong” 


How an Ancient and Honorable Craft’s Prestige 
May Be Impaired 


By R. L. Prather 


T seems to the man in the street that the greatest 

damage to the jewelry business is done by the little 
hole-in-the-wall that sells “gems” on payment plan—dollar 
down, 25 cents a week, or something like that. Next to 
that is the fake auction where cappers bid up brass 
watches and rings to the victimizing of the gullible. 


All these fakers are classed by a public uninformed as 
“jewelry stores.” The ordinary individual takes what he 
sees as truth and until he is better posted, will condemn 
all jewelry stores for the acts of a few bad ones. Has 
there ever been any real educational work done to tell 
the public the whole truth about these things? If so, it 
has never come to this writer’s attention. 


Let us take the average man or woman who has been 
victimized by one of the fakers. A so-called diamond 
has been purchased and paid for with hard-earned dollars 
until thrice its value has been extorted. The dupe has 
paid interest and first cost, and large profit and a lot more, 
and all the time been threatened with loss of the whole 
investment (?) if one installment is not met. What a fine 
opinion of “jewelry stores” that person gets when the 
truth dawns upon him. Then, the man who bids in a 
cheap watch or piece of jewelry at a fake auction. Later 
when he cools off and loses the keen edge of bidding com- 
petition, he has the purchase appraised by an honest 
jeweler. Well, can you get his reaction? All jewelers, 
even including the honest one, come in for some censure. 


HE innocent purchaser from that time doubts all 
diamonds, all watches, all rings, all jewelry. He walks 
warily around jewelry stores after that one sad experience. 
He wants all gold tested with acid. He thinks of gems 
as bits of glass. And who can blame him? What has 

been done to warn him off the rocks of trickery? 
I hear some hard-boiled brother in the corner say: “Well, 


if a man wants to be such a sucker, can I help it? Am I 
my brother’s keeper?” 

Yes, you are his keeper if you are a real merchant and 
want to retain the respect and confidence your craft has 
held until this crop of fakers grew out of the alleys and 
sand lots of commercialism. It is your plain duty to pro- 
tect the innocent and confiding. Some of you who were 
led astray by real estate speculation a few years ago— 
how do you feel about real estate men now? Do you 
not wish some of the chambers of commerce had issued 
their denunciations before and not after your dollars 
went glimmering? 

Suckers there will be as long as men have credulity 
and others have winning tales to tell. Newspapers have 
told of the shell game for many years, but the fresh crop 
of suckers continues to bite on circus day. Does that 
lessen the obligation of honest tradesmen? 


OULD it not be a fine idea for all trades to join in 
more educational publicity so that the public may 
be aware of the pitfalls? 

Say there are ten high grade jewelry stores in a city 
that would get together and father a newspaper propa- 
ganda, how long could the fakers survive? Editors like 
to play the part of counsel, adviser, educator, or what 
ever it is they like to do editorially. But they are human 
and like all of us, after the coin of the realm. As long 
as the fakers use large advertising space, they will not 
suffer much from editorial exposé. If the legitimate 
jewelers stay out of the advertising columns and depend 
upon age-old tradition to sustain them, they will lose 
out to the fakers. 

“Let the buyer beware” played out hundreds of years 
ago. Faith took its place in selling. Then came the bad 
actors and now—doubt and suspicion. It seems to the 
man in the street that it is time to think a lot about it. 
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Recorps that Tell -All 
About Your Business 


Simple System Adopted by Brown Bros., Cleveland, Ohio 


By Harry R. Terhune 


Cleveland, didn’t know whether his business was 

coming or going. He felt that he was going ahead 
but was not sure of it. Now since he has installed a 
real system he can tell at any minute of the day just 
exactly where he stands. 

‘The only way to know the exact truth about one’s 
business, is to separate the expenses and the sales, then 
analyze each item. This is nothing more or less than 
separating the store into each individual department 
and judging the value of each department by the actual 
showing it makes. In this way one will actually know 
if he is making a dollar or not and ‘where and how,’ is 
a Brown observation. 

A few salient high lights of this method of knowing 
what’s going on in one’s store are given by Mr. Brown. 
“Through this system every article in the store can be 
proved. Not only proved, but a detailed complete story 
of each article from the time it enters the store until it 
is sold, is furnished. The value of all this, in checking 
an inventory is apparent, for it is possible to collect 
every penny of insurance that is due from any kind of 
a loss. Then, too, in case anything is stolen, it is pos- 
sible to prove this to the complete satisfaction of the 
income tax people, which is a world of praise for any 
system. While this system criginally cost several thou- 
sand dollars to install, it is worth more than ten times 
it’s cost in mind’s ease and the service it not only ren- 
ders to the store, but to the customer as well. 

The charts reproduced were made simply to illustrate 
the workings of this system. The amounts shown are 
not the actual store figures by any means, as figures are 
only used to show the mechanics to each operation. 


Free some time Stuart U. Brown of Brown Bros., 


HE charts are almost self explanatory, but several 
notations are made, so that all may be perfectly 
clear. 
Line No. 2. A sales slip is made out for everything 
leaving the stock. (See sales slip.) In case of an ex- 


change, a refund and a sale is made. Even if the 
article is out of the store only for an hour or two, 
on memo., a sale and a refund is made. This accounts 
for the high percentage of returns. As a matter of 
fact, this $534.10 in reality will resolve itself into a net 
refund of possibly $35 for the month. 

Line No. 13 is the next one to be commented upon. 
It is the law of this house to always take every dis- 
count. All open accounts are paid in ten days or thirty 
days at the most. The smaller accounts are paid as 
they come in, as the store does not like to have a lot 
of small bills to pay at the end of the month. Money 
earned in taking discounts forms a sizable sum in this 
establishment during the course of a year. Every 
discount offered is taken regularly and religiously. 

Line No. 14. This refers to money received by the 
store from accounts that have been crossed off the 
books as bad debts. 

Line No. 16 usually means that something has been 
purchased by a customer and no sales ticket made out 
for it. In case of a shortage, the amount is deducted, 
but it is very seldom that this ever happens. 

All money received from watch repairing is credited 
to Profit, similarly, all money received from jewelry 
repairing is also credited to Profit. See lines No. 4 
and No. 5. At the end of the month all material 
costs are charged on the expense sheet. By subtract- 
ing one sum from the other, the net profit, or cost of 
maintaining such a department, is made manifest. This 
method of lump figuring is a considerable saving of 
time over the way of seeing just how each separate 


transaction came out. 


ET’S see what happened in this theoretical month. 

Watch Repairing Department. Line No. 4 says 

that the money taken in was $547.15 and Line No. 31 

reveals the cost of that department as $72.67, or a net 
profit of $474.48. 


Jewelry Repair Department. Line No. 5, money re- 
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ceived $352.20. Line No. 30, cost $360.45. A net loss 
of $8.25. Not much need to worry about it, as a major 
part of the expense was on new goods, for which a 
satisfactory net profit was realized. 

Line No. 49. A real lesson in this line, for the figur- 
ing of the furniture and fixtures 
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that of carefully budgeting all purchases. This calls for 
a minimum and a maximum set of figures for each sepa- 
rate department. When the stock reaches that minimum, 
even if business is quiet, the policy is to buy merchan- 
dise at once. To reverse the procedure, if the stock 

is at the maximum and business 





at $335 is almost a joke. It is in 
keeping with the Brown policy of 
not. trying to fool himself in any 
way, shape or manner. More along 
this thought under Inventory. 

The rest of these figures are 
self-explanatory. 

Commenting on the results ob- 


DIAMONDS 
SPECIALTY 


Brown Bros, 


STUART U. BROWN, Prop. 
QUALITY JEWELERS 


extremely good, not a _penny’s 
worth of anything will be bought. 
The inventory tells the true story 
at all times, so is a better buying 
barometer than immediate trade 
conditions. 

Four separate department inven- 
tories are kept in specially de- 


18-20 “rrcave” 





BOUGHT BY 


tained, Mr. Brown said: “We know 


CLEVELAND 


signed loose-leaf books, Diamond, 
Watch, Jewelry and Silver. The 





cur overhead, net profits and exact 
inventory for the preceding month 
by the second day of the next 


ADDRESS 


CITY | 


headings of three of these books 
are shown so as to give one a fair 


DOLLARS CENTS 





month. No waiting until the end 


example of the detail revealed. 





of the year to figure up how we ~~ 
stand for me. These results can 


| | Every item in the store has a 
| | number. Every item is entered on 





be checked sooner than the end 


i | og the proper book as it comes into 





of the month if an urgent need 


| a the store, when it is sold, and cor- 





arises. Perpetual inventory is kept l 
so that any moment the precise 
value of the stock may be ob- —s 
tained.” And here a bit of ex- ates 


rect entry is made from the sales 
slip. Through this means any- 
thing sold can be traced for a 
period of at least five years, and 





planation was given as to what was —_ 


meant by “the precise value of the | 


| Clerk 





No. Article| Retail 


Sales Sales 





longer than that if necessary. 
The value of this is apparent in 
tracing sales or losses, and has 


Dealer Charge |Lay-a-way 


Sales Sales 











stock.” 





CHARGE TO 


Continuing, he explained, ‘‘The 


been already touched upon. Many 
— times the store is asked to dupli- 





stock is sized up once a month. 
Such items that we find have de- 


ADDRESS 


cate a purchase. This could not 





INSTRUCTIONS 


teriorated in value are re-marked 





SEND TO 


at a fair present-day price. When 


be done if not for these records. 
It is difficult to figure costs of 





value set is one that will insure 
an immediate sale. The first loss 


ADDRESS 


— diamonds after they are mounted. 
Through the diamond book, an 





INSTRUCTIONS 


is always the worst one. No sense 








exact history of each piece is 








in fooling one’s self in hanging 
onto dead or slow-moving stock. 





OY SALCSBOOR CO., Brice 


——————— given, so it is possible to check 
back with the certainty of getting 








The quicker an item is turned into 
money, regardless of its first cost, 
the more net profit a store will 
take in the long pull. If an article cost $100 and will 
bring only $2, it is much better to take the $2 and 
forget about the original cost than to try to carry the 
piece along, eventually giving it away.” 


T the end of the year every item in the house 

is separately valued at its actual present-day 

worth. Except for diamonds, most of the appraising 

is done downward. That is why the “Worth” Line No. 
53 represents an actual, honest-to-goodness amount. 

One other factor which is decidedly important is 


SOLITAIRE SETTING TOTAL 


Cost Per Cost of 
arat of 
Melle 


Cost Per MELLE 


arat of 
WEIGHTS Solitaires WEIGHTS MOUNTING cost cost 





The records, moreover, allow the retailer 


Sales slip used by Brown Bros., Cleve- 
land, Ohio 


accurate information. 

All watches, silver, diamonds and 
jewelry bear consecutive numbers. 
These start at 1 and run to 10,000, then start over again’ 
with a B, ete. 


ALK about taking one’s sales organization into the 
confidence of the store! Once a month Mr. Brown 
gives a dinner to all his people. Naturally, store busi- 
ness is talked over. But is it usual for the management 
to have extra copies of its intimate figures run off 
so that all the sales people may see exactly how their 
store is standing? Copies having real figures are used, 
(Continued on page 88) 


DATE OF 


SOLD TO SALESMAN AMOUNT 


to duplicate a purchase with facility 
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too, not 
sented. 


making possibilities than others. 


Everything one needs to know given on this record of watches bought and sold 


Records that Tell All 
About Your Business 


(Continued from page 87) 


the fake figures like have been herein pre- 
Some items in the store carry better profit- 
These are discussed 


so that the sales efforts may be concentrated on them. 
“Nothing like a good dinner and a real heart-to-heart 
talk, with the cards all face up on the table, for a means 
of perking up a sales force,” concluded Mr. Brown. 


Month of November, 1928 








Chart A. 
Line No. 

1. Gross sales before deducting returned 
A AT eee ee ee $10,501.11 
2. Mdse. sold returned for credit....... 534.10 
EE LES $ 9,967.01 
4. Bales, watch repeirs................ 547.15 
5. Sales, jewelry repairs.............. 352.20 
6. Gross sales all sources.............. $10,866.36 

7. Cost of goods sold before returned 
i a a tg dk 5,580.99 
8. Cost of goods sold returned for credit. 220.25 
9. Net cost of merchandise sold........ $ 5,360.74 
ee ok ge a mee 10,866.36 
11. Net cost of merchandise............ 5,360.74 
12. Gross profit on sales................ $ 5,505.62 
OR. PPMCOMMIS GOPMO .... 2. ccc cinccse. 142.55 
a 75.25 

15. Interest earned (See Lines No. 43 and 
43.11 


No. 44) 


ce & © 6 e © 6.6 0 6 6b 6 6 6.0 2 6 © 6 6.6 © 


16. 


Over in Cash Grawer. .....6.6...065. 12.50 


Gross profits (Detailed on Chart B.).$ 5,779.03 


17. 
18. Total expense (See Chart C.)....... 2,869.71 
1D. Net promt for WOMEN. ......626...5.. 2,909.32 

Month of November, 1928 
Chart B. 
Profits 
Line No. 
I int FEW a OEE RRR ESS $ 793.30 
ee ene rarer ere a 99.52 
Be. Tremenda, mounted ... 2... ce ccccse. 3,333.33 
I hi ob oia bs aw x Ree Ko 380.12 
a 547.15 
re ee ee 352.20 
i, OME. \ cS awe cwec wees eee s 142.55 
a ee ee 75.25 
Me Pee eee 43.11 
29. Over in cash drawer..............- 12.50 
$ 5,779.03 
Month of November, 1928 
Chart C. 
Expenses 
Line No. 
30. Purchases in jewelry repair depart- 

Ee er eee eer ee re $ 360.45 
31. Purchases watch repair department. . 72.67 
Be EE hea eee kswneseek ea kes ce 23.16 


(Continued on page 89) 
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And this gives the necessary information to the jeweler about jewelry bought and sold 
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Government’s New Book on Trade Associations 


Extols Constructive Force of Progressive Trade J ournal 


‘6 RADE Association <Activities,”— 

superseding “Trade Association 
Activities, Elimination of Waste Series, 
1923,” has been issued by the Department 
of Commerce. The book was prepared 
under the directorship of Julius Klein, 
by Irving S. Paull, J. W. Millard and 
James S. Taylor. The material was 
gathered together as a result of the 
excellent cooperation of trade associa- 
tion secretaries. As the director says 
in his letter of submittal—‘The volume 
could not be prepared without their as- 
sistance.” 

Numerous well known authorities con- 
tributed advice and contributions. The 
first chapter gives the history of the 
founding of what is known as “the trade 
association.” The functions of the dif- 
ferent types of associations and their 
development are well set forth. “When 
a man joins a trade association,” says 
the writer in the chapter on the Organ- 
ization of Trade Associations, “he cannot 
anticipate a direct profit return for his 
investment. His trade association may 
pay dividends but not in the usual sense 
of the word. Further he must invest 
in his trade association some of himself 
as well as some of his money. He or 
his firm must assume a responsibility 
for the association’s activities whose 
effective performance costs not only 
money but cooperation. This practical 
kind of cooperation in turn brings him 


into contact with the other members of 
his trade association and brings the 
operations of his business in touch with 
the operations of their businesses. In- 
formation is interchanged, standards of 
business conduct are set up, market ex- 
pansion campaigns are undertaken and 
programs are mapped out for the elimi- 
nation of waste. The. relationships 
which such activities involve are not the 
simple relationships of the investor to 
the corporation in which he has invested. 
Men do not enter permanently into these 
relations with other men in their trades 
or industries unless they have an iden- 
tity of interest. They must know speci- 
fically what their common, as distin- 
guished from their individual, interests 
are. If these common interests do not 
exist there will be no trade association. 
If they do exist and their existence is 
not realized by the men who possess 
them there will be no trade association.” 

The volume should be read by every 
progressive association member as _ it 
possesses very convincing proof of the 
constructive and educational value of a 
properly and legally organized trade as- 
sociation. 

Under the caption “Relations with 
Trade Papers” we read: “Within this 
industry the usual means for dissemi- 
nating information are the association’s 
bulletin and the trade journal. Some 
publish journals or association organs 


but the majority incline toward the 
trade paper as being more useful and 
influential, inasmuch as it circulates not 
only with the specific trade or industrial 
units but also reaches allied or as- 
sociated groups. 

“There is a striking similarity be- 
tween the trade paper and the trade 
association in that each exists to serve 
a specific trade or industry in such a 
way as to promote its welfare and to 
further its position among others and 
before the public. This similarity is 
evidenced by the fact that in a number 
of cases trade associations have come 
into existence through the efforts of 
trade papers, and, vice versa, some trade 
papers have been organized and 
promoted by trade associations. 

“In intratrade information the associ- 
ation has the opportunity to make the 
fundamental policy or idea of the associ- 
ation synchronize with the activities of 
the various members. In this connection 
an association publication or a well bak 
anced trade paper published independ- 
ently of the association but in sympathy 
with its general aims can be of real: 
value as a factor in promoting public 
relations.” 

This is complimentary to the inde- 
pendent progressive trade journal’ 
which today, perhaps more than ever, 
has a conspicuous place as an edu- 
cational force in business. 


RECORDS That Tell All About Your Business 


33. Express 


34. Miscellaneous store expense. . 


35. Advertising 
36. Postage 


37. Engraving (free)............ 


38. Insurance 
39. Salaries 


40. Telephone and telegraph..... 


41. Rent 
42. Light 


Liat eee ee ee ee ee oe ee | 


eee eee e ee eee eee eee 


eoereeereer eee eee eee eene 


eoeeree ee eee ee eee eee ee ees 


SHSASCSSCCACOCECWVOCOHCE OE B® 


(Continued from page 88) 


Month of November, 1928 


Chart D. 
Assets 


Line No. 
SB. Geek tm bamk. . 6... ccc cess 
44. Cash in savings bank........ 
45. Cash on hand............... 
46. Accounts receivable 


eseeeeeee 





(a waeas 18.08 47. Notes receivable ................... 8,500.00 
errr 145.95 48. Inventory 
bitekuw-« 68.55 Loose diamonds .......$7,716.19 
Serer 16.00 pe FF 
gate eae 98.95 Mounted diamonds..... .20,692.18 
panera 58.50 ee 
ere eee 1,572.00 I 
rinewotet 55.95 Old gold .............. 12@Q86 
nieanne 333.33 
fn ceewe 46.12 $42,858.52 
ee 49. Furniture and fixtures.............. 335.00' 
sien nseainia $82,990.54 
Liabilities 
SO. Aewounts paved .....cccecicccscen None 
. 51. Notes payable, trade................ $ 5,783.80 
waeenad $ 3,004.79 52. Interest accrued, not payable........ 209.68 
(eeatom 19,778.92 GE. FOGG WOGER on nc ceccccccccicccceccce TARO 
in is aire 100.00 —_——_——_ 
eer 13,413.31 $82,990.54 








90 THE JEWELERS’ 


wwening “Cf p 


CIRCULAR February 7, 1929 


ZLELLLLLSLLLLLY 


the P)oldrum «Ny Conths 


How To Do It During February and March 


Hai Str By Hugh Wood 


EBRUARY and March are sort of doldrum months 

in retail trade, generally. Spring has not yet broken 

out of its chrysalis, and the deadening effects of 

winter, both physically and psychologically, from a sales 

standpoint, are still upon us. It is not a period for ag- 
gressive merchandising. 

Yet we see the enterprising de- 

partment store beginning to try to 


must consider his jewelry in connection with the apparel 
that women are wearing. Believe me, many a dress pur- 
chase has killed a jewelry purchase, or, rather, many a 
potential jewelry purchase has not been developed by our 
jewelers through*their failure to tell women definitely just 
what jewelry they should wear with certain costumes or 

fabrics. It is not hard to convince 

a woman that a cornflower sapphire, 


stir up interest in spring goods and 
frocks. We find the women—God 
bless ’em—beginning to blossom 
out in the spring’s new straws (elo- 
quent testimonial to the efficiency 
of the straw hat-form makers in 
capitalizing on the style urge). 

For the jeweler, the season opens 
up real possibilities. Serious atten- 
tion to the sales possibilities of 
February and March will reveal to 
him ways and means of pulling his 
business out of the dull lethargy 
that will otherwise enwrap it. The 
style appeal is being more and more 
emphasized in jewelry lines, I am 
glad to note, and the jeweler who 
wishes to hitch his business to the 
fashion star has a real opportunity 
to do something. 


HE very fact that the season is 
not one of general merchandis- 
ing aggressiveness may even be to 
the advantage of the jeweler who 
wishes to push his wares at such a 


Op portunities 


For the jeweler these months can 
open up real possibilities. The style 
appeal is being more and more em- 
phasized in jewelry lines and the 
jeweler who wishes to hitch his busi- 
ness to the fashion star has a real 
opportunity to do something. 

The jeweler should get a clearer 
understanding of the importance of 
the style appeal of his wares, and must 
consider his jewelry in connection 
with the apparel that women are 
wearing. 

Many a potential jewelry purchase 
has not been developed by jewelers 
because of their failure to tell women 
definitely just what jewelry they 
should wear with certain costumes or 
fabrics. 


genuine or synthetic, will be the 
crowning glory of a blue spring 
frock. It is no trick to convince her 
that the strikingly charming women 
of Europe depend upon a half-con- 
cealed ear-pendant, or an outre ring 
to give them the individuality or 
distinction that their costume would 
not produce without them. 

Personality is expressed by jewel- 
ry. It is the final touch—it ex- 
presses taste and discrimination 
more than any one item in the en- 
semble. 


HERE is an entire field of 

profitable costume accessory 
business open for the jeweler, and 
undoubtedly spring is the season 
for pushing it. The better costume 
accessory trade has the jeweler’s 
brand on it—he has first chance at 
it and if it gets away from him, to 
the department store or the smart 
shop, it is his own fault in not hav- 
ing the proper merchandise to show. 





season. Costume jewelry comes in for serious considera- 
tion at this time of the year. The woman of taste will 
want her costume jewelry to match her spring frocks, so 
what more natural than that she should first select her 
costume jewelry—and then select her frocks to match it— 
instead of the other way ’round? I can visualize some 
such ad as illustrated. 

Or, the jeweler could take the lead commandingly with 
announcements of “spring presentations” of costume jewel- 
ry. It would be well for him to borrow some bolts of the 
goods that are to be most fashionable, and to display his 
jewelry offerings on them, to show the beautiful color har- 
mony. between them. It will be good merchandising to 
have some living models in the store wearing various fa- 
vored fabrics with costume jewelry harmonizing. 

_ The jeweler, in general, must get a clearer understanding 
im the importance of the style appeal of his wares. He 


Some jewelers rather shrink from the idea of carrying the 
so-called cheap costume jewelry, in the thought that it 
undermines their prestige. Yet, since it is profitable, and 
there are higher and lower stratas of quality in it, and 
since women demand it and will have it, I see no incon- 
sistency in a jeweler carrying a complete line of high- 
quality goods in this field. He does not stultify himself 
by doing so, because the smart public expects him to handle 
it. I have heard of no instance where large diamond cus- 
tomers have ceased to buy goods from a jeweler because he 
has failed to carry smart costume jewelry, even of a syn- 
thetic nature. 

I would be far more prepared to hear of some large dia- 
mond customers who ceased to patronize a jeweler because 
he did not carry some smart costume jewelry in stock. I 
rather think this hesitating attitude on the jeweler’s part 
is only a recrudescence of that reactionism and conserva- 
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tism which has so long characterized our trade and stood 
in the way of their progress. They are slow to change 
their methods, backward in keeping in step with the times. 
But we must always remember that the bulk of our retail 
sales will go to the “youth market’—that strata of the 
consuming public that believes in adornment and keeps its 
eye on the fashion notes. 


HERE are opportunities, too, in the early spring sea- 

son to push other wares that smart jewelers carry. 
These, for want of a better name, are called “gift-wares.” 
They may consist of anything ranging from statuary to 
feather pens for desks. In February and March the woman 
of the household begins to cast an appraising eye over her 
belongings. She takes mental note 
of this and of that and decides on 
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that the injection of the George Washington or St. Patrick 
theme into windows and ads does much to mark the store 
in public opinion as being clever, smart and up-with-the- 
times. But I do not believe these occasions, in themselves, 
ever sell any amount of jewelry. But they form excellent 
pegs on which to hang real selling ideas. 

But with St. Valentine’s Day, it’s another story. Here, 
of all days, is a day which really should be dedicated to the 
jewelry trade. It is the occasion for the open expression of 
one’s heart-yearnings. And we have yet to see a better ex- 
pression of sentiment than is connoted by a gift of jewelry. 
It is the day that bright young advertising men in the 
jewelry business should look forward to. They should turn 
pretty phrases, coin happy expressions to convince the 
young swain that he can only ade- 
quately express his fondness with a 





changes, replacements, refurnish- | 
ings, and what not. Thenisamost | 
inviting time, psychologically, to 
tell her of the many nice, tasty, or- 
namental and artistic things you 


| Let Your Spring Frocks 
Match Your Jewelry! 


gift of jewelry, or kindred line. 
“Jewelry is the language of hearts” 
should be occurring in many ads 
| preceding Valentine’s Day. And 
| the campaign should start well 


have for the beautification of her 
home. Then is the time to move 
your art or “gift-ware” department 
up toward the front of the store. 
You should thrust these gim-cracks 
and gew-gaws on her attention. 
Timely letters to selected lists, 
with sales literature or illustrations 
of these objets d’art should be 
mailed to her. She should be in- 
vited to look, first, at your showings 


Costume jewelry this spring will 
assume a more prominent place than 
ever in the smart ensemble. 

Every precious gem finds its beauty 
and inimitable color reflected in the 
Costume Jewelry we are featuring 
during March. 

Select your Costume Jewelry now— 
then select the frocks that are to go 
with it. 

The admiration of friends will more 





ahead of that day, so as to inject in 
the young man’s mind, well in ad- 
vance of the onslaught by the flower 
and candy interests, the thought of 
jewelry—and jewelry, only, as the 
appropriate, fitting gesture toward 
the apple of his eye. 


HEN we think of it coldly and 
calmly, the jeweler has allowed 
a golden stream of opportunity to 





before seeking the department | than repay you for this discernment pass his door. He has failed to 
store. Win her loyalty to you; in- | md taste on your part. reach out for that which is funda- 
form her of your stock of these | Chokers .......... g— to $-—— mentally his in a business way. I 
things. It is an astonishing fact | Bracelets ......... $—. to $—_—_ have no patience with the jeweler 
that hundreds of persons who visit I Siti xsiccteinvcnse’ Sine 06 Gene who bemoans his “slipping” busi- 
jewelry stores do not know that an DE hieterenwensnes $—— to ¢—— | ness, especially when I see how 
art or gift-wares department exists ee G..- to naturally he misses his opportuni- 
in the store. This is because these | Buckles .......... Sim 19 Oi | ties. Business is a cold-blooded 
departments are usually in a se- | | business. It goes to those who go 
cluded place in the rear, or that the | Name and address here | after it. It comes to no man be- 


customer has just failed to associ- 


| cause he wishes for it. 





ate such items with a jeweler’s 
stock. 

Whatever the cause may be, many jewelers are missing 
good chances to register these profitable departments upon 
his clientele because of lack of interest in them, failure to 
see them as assets to his business, and lack of promotion 
behind them. Try a little organized campaign for two 
months on your art and gift department and see if it 
doesn’t more than pay its way. All of this is written, of 
course, on the assumption that you promote these wares as 
home beautification aids rather than “gifts.”” Many per- 
sons give “gifts” to themselves, you know. 


EBRUARY and March offer opportunities to cultivate 

the style market among men, too. New wrist watches 

can be advertised; new concepts in scarf-pins can be fea- 

tured; new cuff-link designs can be brought to attention. 

A look over your stocks will tell you what you should bring 

out to public notice in the realm of jewelry or other acces- 
sories for men. 

I have never given much standing to St. Patrick’s Day 
or Washington’s Birthday as aids to actual selling in jewel- 
ry lines. These occasions do offer an opportunity to the 
window-trimmer and the advertising man to add some 
human, current interest to his productions. But that is 
about all. Not that I decry featuring these occasions in 
window and in advertising—quite otherwise. I believe 


So, in summing up, we have quite 
an engaging array of business op- 
portunities in the months of February and March, which, 
at the beginning of this article, came into the picture as 
bleak, cold, clammy doldrum months, offering little of 
promise to retail trade. Now we can see that we have the 
style appeal to harp on; the spring opening for costume 
jewelry; sales opportunity for art and gift wares in home 
refurbishing; chances to awaken the somnolent style in- 
stinct in men and to get them to change their watches, 
their cuff-links and their scarf-pins, and lastly, but not 
least, that always bright and promising field for merchan- 
dising exploitation—the hearts of youth and—love. 

To keep business moving one must use creative effort. 
All these occasions give us an excellent opportunity to 
indulge our creative powers to their utmost. The jewelry 
field is about as fertile as one can possibly desire for this 
purpose. The newspaper will be the great means of sub- 
mitting suggestions for the various occasions outlined. 

The Valentine folder lends itself especially well to the 
featuring of very appropriate and desirable merchandise. 
Special Valentine gifts might be featured in this or in 
the newspaper—exclusive, wanted little things which will 
appeal to the great public—always seeking something new 
or some new little trinket which will enhance one’s beauty 
and add to one’s distinctiveness. 

Make the most of your opportunities! 
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WHEN YOU BUY! 


V.T.F. Watch Crystals and V.T.F. Mifans for every conceivable 
size and shape of Wrist Watch, you know that you are buying the 
best obtainable and that by their accurate sizing, perfection of shape 
and enduring transparency and clearness, they satisfy not only you, 


but your customers. 


Barring accidents, they may last as long as the watch they 
protect. If they do break, it is in all probability the fault or negligence 
of your customer; then you sell another. 


If you fit a piece of round or fancy shape cellulose material of 
doubtful transparency, subject to scratches and, by reason of change 
in temperature, subject to expansion and contraction and which, 
therefore, may fall or snap out of bezel, you encounter dissatisfaction 
on the part of your customer and you may be asked to replace it 


without further charge. 


V.T.F. Round and V.T.F. Mifans are the best and so acknowl- 
edged by thousands!!! 


NEW MIFAN CATALOG 


The demand for the new Mifan Catalog illustrating and de- 
scribing over 1100 different Mifans has been so great that it has been 
necessary to print a second edition. If you have not already received 
your copy, write to your jobber for it at once. It will greatly facilitate 
the selecting and ordering of Wrist Watch Glasses. 


HAMMEL, RIGLANDER & COMPANY 


Exclusive Wholesale Distributors 


NEW YORK CITY, U.S.A. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR’s Notp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
sthanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old_ stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 





(Continued from Technical Issue of 
Jan. 3) 


QUESTION—Can the pivot polisher be 
used for spotting, snailing and damas- 
keening plates and parts of a watch 
movement? 

ANSWER—Many beautiful effects in 
spotting and snailing may be produced 
on plates and exposed winding wheels 
by using suitable laps on either the pivot 
polisher or the traverse grinder. Spot- 
ting is a very simple operation which 
consists of a series of spots of any re- 
quired size and is generally used for 
decorating the lower plates of watch 
movements; also on various special tools 
which the watchmaker makes. Snailing 
consists of straight lines or circles; up- 
per plates are sometimes decorated with 
a straight line finish while exposed wind- 
ing wheels are usually decorated with 
a series of circles. Damaskeening con- 
sists of more or less intricate designs 


which are reproduced from master plates. 
Such master plates require considerable 
skill and experience in the making and 
are used on specially designed machines. 
However, spotting and snailing are sim- 
ple operations which may be easily per- 
formed by the man at the bench with 
his usual tools and attachments. 

All watchmakers have, at various 
times, observed fine watch movements, 
in which the original fine finish of the 
plates has been greatly marred. This 
is usually caused by careless methods 
of cleaning, such as using chalk or other 
powders and dirty brushes. A few 
cleanings with such methods will soon 
ruin the finish of any watch. A watch 
that has been in the water or even in 
a damp place will usually have rusty 
winding wheels and pinions and present 
a very unsightly appearance. If such 
items are shown to a customer, an extra 
charge can often be obtained for restor- 
ing all parts to first class condition. 

* * * 


QUESTION—What kind of laps are re- 
quired for snailing and spotting opera- 
tions? 

ANSWER.—Laps for such work may 
be made of copper, aluminum, tortoise- 
shell or cork. The copper lap is not 
used much for the spotting or snailing 
operations, but is part of the outfit of 
attachments for doing this work, inas- 
much as a winding wheel may be snailed 
as desired and the corner is then ground 
to a bevel with a diamond charger cop- 
per lap. The aluminum lap is best for 
snailing exposed winding wheels, as 
they produce clean, sharply defined lines, 
and the face of the lap holds its shape 
better than a softer material will. Such 
laps are usually made up in the form 
of tapers to fit the inside taper hole of 
the pivot polisher spindle or traverse 
grinder spindle. They may be made up 
in any desired sizes; say, from one to 
ten millimeters, which will produce any 


desired curve. Aluminum may be read- 
ily turned smooth if it is moistened with 
kerosene. If the slide rest is set to the 
proper angle, we may quickly turn up 
a set of such tapers to the required 
sizes. Tortoise-shell laps may also be 
used for snailing operations and they 
produce softer tones than the aluminum 
laps. However, tortoise-shell laps are 
most suitable as applied to spotting op- 
erations. Cork is often used for this 
purpose, also producing very soft tones. 
Tortoise-shell or cork laps may be made 
by turning up brass tapers to fit the 
spindle and then drilling a small hole 
in the end of the spindle to hold a bit 
of the material, which may then be 
turned to the required size. 
* * z 

QUESTION — What kind of abrasive 
may be used for spotting and snailing 
operations? 

ANSWER.—Thirty-minute carborundum 
powder will be found quite suitable for 
such work. It is usually mixed to a 
rather thick paste with oil and a small 
amount applied to the face of the work. 
If too much oil is applied, the mixture 
will be thrown off from the work, so 
this point must be determined by exper- 
iment, until the right thickness of mix- 
ture is obtained. 

* ~ a” 

QUESTION—What speed is required in 
spotting and snailing operations? 

ANSWER. — Usually, the lap should 
travel about five times as fast as the 
work. For instance, in snailing a wind- 
ing wheel or similar small piece, the 
lathe head should run about 1500 revo- 
lutions per minute, while the spindle 
that carries the lap should run 7500 
revolutions per minute. 

* * * 

QUESTION—Assuming that we have at 
hand a movement with exposed winding 
wheels and click, which are badly rusted, 
how shall we proceed to snail such parts? 
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HOOVER & STRONG, INC. 
ter, Metallurgists rove 


OFFICE AND WorkKS, 119 West TupPER STREET. 
BUFFALO, N.Y., U.S.A. 










HANDY & HARMAN 









€4FS 


©xperience 
as Refiners of 
Precious Metals 


Send Us Your 
Nweeps 
and waste for accurate returns 


We give you all the value that the most Up-to- 
date equipment and methods can recover. 


Ship to 
HANDY & HARMAN 
BRIDGEPORT, CONN. 


Service Plants: 
Providence, R. I. Fulton and Gold Sts., New York City 





From ALABAMA, comes a letter 
which presents a reason why you 


ought to trade with H. & S.: 






“Your check for barrel of sweeps 
satisfactory. We are constantly 
having calls for your solder. 
Please mail us price list.’ 























We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell, TRY US. Remember “It’s the 
Amount of the Check that Counts.” 































S.S.White Golds 


are the Standard 


© 
D it Xx O N Fineness 





os _ oat Crucibles and Metall REP, 
Bearing the Dixon lcas 











Assay Crucibles . Color 
Wonder Cupels 
Scorifiers Working Qualities 
Muffles 
DIXON-MADE : Always © Always 
There are none better for your metallurgical True Dependable 
laboratory. DIXON experience - _ —,, 
t f metallurgical graphite and clay products 
po bing Hoe ca a century. Because of this, TheS. S.WHITE DENTAL MFG. CO. 
experience takes the place of guesswork and : gree 
the DIXON name on metallurgical clay and Industrial Division 
graphite goods is your guarantee. 
Let your next order of crucibles, cupels, 152 West 42d St. New York, N.Y. 
scorifiers, muffles, be DIXON-MADE. Write for 
Saeneibeane Established in 1844 Member of J. B. of T. 
JOSEPH DIXON CRUCIBLE CO. ese 
ity . N e Se atinum 
caine! , elcid and Gold Solders 
Established 1827 on ie refining 
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ANSWER.—Steel parts that are badly 
rusted are usually pitted. If a fine ap- 
pearance is desired in the finished work, 
such pit-marks must be removed pre- 
vious to snailing. Fine emery paper 
laid on a flat surface will remove most 
of the rust and flatten the work, but 
if a very fine job is required, it will 
be best to use a cast iron lap with some 
flour emery and oil. The work may be 
rubbed on the lap with short circular 
motions, which will quickly remove the 
pit-marks and produce a flat, smooth sur- 
face. It is not essential that the work 
be polished previous to snailing, but it 
should be flat and very smooth in order 
to obtain the best results in the final 
finish. 

Assuming that the parts have been 
lapp<d smooth, then we may mount them 
on cement brasses and spin them to run 
true in the lathe head. All cement should 
be removed from the surface of the 
work which requires snailing. 

With the pivot polisher in position, 
we may select a lap of the desired size 
and place it in the spindle. Then a 
piece of thin cardboard may be inserted 
under one edge of the shoe in order 
to tilt the pivot polisher spindle slightly. 
In snailing operations it is required that 
only one edge of the lap touches the 
work in order to produce a sharply de- 
fined cvrve, and this point is easily at- 
tained py inserting the cardboard wedge 
under the shoe. In snailing a winding 
wheel, the first grinding is done at the 
center of the wheel. The lap may be 
adjusted by means of the fingerpiece 
on the pivot polisher so that the lap 
just intersects the center of the wheel. 
When this row has been ground, then 
the lap may be shifted to produce the 
second row. From two to four rows 
of grinding are required, depending upon 
the finish desired or if it is to match 
any other wheel. Usually, two rows 
and a beveled edge will produce a wheel 
of very fine appearance. The beveled 
edge * easily ground by using a diamond 
charged, copper lap in the pivot pol- 
isher. In this case, the spindle is set 
at an angle of about 45 degrees and 
the edge of the wheel is ground just 
enough to show a border about the width 
of a tooth space. If a bright polished 
border is desired, we may use a boxwood 
lap and apply a small amount of dia- 
mantine and oil to the face of the lap. 
If the face of the lap is scored slightly 
crosswise with a file, it will hold the 
diamantine to better advantage. A few 
moments’ work with the boxwood lap 
will produce a highly polished border. 
When we use the copper and boxwood 
laps for polishing the border, it is very 
essential that all of the carborundum 
powder be removed previous to using 
these laps. The wheel cannot be scrubbed 
with a brush as in cleaning operations. 
If it is placed in a cup of clean benzine 
for a few moments, the oil and most of 
the carborundum powder will drop off, 
then the wheel may be removed and 
washed with soapy water, using a very 
soft brush for this purpose. 

Assuming that the wheel has been 
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Dresden’s “IF ondlerclock” 


Constructed by Russian Horologist 
Herman Goertz 


N Dresden, there is to be seen a 

“‘Wonderclock” which has been the 
attraction of thousands of tourists from 
all over the world. The designation 
“‘Wonderclock” is in this case, however, 
not justly applied. This name is gen- 
erally given to clocks which execute all 
kinds of stunts, as, for instance, the 
clocks of the City Hall of Munich and 
the Cathedral of Strasburg with their 





PRECISION CLOCK MADE BY HERMANN 
GOERTZ 


procession of men. These clocks were 
more specifically built to awaken the 
admiration of tourists. In many cases, 
the fact that some amateur sacrificed 
his free hours during many years to 
complete such a rare piece, creates a 
certain feeling of admiration. But gen- 
erally no one sees how clumsy such a 
work is and what a lack of durability 
it has, as improper material is often 
used, causing many troubles and early 
decay. 

The clock illustrated has been named 
“Precision-Wonderclock” by interna- 
tional authorities. Here is nothing 
primitive, nothing mediocre in workman- 
ship, but only the highest skill and 
science in clockmaking. Therefore it 
must be understood first of all that this 


clock is no toy or sie -show attraction, 
but the serious result vf many years of 
professional activity. There may be 
other clocks which give much different 
data, but they are generally destined 
from their beginning to find a place in 
some museum. A look at the Goertz 
clock will convince anyone that it be- 
longs in the midst of life and not among 
dead objects of ancient or inedieval his- 
tory. 


NE may begin the description by 
saying that the clock cabinet is a 
mammoth furniture piece, eight feet four 
inches high and five feet wide. A tall 
man will find the three lower dials just 
at the level of his eyes. ‘ihe clock 
cabinet itself of the finest mahogany 
was carved by Arthur CG ;icke, the old 
master of Saxonian woodcarvers, whose 
famous studio is known to all European 
clock builders. The distinct and artistic 
cabinet features the entire clock in its 
own characteristics. One can easily pic- 
ture this art object in the large entrance 
hall of some mansion, where it would 
have a most striking effect. It would 
lend distinction to a home furnished 
with rare objects of art and science. 
As these lines are mainly written for 
clock- and watchmakers, the main points 
of the clock shall first be described. The 
construction is strong, but not heavy. 
The moving force is furnished by two 
weights of such proportion that only 


- one winding each month is necessary. 


Steel ropes, 1.6 mm. in thickness, carry 
these weights; for the “ylinders would 
not have enough room for hemp ropes. 
Large, heavy weights do not adorn any 
clock. So here they are concealed in a 
special shaft. In order to save effort 
in winding, a special mechanism has 
been installed, which, although it some- 
what lengthens the winding up, never- 
theless proves to be a profitable installa- 
tion. For every weight there is an “up 
and down” hand on the dials to indicate 
the position of the weights, thus sim- 
plifying the correct winding of the clock. 

The chimes of the clock ring every 
quarter hour with double tones, and 
every hour, with single tones. The tone 
of the gongs is indeed most sonorous 
and this is not at all s_ ‘prising when 
one considers the extremely large reso- 
nance space in the clock cabinet. More- 
over, master Guricke, the builder and 
woodcarver of the case, began his career 
as a pianobuilder and made the back 
wall of the cabinet like that of a grand 
piano. 

Very heavy gong-hammers are not 
necessary, as the hamme_-work is so 
well arranged that the most perfect 
beating of the gongs is produced; and 
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Insist on the K& D Trade Mark 


when purchasing watchmakers’ and jewelers’ tools of quality 
Staking Tools—Mainspring Winders—Roller and Hand Removers—Lathe Motors—Staking Blocks 


—Screw Drivers and many other items necessary for the watchmaker’s bench are listed in the 
K & D catalog. 
Also items for the jeweler such as, Allens Ring Sizes, Sticks, and Ring Mandrels. 








K & D Tools in somes cases may cost slightly more than inferior substitutes —the K & D trade 


mark on every tool is your protection. 
Order through your jobber. 











KENDRICK & DAVIS CO. PENNANT WATCH SUPPLY CORP. 
Manufacturers Wholesale Distributors 
Lebanon, N. H. 119 Fulton Street, New York, N. Y. 
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THOMAS J. D | > E ae On Oe 
REFINERS 


ASK ANY OLD TIME JEWELER 
Sales Office Refining Plan 
; CHICAGO 5 317-319 East Oniarie Nie 


5 South:.Wabash Ave. 


one 





Equip Yourself by the Experience of Others 


One of the best known business men in the country has said: “Every man in 
business will have to go over a hard road and find out its turnings for himself, but 


he need not go over this road in the dark, if he can take with him the light of other 
men’s experience. ” 
So it is with Bradley students, who are possessed of the light of experience of 


the teachers under whose instructions they gain the knowledge of all the crooks 
and turns and short cuts to the goal for which they are aiming. 

Only a short time is required to complete the course—and common education 
will carry you through. 

Thousands have taken Watchwork, Jewelry and Engraving the Bradley way. 
It may be there is a Bradley student in your town, who will be glad to tell you 
all “eo ye se pursued at Bradley Polytechnic Institute. Get the Bradley 

HOROLOGY HALL way t will increase your earning capacity from one to two hundred per cent. 

inne dines Galion Dieta wdiadtvely tw Address a post card to Bradley Horological, Dept. “C,” Peoria, Illinois, asking 

iinsedh, deniey Und Gnarteing for our latest catalogue. Make your arrangements to join your forces with 
Bradley Polytechnic as soon as possible. 











Established 1845 | ARTHUR T. HAGSTOZ 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. T. B. HAGSTOZ & SON 


Gold and Silver Sheet and Wire GOLD, SILVER and PLATINUM 


Also Silver Solder Refiners and Assayers. 
44 GOLD STREET NEW YORK 709 Sansom Street, Philadelphia 























Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 
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the acoustic and resonance are found in 
the masterful construction of the cabinet 
itself. 


HE mechanism was planned by the 
builder himself. Although his work 
was begun as early as 1892, he suc- 
ceeded, as he desired, in securing a 
soundless motion of the works. No dif- 
ficulty is found in assembling the chime- 





VIEW OF THE DIAL 


works, because the connecting wheels 
are adjusted by two special installations 
at the lower part of the mechanism. 
Comparatively very little force is used 
for operating the entire mechanism of 
the gongworks, a thing which is un- 
usual for such a complicated clock. The 
cones of the three last waves of the 

















THE MOVEMENT 


gongworks run through sapphire-stone 
holes. This gives only a little idea of 
the precious material used in the entire 
construction. Exact and clean work- 
manship is seen in every wheel, each 
being perfect, as is imperative with an 
astronomical clock. The steel is highly 
polished and thus protected against rust. 
The different cones of the main wheels 
and the anchor waves run through the 
finest sapphire-stone channels, and the 
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hooks of the Graham anchor are also set 
in sapphires. 

There is a large hour dial with clear, 
outstanding figures to indicate the 24 
hours of the day. In the center of this 
hour dial is a plate with four small 
dials. The one to the left, near the 
figure IX of the hour dial, indicates the 
days of the week; the one to the right, 
near figure III, the months of the year; 
the one at the bottom, above figure VI, 
the days of the months; the one at the 
top, below figure XII, meridian time. 
At the center of the plate are figures 
registering the year. Even every leap 
year is automatically registered, when 
the hand on the day dial must con- 
sequently record the 29th of February 
instead of leaping as it does in other 
years, from Feb. 28 to March 1. Below 
the large hour dial are three small dials. 
The one at the left showing the age of 
the moon; the one at the right the 
exact times of sunrise and sunset; while 
the one in the center, with a chart of 
the twelve signs of the zodiac, indicates 
meridian time. Above the hour dial in a 
beautiful concave bow, the phases of the 
moon are obviously shown as they are 
indicated on the moon dial mentioned 
before. A detailed description of this 
entire date mechanism is impossible in 
this article. Such a masterwork of 36 
years must be seen in actual operation 
in order to be understood and appre- 
ciated. 


RARE advantage of this clock is 

that the many wheels of the works 
inside all turn in the same direction. 
In order to wind up the various parts 
only two windings are necessary, one 
for the combined movements of all the 
various dial works, the other, for the 
chimes. Another advantage of the con- 
struction is that any intelligent watch- 
maker can with certainty take the clock- 
works apart and correctly reassemble 
them. Besides, for adjusting any cer- 
tain part it is not necessary to tear 
down the entire works. 

The mastermaker of this clock is a 
Russian, Hermann Goertz, who began 
the work in Russia in 1892. On account 
of the war he was forced to take his 
work to Germany, and in connection 
with his duties on the faculty of the 
German National Watchmakers College, 
in Glashiitte, Saxony, he finished the 
entire mechanism of the clock in 1922. 
For three years close observations were 
made of the functioning works and when 
they were proved to be exact, the dials 
were added and the masterpiece declared 
finished. It is possible that the clock 
may be exhibited in the United States. 








Masculine Suitor (to girl’s father): 
If you please, sir can you assure me 
that your daughter’s intentions in re- 
gard to me are strictly honorable? 

* * * 

Aunt: Once upon a time there were 
three bears— 

Sophisticated Child: Oh, yes; now 
let’s see, what musical comedy was it 
they were in? 

—Notre Dame Juggler. 
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Horological Questionnaire 
(Continued from page 95) 








finished as desired, then we may heat the 
cement brass and remove the wheel. All 
of the cement may be quickly removed 
if we boil the wheel in a strong solu- 
tion of potash lye. Then we may wash 
it with soapy water and a soft brush, 
rinse in warm water, then alcohol and 
dry the wheel in warm sawdust. Rins- 
ing a finely finished steel part in hot 
water has a tendency to stain the part 
and should be avoided. 








Workshop Notes 
(Continued from page 99) 








be eliminated. When the washed pumice 
stone has settled, pour off all the water 
possible and dry it in a clean vessel. 
Then mix the powder with some tallow, 
by melting the tallow and stirring in 
sufficient powder to make a stiff cake 
when cold. This cake pumice stone may 
be readily applied to the cotton lathe 
wheel. Then we proceed with the 
polishing in about the same manner as 
for polishing gold or silver, except that 
we must keep the work moving all the 
time to avoid burning the shell. By 
wiping off the pumice stone occassionally 
we may readily observe if the scratches 
are removed. After the articles have 
been smoothed thoroughly in _ this 
manner, they are wiped clean to remove 
all of the pumice stone, then a similar 
treatment is given with tripoli. This 
will produce a good luster, but the most 
brilliant polish is obtained by using sub- 
nitrate of bismuth for the final finish. 
This may be applied to a clean cotton 
buff and the work buffed lightly, and 
moved around over the brush briskly. 

QUESTION No. 4204—Pearls.—How 
can I refinish fresh water pearls to the 
best advantage?—L. F. 

ANSWER.—There is no method you 
can employ for improving the finish or 
luster of fresh water pearls or any other 
real pearls. If a pearl is defective when 
found, the operation of “skinning” is 
sometimes resorted to, which may re- 
sult in a smaller, though more perfect 
pearl. However, this is always a risky 
operation and should only be done by 
an expert in this line. Even so, there 
is no assurance of success. 








Moving with the Tide 


E feel sure that you are touch- 

ing upon very important sub- 
jects connected with our business, and 
there is no doubt about the thorough 
manner in which you are bringing 
this information to your readers. A . 
lot of good should follow. 

Today, whether we wish it or not, 
we must move with the tide. We are 
surely pleased to think that you have 
taken the steps you have, for it is 
along the right line and in the right 


direction. RANK & MorrteraM, 
Milwaukee, Wis. 
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iy” it costs 

aie s,s | 

Every store, shop, hotel, club or wherever polishing work is 
done should have this polishing dust collector! 


M AK E R §S O F GOOD MACHINERY 





IF YOUR SHOP IS ALL 
RED from polishing rouge 


or covered with polishing 


dust—then your lungs must be 
You breathe this dust 
and dirt and it will sooner or 
later cost you dearly. 


Use LEIMAN BROS. 


POLISHING 
DUST COLLECTOR 


little enough to play safe—drop us a 





postal card for more information. 


LLEIMAN BROS., 23B WALKER ST., NEW YORK 


4 0 Y BEARS 








without the expense and responsibility of maintaining it. 

















¢ @ yy) 
-. and you will receive all the benefits of having your own repair department 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


BECKER-HECKMAN COMPANY istccissum 








CHICAGO 








itd 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 





Box 979. 











Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 


=. ~Sséoberr disks. 
i) Quality goods last longer. 


Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 


BUFFALO, N. Y 
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QUESTION No. 4200—-Why Do the 
Hands Catch? J have_ considerable 
trouble with the hands catching on cer- 
tain watches. While this will happen 
with large watches sometimes, the bulk 
of my trouble in this respect is with the 
wrist watches, mostly on the cheaper 
grades. I have tried many ways of 
bending the hands to relieve this condi- 
tion, but am not always sure that they 
will pass after the watch is delivered. 
Can you suggest any “sure-fire” method 
to follow in such cases?—M. D. 


ANSWER.—The writer received a com- 
munication quite recently from an ex- 
pert watchmaker of many years’ experi- 
ence, and a method of remedying this 
trouble was described which is very 
simple and it gets results, which is the 
“big idea.” The minute hand is given 
a sharp downward bend right at the 
point of the hour hand; then another 
sharp bend to bring the end of the min- 
ute hand in the same plane as the hour 
hand. It looks good and is good, as we 
have tried this method on_ several 
trouble-makers with excellent results. 


There are also some other points to 
bear in mind in regard to the hands 
catching. In a poorly constructed watch, 
the center staff is not always true, and 
there is always considerable risk of 
breakage if we attempt to straighten the 
staff. Consequently most watchmakers 
do not take such risk. Then the hands 
may not be fitted properly; there is too 
much play between the hour and minute 
hands. Instead of pressing the hands 
in place with the tweezers, it is much 
better to use the staking tool (what do 
you have a staking tool for, anyway?). 
Select a stump that will take the end of 
the center staff where it protrudes from 
the upper plate or the bridge. Then 
select a flat-face hollow punch that will 
fit over the center staff. Then drive the 
hand down until the punch rests against 
the pipe of the hour wheel. Next, drive 
the minute wheel down until there is 
just a slight amount of freedom between 
the two hands. Make your bend in the 
minute hand as above described and you 
will have very little trouble with the 
hands catching. 

In repairing watches, many watch- 
makers fail to adjust the hands proper- 
ly and if a customer brings a watch 
back after repairs, with the hands 
caught, it is usually a case of “Oh, that’s 
nothing, just the hands caught,” but the 
customer usually looks at the matter in 


a far different light. The balance might 
just as well be broken as far as showing 
the time is concerned. 

QUESTION No. 4201—The Gold Turns 
Black.—We have a customer to whom 
we have sold three gold rings and they 
all blacken the finger. As the rings 
were all 14 karat yellow gold, we know 
there is no fault in the gold, but our 
customer is not satisfied. Can you ex- 
plain why this should happen?—M. & 
Co. 

ANSWER.—The blackening of the 
finger from a ring is a very annoying 
feature, inasmuch as it is taken as proof 
positive by the layman that the ring is 
not gold and he has been imposed upon 
by the dealer. The facts of the matter 
are, however, that the higher the quality 
of the gold, the greater will be the 
tendency to produce a blackening, which 
is assumed by many to show that the 
ring is not gold, but is made of some 
cheaper metal, such as brass or copper. 
There is a marked difference between 
the blackening produced by gold and 
brass. That of the gold may be termed 
a true black, while that produced by the 
brass is of a greenish hue, or green- 
black. The black mark from an article 
of gold is really nothing more or less 
than the gold itself in a very fine state 
of sub-division. In’ explaining this 
matter to a customer, however, trouble 
is experienced owing to his inability to 
understand the theory of such action; 
therefore, it would seem best to demon- 
strate it in some manner that will be 
comprehensible to him. This can be 
readily done by using a gold coin and 
a piece of enameled cardboard, or, what 
is still better, a piece of hard white 
leather, such as druggists use for tying 
over corks on bottles. Such a piece of 
leather may be tacked to a thin board, 
stretching it tightly. Now, if you will 
rub the gold coin over the leather brisk- 
ly, a black streak will appear after a 
few strokes. If a piece of highly 
enameled card is employed, it is possible 
to write a name on it with the coin. 

Another test for ocular demonstration 
is that of the test stone and needle, and, 
by the way, this is not only a good test, 
but will create interest and comment on 
the part of the layman. The test is 
conducted in the usual manner, and at- 
tention should be called to the fact that 
the higher the quality of the gold, the 
quicker will be its action on the stone in 
producing the desired streak or mark. 
If the customer is at all versed in 


chemistry, the following explanation can 
be given of the chemical action: 

Alloy some fine gold with three times 
its weight of silver. Roll out very thin, 
anneal it, then cut into small pieces and 
dissolve it in nitric acid diluted with 
one-half its volume of water. After the 
metal is all apparently dissolved, there 
will remain in the vessel a black sedi- 
ment, which is really the fine gold that 
was alloyed with the silver. This can 
be easily demonstrated by fusing the 
black sediment, after it is washed to 
remove the acid, with soda ash as a flux, 
when it will assume a yellow color. 

There are further tests that may be 
applied, but the above methods will be 
found sufficient to demonstrate the facts 
of the matter to anyone, even though 
they be prejudiced. 

QUESTION No. 4202—Wheel Protector. 
—How can I avoid scratching the center 
wheel in a fine watch when I polish the 
pivot?—P. G. 

ANSWER.—We assume that you refer 
to the lapped wheels which are staked 
close to the pivot. With a pivot polisher 
and suitable lap there would be no risk 
of marring the wheel, but if you simply 
wish to touch up the pivot with a slip 
or burnisher the wheel must be pro- 
tected in some manner. Take a piece of 
soft solder and roll it very thin. Cut 
out a square of this thin stock, making 
the sides of the square correspond to the 
diameter of the wheel. Punch a hole 
in the center of the square that is large 
enough to allow the pivot to stick 
through. Then fold the corners over 
the edge of the wheel so it will be held 
in place. Such protectors may be quick- 
ly made and they afford ample protec- 
tion. 

QUESTION No. 4203—Tortoise Shell 
Polishing.—How can I polish genuine 
tortoise shell goods? I have a comb, 


brush and mirror that are badly 
scratched and would like to repolish 
them.—J. M. H. 


ANSWER.—You should be able to polish 
tortoise shell very nicely if you have a 
good polishing lathe and cotton wheel. 
Obtain some powdered pumice stone 
that is free from coarse grit of any kind. 
It may be readily prepared in this 
manner by mixing with some water, 
allowing it to settle a few moments, and 
then pour off the top part of the mix- 
ture and allow it to settle until clear. 
In this way, the coarse particles will 
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strap, a plurality of sections hinged together 





[Patents Granted by the United States and 
the Registered Trade-Marks] 








United States Patents 
issue of Jan. 29, 1929 


1,700,298. BRACELET. EvuGEN PRESTINARI, 
Irvington, N. J., assignor to Gemex Co., 
Newark, N. J. Filed Jan. 8, 1927. Se- 
rial 159,875. 5 claims. 


An extendible bracelet chain comprising a 
series of connected units, each unit having 
an outer box, an inner box slidable relative 
thereto, a connecting member having a 
laterally extending portion fixedly secured to 
one of said boxes adjacent one end thereof 
and slidable relative to the other box, a 





spring acting between said member and the 
box slidable relative thereto, and a hook 
carried by the last mentioned of said boxes 
of one unit for detachably engaging said 
laterally extending portion of the connecting 
member of the next unit. 


1,700,350. PEPPER OR SALT SHAKER. 
EUGENE DANIEK, Portland, Ore. Filed 
March 28, 1927. Serial 178,836. 2 
claims. 

In a device of the character described, a 
receptacle, a depressed top integrally secured 
to the receptacle, the walls of the top sloping 
downwardly toward the center and terminat- 
ing in a flat bottom, perforations in the top, 
the axes of the perforations in opposite walls 
being directed to converge outside the re- 
eeptacle, a hollow guide integrally attached 
to the flat bottom and projecting downward- 
ly into the receptacle, said guide being closed 





at the sides and the lower end, a reciprocat- 
ing plunger mounted in the hollow guide, a 
stem on the plunger, said stem projecting 
above the flat bottom of the top, a guiding 
washer firmly affixed to the flat bottom 
around the stem, an ornamental weight firm- 
ly attached to the upper terminal of the 
stem and resting on the depressed top, a 
fill opening in the bottom of the receptacle, 


and a removable plug in the fill opening. 


1,700,489. STRAP-EXTENSION DEVICE. 

JOHN DaLo, Providence, R. I., assignor 

to A and Z Chain Co., Providence, R. I. 

Filed Feb. 11, 1928. Serial 253,678. 13 
claims, 

In an extension device for a wrist watch 
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’ to fold one on another, one of said sections 


comprising two part slidable one on the 
other, means for retaining said sections in 
folded position and at the same time prevent- 





ing sliding of the parts one on the other 
whereby said sections must be unfolded to 
slide the parts one on the other. 


DESIGNS 


77,624. VANITY CASE. Isaac ROSENHAFT 
and ISRAEL HERSKOWITZ, New York. 


A\ ZA 


Cig ar 


Filed Oct. 2, 1928. Serial 28,355. Term 
of patent 7 years. 


77,596. CLOCK CASE. ABRAHAM T. 
GOLDFIELD, Spring Valley, N. Y., assignor 
to New York Clock Corp. Filed July 








25, 1927. Serial 22,880. Term of patent 
7 years. 


[Act of March 19, 1920, Sec. 1 (b)]. 
These registrations are not subject to 
opposition. 


252,316. Harry H. STEERE, Lakewood, R. I. 
Filed Nov. 14, 1927. Serial 257,565. 
For Key Chains, Buckles, Collar Buttons, 
Collar Fasteners, Spring Rings, Eyeglass 
Holders, Knife Handles, Badges, Key Rings, 
Chain Fasteners, Snap Fasteners, Ornamen- 
tal Hairpins, Swivels, Tie Clasps, Belt 


STEEREWHTE 


Clasps, Belt Supporters, Bib Holders, Eye- 
glass Reels, and Vanity Cases, All of Which 
are Made of or Plated with Precious Metals: 
Chairs for Personal Wear, Cuff Buttons, 
Pendants. Pin Stems, Cuff Links, Charms, 
Finger Rings, Lockets, Fobs, Ornamental 
Clasp Pins, Pin Catches, Pin Joints, and 
Scaci pins. 

* Claims use since Sept. 1, 1927. 


United States Trade-Marks 


Issue of Jan. 29, 1929 

The following trade-marks are _ published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks anvplied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. : 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 





February 7, 1929 


Ser. 259,507. Sigma Tau, Lincoln, Neb. 
Filed Dec. 30, 1927. 


1 


For Pins, Keys, and Medals Made of or 
Plated with Precious Metal. 
Claims use since 1904. 


Ser. 271,032. Gmemex Co., Newark, N. J. 
Filed Aug. 15, 1928. 

No claim is made to the word “Plate” 

apart from the mark shown in the drawing. 

For Watch Straps and Bands Including 

Fixtures, Neck and Watch Chains, Cuff 


ARMOR PLATE 


Links, Bracelets, Scarf Pins, Finger Rings, 
Belt Buckles, Ear and Hair Ornaments, and 
Religious Jewelry Comprising Catholic 
Medals, Rosaries, and Rosary Cases, All 
Made of or Plated with Silver, Gold, and 
Platinum. 

Claims use since April 26, 1928. 


Ser. 271,040. GremeEx Co., Newark, N. J. 
Filed Aug. 15, 1928. 

No claim is made to the word ‘Plate’ 

apart from the mark shown in the drawing. 

For Watch Straps and Bands Including 

Fixtures, Neck and Watch Chains, Cuff 


CORONA PLATE 


Links, Bracelets, Scarf Pins, Finger Rings, 
Belt Buckles, Ear and Hair Ornaments, and 
Religious Jewelry Comprising Catholic 
Medals, Rosaries, and Rosary Cases, All 
Made of or Plated with Silver, Gold, and 
Platinum. 

Claims use since April 26, 1928. 


Ser. 271,042. GremEex Co., Newark, N. J. 
Filed Aug. 15, 1928. 


Beatrice 


For Watch Bracelets. 
Claims use since June 28, 1928. 








Federal Notes 


The New York Central Railroad and 
the Cleveland, Cincinnati, Chicago & St. 
Louis Railway have been authorized, by 
order of the Interstate Commerce Com- 
mission, to establish rates on clocks, 
watches and jewelers’ sweepings in offi- 
cial classification territory, shipped in 
container cars, dependent upon the value 
declared in writing by the shipper or 
agreed upon in writing as the released 
value of the property. 


.* *£ * 


Francis White, Assistant Secretary of 
State, is chairman of the United States 
delegation to the Pan-American trade- 
mark conference that will convene in 
Washington on Feb. 11. The purpose 
of the conference is to consider the 
problems of inter-American protection 
of trade-marks. The other members of 
the United States delegation are Thomas 
E. Robertson, Commissioner of Patents, 
and Edward S. Rogers of Chicago, for- 
mer chairman of the American Bar 
Association’s section of patent, trade- 
mark and copyright laws. 








